














UEEN of the Seven Seas a 
few short decades ago, the swift 
frigate of yesteryear has given way to 
swifter steam power. With changing 
times the glory that was hers has de- 
parted ® So too, has gone the glamour 
that once distinguished the product 
that was proudly labeled ‘IM- 
PORTED” @ America now produces 
in Snow Top, a precipitated chalk 
which, by every test, meets every re- 


quirement satisfactorily and, in ad- 


INDUSTRIAL CHEMICAL 


230 PARK AVE. 





dition, offers advantages that come 
only with the domestic product @ 
Snow Top has superseded imported 
chalks in America’s best known den- 
tifrices. You too, if you manufacture 
a dentifrice or pharmaceutical, will 
find Snow Top 100°, to your liking 
@Snow Top is supplied uniformly to 
specification as to bulk and absorp- 
tive power @®Would you like samples 

more information—prices? We'll 


be glad to send them. Write the 


NEW YORK CITY 


PRECIPITATED CHALK 


CRETA PRACIP. U.S.P. 


SALES COMPANY, INC. 
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CAPS-CAPS- CAPS 


You write an advertisement. There is a certain 
word or phrase which you want accented. You 
have it set in CAPS. 

You design a package. There is a certain word 
or phrase which you want accented. You have it 
lithographed on your CAPS. 

CAPS have a way of making words and phrases 


stand out...in advertising copy... orona package. 


PHOENIX METAL CAP CO. 


2444 W. SIXTEENTH ST., CHICAGO :: 3720 FOURTEENTH AVE., BROOKLYN 
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N MAKING CREAMS--- 


[t’s the Emulsion that Counts! 





This shows the Iso-Beeswax cream 
after eight months. Though some 
change has taken place, there is no 
separation—it is, in fact, a fine 
cream equal in quality, appearance 
and texture to the newly made bees- 
wax cream. 





This shows same cream (using 
U.S.P. pure beeswax) after eight 
months. The extensive breakdown 
of the emulsion, destroying the value 
of the cream, is clearly shown. 


It’s one thing to make a good cream. Many cosmetic manu- 
facturers are doing that. But it’s a great deal more difficult to 
make a cream that will stand up under all conditions. That's where 
many manufacturers are running into hazardous and expensive 


difficulties. 


ISO-BEESWAX has been a life saver for many cosmetic manu- 
facturers in their development of a perfectly stable cream emulsion. 
Particularly for the new popular soft creams! These creams, made 
with ISO-BEESWAX, replacing pure Beeswax, have a fine, firm 
texture, with no grain or flakiness even after standing for eight 


months. 


ISO-BEESWAX was developed by adding to pure Beeswax, 
acids, alcohols and esters from other sources, scientifically changing 
the composition to increase the desirable properties of Beeswax; but 
the totals remain the same, also the melting point, and these agree 
with U.S.P. tests applying to pure Beeswax. 

ISO-BEESWAX is economical—its price will always be under 
that of pure Beeswax. 

Let us send you a sample of ISO-BEESWAX together with a 
formula for your own tests. See for yourself what a fine, improved 
cream you can make with this uniform, economical chemical 


achievement. 





FLAKED CERESINE 


Harrison’s Flaked Ceresine is finding favor with Cosmetic Chemists for 
the following reasons: It has a melting point of 64° C., the temperature at 
which beeswax melts and which cream authorities consider the most favor- 
able temperature. This melting point is branded on the carton and is 
guaranteed uniform. 

This is a really uniform Ceresine—something Cosmetic Chemists have 
long wanted. And those who have used it have all expressed great satis- 


faction with the flake form, because of its convenience and time saving. 











HARRISON REFINING COMPANY, Inc. 


Producers of Harrison’s Pure, U. S. P. Flaked, White Beeswax 


Harrison's Flaked Ceresine 


350 Madison Avenue, New York City 


Plant: Belleville, N. J. 
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Stocks carried in 14 principal cities and Canada 
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Buyers’ Guide 


The firms listed below are reliable sources of supply 
which we are glad to recommend to our readers. 





Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 


Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 


Alkaloids 
Abbott Laboratories 
J. T. Baker Chemical Co. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N.Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 


Aromatic Chemicals, Essential Oils, 
Flavors 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., Inc. 
Felton Chemical Co., Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A. M_ Todd Co. 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
Van Dyk & Co 
Albert Verley, Inc. 


Applicators and Droppers 
Glass Products Co. 
Bottles & Jars 
rr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Maryland Glass Corp. 
Owens-IIlinois Glass Co. 
Salem Glass Works 
Swindell Brothers, Inc. 
Boxes & Cartons 
W.C. Ritchie & Co. 
Karl Voss Corp. 
Douglas Young, Inc. 
Cans 
Continental Can Co. 
Cartons 
American Coating Mills, Inc. 
Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Aridor Co. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co, 
Dodge Cork Co. 
General Plastics, Inc. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp. 
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Beeswax 
Harrison Refining Co., Inc. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc 
Orbis Products Corp. 
Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 


Chalk 
Industrial Chemical Sales Co., Inc. 
John & E. Sturge, Ltd. 


Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Cod Liver Oil 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 
Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Gums 
T. M. Duche & Sons, Inc. 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc. 
August Giese & Son 
J. L. Hopkins & Co 
Innis, Speiden & Co. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 
Lanolin 
\lcefa Laboratories 
Innis, Speiden & Co. 
Merck & Co. 
Pfaltz & Bauer, Inc. 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
New Engiend Collapsible Tube Co. 
Standard Specialty & Tube Co. 
Sun Tube Cae 
White Metal Mig. Co. 
Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 
Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 
Transparent Paper 
Riegel Paper Corp. 
Sylvania Industrial Corp. 
Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 
Machinery (Packaging) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
National Packaging Machinery Co. 
Pneumatic Scale Corp., Ltd. (Capping 
& Labeling) 
Geo. G. Rodgers Co. (Tube) 
F. J. Stokes Machine Co. (Tube & 
Tablet) 
Stokes & Smith Co. (Powder) 
U. S. Bottlers Machinery Co. (Bottle) 
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Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
Calco Chemical Co. 
California Fruit Growers Exchange 
Dow Chemical Co 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Seydel Chemical Co. 
Wilson Laboratories 


Mineral Oil 
M. W. Parsons, Imports 
S. Schwabacher & Co. 
L. Sonneborn Sons, Inc. 
Standard Oil Co. of Indiana 


Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 
Private Label 
Ehrmann-Strauss Co., Inc. 
Kolmar Laboratories 
Solo Laboratories, Inc. 


Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co. 

Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 


Talc 
Innis, Speiden & Co, 
Chas. Mathieu, Inc. 
Orbis Products Corp. 
R. F. Revson Co. 


Zinc Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp. 
R. F. Revson Co. 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Barnstead Still & Sterilizer Co. 
The J. H. Day Co 
Ertel Engineering Corp. 
Highest Grade Machinists,” Inc. 
Manton-Gaulin Mfg. Co. 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co. 
€ J. Stokes Machine Co. 
J. S. Stoneware Co. 
ei (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp 
Packing Material 
Kimberly-Clark Corp. 


Plastic Materials 
General Plastics, Inc. 


Tanks, Kettles 
Alsop Engineering Corp 
Erte] Engineering Corp. 
Pfaudler Company 


Vials 
Kimble Glass Co. 
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THREE OF A KIND | ROSIS 


= eo gg A C F S A L [ I A new, low-cost substitute for 
Rose: Absolute Grasse . . . rivals 
the original in odor . . . can be 


used alone or with the natural 
product—at no sacrifice of qual- 
ity ... ideal for extracts, lotions, 
powders and creams and new 


perfume combinations. It sells 





at approximately half the price 





of the original absolute. 





A 


WRITE US 
TODAY FOR 
SAMPLES 
AND PRICES 











TUBEROSIS 


bears the same relation to Tube- 
rose that Jasmonis does to jas- 
min. <.- and offers corresponding 
advantages in price and odor 


G | V A UJ D A N attributes. There is no better 


value to be found anywhere than 
a anes INC this synthetic Tuberose . . . and 


80 FIFTH AVENUE, NEW YORK, N. Y. none offers more interesting pos- 


BRANCHES: Philadelphia 
Cincinnati Detroit 


Chicago San Francis 


sibilities for creating new, fast- 





Los Angeles Atlanta . F 
mbinations. 
Dallas Baltimore INew Orleans selling odor co 


co Seattle Montreal Havana LL _Z 
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The fragrance of sweet clover, the odor of rose, and the flavors of winter- 


green and grape are among the most favored in nature. These aromas and 


flavors are available in pure form through the use of Dow Aromatic Chemicals— 


Coumarin, Phenyl Ethyl Alcohol, Methyl Salicylate U.S.P., and Methyl Anthranilate. 


Write for prices on Dow Aromatic Chemicals, pure, uniform, and dependable. 


* 
DOW COUMARIN 


Dow Coumarin is a colorless crystalline 
product with an odor resembling that of 
new mown sweet clover. It is free from 
adulterating odors and is used as a fixa- 
tive for perfumes, in the manufacture of 
soaps and cosmetics, and as an ingredient 
in food and tobacco flavors. 


THE DOW CHEMICAL COMPANY. - 


BRANCH SALES OFFICES: 30 ROCKEFELLER PLAZA, NEW YORK CITY e 


* 
DOW PHENYL ETHYL ALCOHOL 


Dow Phenyl! Ethyl Alcohol is a clear, 
colorless liquid with a rose-like odor, 
making it exceptionally popular with soap 
manufacturers, synthetic perfumers, and 
compounders where a pronounced but 
delicate odor is desired. It is practically 
chemically pure which makes it possible 
to standardize formulae. 


* 
DOW METHYL SALICYLATE U. S. P. 


Dow Methyl Salicylate U. S. P. is the 
synthetic oil of wintergreen used for most 
of the commercial wintergreen flavors 
and odors. It is a water-white liquid of 
exceptional clearness, used in extracts, 
liniments, mouth washes, dental powders, 
candies, and gums. It is also used in fly 
sprays and in penetrating lubricants. 


MIDLAND, 


SECOND AND MADISON STREETS, SAINT LOUIS 


* 
DOW METHYL ANTHRANILATE 


Dow Methyl Anthranilate is in the form 
of colorless fluorescent crystals or liquid, 
with an odor and flavor resembling that 
of grapes. It is used in the manufacture 
of synthetic grape flavorings for confec- 
tions, extracts, and cosmetics. 


MICHIGAN 
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EJJENTIAL OILS 


ond Kindred Products 





€s 9 





‘ 
*BLiSHED IN 1 


PHENYL ETHYL ALCOHOL 


an exceedingly fine article; may be used for 
most rose preparations. 


AUBEPINE 
(pure 100% aldehyde) 


Not liable to discoloration, suitable for all 
purposes, especially in fine soaps. 


HELIOTROPINE 


a quality product for which we solicit con- 
tract orders. 


TERPINEOL 


Our exceptional quality is supplied to many 
discriminating buyers. 


DT By by ej say, | DD) RB) Be) YN ae: 
180 Varick Street New York City ‘ 
“The integrity of the house is reflected in the quality of its | products.” 


BRANCHES: Philadelphia - Boston - Chicago - St. Louis - Los Angeles 
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YOUR LOGICAL SOURCE 
OF SUPPLY 


For the following 
BULK PHARMACEUTICALS 


Cinchophen, U.S. P. Neocinchophen 
Saligenin 
Alpha Dinitrophenol---Medicinal 
Sodium Dinitrophenol---Medicinal 
Methylene Blue, U.S. P. 
Methylene Blue, U.S. P. Crystals 





INTERMEDIATES --- DYES 


Eosin Fluorescein 

Sulphanilic Acid Aniline Oil 

Aniline Salt Aluminum Chloride Anhydrous, C. P. 
Sulphur Dioxide 





Beta Naphthol---Technical 





We manufacture a large line of dyes for the pharmaceutical industry. 
Catalogue will be sent on request. 





Samples and Prices Will be Submitted on Request 





THE CALCO CHEMICAL COMPANY, INC. 


PHARMACEUTICAL DIVISION 
REG. U. S. PAT. OFF. Bound Brook, N. 5: 


A DIVISION OF AMERICAN CYANAMID COMPANY 
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Prompted by the gratifying reception 
of Benzyl Iso Eugenol (Powder), THE 
HOUSE OF ALBERT VERLEY, INC. 


otters to the 


Oe celui alii 
THE EUGENOL SERIES 


—a group of derivatives from the finest Oil of 
Cloves, developed and manufactured with the 
utmost care in our American laboratories, pri- 








marily to meet our own exacting requirements 





for our compositions and specialties. Now avail- 





able in limited quantities to those who must 





have the best and are willing to pay the small 





premium necessary to obtainit. » » » = » 





Eugenol Extra A. V. 





Acetate Iso-Eugenyle A. V. 








Eugeny] Formiate A. V. 





Benzyl Iso-Eugenol A. V. 





Benzoyl Iso-Eugenol A. V. Methy! Eugenol A. V. 





Acetate Eugenyle A. V. Methyl] Iso-Eugenol A. V. 





Iso-Eugenol Extra Crystalizable A. V. 
































and RELATED SPECIALTIES 


... Our exclusive products in which 


various groupings of these interesting 


panes airs derivatives play an important part. 
appreciate e 
finer things in aro- 
ijibiiny ans: tat te Oeillet Fleur Neogenol Dianthus ‘E”’ 
preening Oeillet Extra Dianthum Dianthus “G”’ 
¥ Oeilletantheme Dianthus “M” Xantogenol 


ALBERT VERLEY qumdiuch 


ALBERT VERLEY, INC., 11E. Austin Ave., Chicago; 114E.25th St., New York; Mefford Chemical Co., Los Angeles 














A 40 MILLION DOLLAR MARKET! 





Face powder is the one big cosmetic product—big in the volume 
produced and sold by cosmetic manufacturers—big in the forty million 


dollars spent for it by American women. 


More than 1,000 brands of face powder are on the market today. 
Many of these—the majority, have a small neighborhood sale. But a 
considerable number of these brands are returning a substantial, profit- 


able income. 


Cosmetic history shows that face powder brands have a shorter 
history than any other cosmetic. The successful ones ride high, wide 


and handsome for a few years, falter a while and then go into a long de- 





cline. In spite of its ancient history, traced as far back as the records 
take us in the use of any cosmetic, face powder has failed, perhaps more 


than any other cosmetic, to meet the wide, diversified demand from all 


— 


classes of women in modern society. 


The face powder which consists of a loose, dry mixture of different 
chemicals has had its day. Its faults, arising from this loose mixture of 
unrelated chemicals, have long been known. The demand from women 
today—a more critical demand— and one arising from all classes of popu- 
lation in many different types of environment—requires a face powder 


which has new physical qualities, to give it sustained volume. i 


T. Gostage Leek 





























SNOWTEX is an entirely new physical approach to the purpose served by face 
powder for more than 2,000 years. It isan abrupt departure from the old effort to achieve 
perfection by combining in loose form several materials such as talc, zinc oxide, etc., 
which brought to the finished face powder not only their desirable qualities, but their 


undesirable ones. 


SNOWTEX combines in intimate homogeneous form all the properties of slip, ad- 
hesiveness and covering power. These properties are not dependent on variations in 
quality of any one raw material but are scientifically and rigidly held to a predetermined 


standard. 


The fineness (bite-test) of SNOWTEX is one of its chief advantages. It is uniform 
in particle size—far more uniform than any face powder you may examine under the 
microscope. For instance, the particle size of SNOWTEX is maximum 10 microns; talc 


can be micronized to 20 microns only. 


This means that SNOWTEX is considerably more adherent than ordinary face 
powder. SNOWTEX< is absolutely odorless. It does not have that earthy odor in face 
powder which comes from talc. 


One of the chief advantages of SNOWTEX is that it is furnished colored in any shade 
desired. These colors are not mixed, but are precipitated upon the particles. This means 
a scientific color control guaranteeing absolute uniformity of color in any shade selected 


for each repeated batch. 


There is a widespread trade interest in SNOWTEX. If you have not seen a sample 
and received full information, a letter on your business stationery will bring these to 


you. 


T. GOSTAGE LEEK 


ROSEDALE, 
COVINGTON, VIRGINIA 

















urity in Monsanto Salicylates is 
assured by the careful selection 
of basic raw materials. Monsanto 
Salicylic Acid U.S.P. is used in their 


manufacture. 


This quality carries through to 


your finished products. 





Monsanto Chemical Company 
St.Louis ,U.S.A. 


RCA Building Everett Station Tribune Tower 
NEW YORK BOSTON tiie tle) 


373 Brannan St. 378 St. Paul St., West Victoria Station House 
SAN FRANCISCO MONTREAL LONDON 


ST. Louis.US* 





Monsanto Salicylates include: 


ASPIRIN 
Powder U. S. P. 
10% Starch Granulation 
16% Starch Granulation 
20% Starch Granulation 
Aspir Gran 


AMMONIUM U.S. P. 
CALCIUM 

LITHIUM 
MAGNESIUM 
METHYL U.S. P. 
POTASSIUM 

SALOL U.S. P. (Phenyl) 
SODIUM U.S.P. 
STRONTIUM U.S.P. 











« tts: ® --&. BOTTLES 


a STOP THE EYE-REMIAD TO BUY 
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BECAUSE 
Even A CHILD can recognize your product when STA iD 
it is packed in Maryland siue Bottles. Their 
brilliant color catches the eye and makes your 
product stand out on display above competing 
products. And the rich, royal BLUE suggests the 


high quality of the product within. 


It takes Color to sell goods these days. And 
we believe that Maryland BLUE Bottles are the 
most distinctive colored containers on the market. 
No wonder they have been adopted for so many 
famous products. 


Maryland sBLue Bottles and Jars are now 
available in many smart stock shapes and sizes 
as well as in special designs. 

We'll gladly send samples if you'll write telling us 
the nature of your product and the sizes in which it is 
packed. Maryland Glass Corporation, Baltimore, Mary- 
land. New York Representative: Broadway, New 
York City. On Pacific Coast: Owens-Illinois Pacific 


Coast Co., San Francisco, California. 


MARYLAND 

















valities 


OF PFAUDLER 
GLASS-LINED PROCESS 
EQUIPMENT OF PRIME 
IMPORTANCE TO YOU 


Pfaudler Glass-Lined Steel is 
resistant to all acids (except 
H F) in any concentration or 
at any temperature. Special 
enamels available to meet 
your requirements, 


The co-efficient of expansion 
of the glass-enamel approxi- 
mates that of the steel into 
which it is fused. Hence—a 
wide range of operating tem- 
peratures is possible without 
danger to either equipment 
or product. 


Pfaudler Glass-Enamel, fused 
into Steel, gives perfect cover- 
age. Our rigid inspection tests 
insure absence of even micro- 
scopic porosity. 


Glass-Lined Equipment is 
available in practically all 
standard types of such pro- 
cess units as reaction kettles, 
stills, condensers, autoclaves, 
mixing and storage tanks, 
evaporating pans, as well as 
valves, pipe, fittings, etc. 


Co-operation with our engineer- 
ing department may improve both 
your products and your profits. 
Isn't it worth a three cent stamp 
to see? The Pfaudler Co., 1509 
Gas & Electric Bldg., Rochester, 
N. Y., Branch Offices: New York 
City, Chicago, Boston, Philadel- 
phia, Elyria, O., San Francisco 
(Pfaudler Sales Co.) 


GLASS LINED—Storage Tanks, Reaction Kettles, 
Mixers, Digestors, Chlorinators, Nitrators, Distillation 
Assemblies, Autoclaves, Vacuum Pans, Evaporating 
Pans, Pipe, Fittings, Valves, Percolators, Dye Vats 

















GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 





WHITE OILS 











Specific Gravities: 860 to 900 Viscosities 80 to 345 
Viscosity at 100° F. 
Grade Specific Gravity Saybolt 

Extra Heavy 885/890 335/345 
Special Heavy 880 885 210, 290 
Heavy 875, 880 175,185 
Medium 875 880 145,155 
Light Medium 870/875 120/130 
Light 870 110/115 
Extra Light 860 865 80/90 


| TECHNICAL WHITE OILS FOR INDUSTRIAL USE 
Low Cold Tests 


| 
| NAPHTHENIC ACID SLUDGE 


a es S 
Stocks carried in New York and other cities 
# zg * 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


25 Beaver Street 
New York 


Cable Address: Oiltanker Telephone: HAnover 9-9538- 9539 
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ACETYL SALICYLIC ACID 


SALICYLIC ACID SODIUM SALICYLATE 
METHYL SALICYLATE MINOR SALICYLATES 
Benzoate of Soda Formaldehyde Creosote 

Benzoic Acid Para Formaldehyde Creosote Carbonate 

Benzyl Chloride Hexamethylenetetramine Guaiacol 

Benzaldehyde Silver Proteins Guaiacol Carbonate 
Glycerophosphates Bromides Potassium Guaiacol Sulphonate 







HEYDEN 


— ——SPTVIT INT — "y 


- N.WACKER DR. CORPORATION GARFIELD,.NJ. | 
| CHICAGO. ILE. ee PERTH AMBOY,N.J. 
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CITRIC ACID U. S. P. MERCK 


Used in Lotions to allay pain in Sunburn 


GLYCERIN U. S. P. MERCK 


Used in Lotions to prevent them 
drying too fast and as an emollient 


KAOLIN COLLOIDAL N. F. MERCK 


Used as a base in Sunburn preventive pow- 
ders in combination with Quinine 


LANUM (LANOLIN) U. S. P. MERCK 


Base in Sunburn and Suntan Creams 


PICRIC ACID U. S. P. MERCK 


1% solution for Sunburn (remedial) 


for the manufacture of QUININE SULPHATE U. S. P. MERCK 


Used in Creams and Oils to filter out 
Ultra Violet Rays to prevent Sunburn 


§ UJ M Mi E R T | Mi E QUININE BISULPHATE U. S. P. MERCK 


More Soluble form than the Sulphate; 


otherwise used in Lotions, Powders, 
and Creams—same as Sulphate 


QUININE HYDROCHLORIDE U. S. P. 
MERCK 


Same as Sulphate 





In planning your production of up-to-date preparations for the summer season, 


you will find these dependable Merck chemicals of service because they meet 


QUININE OLEATE N. F. MERCK 


Used in Suntan Oils 


the standards of modern manufacturing requirements. 


BENZOCAINE MERCK CALCIUM CARBONATE (PRECIP. CHALK) 
Anesthetic, for relief of pain in Sunburn— | U. S. P. MERCK | TALC U. S. P. MERCK 


used in Creams and Oleaginous In preventive powders in combination with : fo 
Used as base in Suntan powders 


; | 
preparations Quinine | 
| 


CHLORBUTANOL (TRICHLORBUTYL ZINC STEARATE U. S. P. MERCK 
ALCOHOL) HYDROUS MERCK 


1% solution in 1214% Glycerin for 


BISMUTH OXYCHLORIDE MERCK 


Used in preventive powders in combina- To shed moisture in preventive powders 


tion with one of Quinine Salts — 


also in Suntan Powders Sunburn 


ZINC SULPHOCARBOLATE N. F. MERCK 


Used in Lotions for Astringent, Antiseptic 


CHOLESTERIN MERCK 


As a base to absorb water or aqueous and stimulating properties 


CALAMINE N. F. PREPARED MERCK 


Used in Lotions to allay pain of Sunburn solutions in Creams in relief of Sunburn 


Our Chemical Service Department will be pleased to assist you with formulas. Further 


information, quotations and samples will be furnished to manufacturers on request. 


MERCK & CO. INC. Manufacturing Chemists RAHWAY, N. J. 


NEW YORK: 161 SIXTH AVENUE e¢ PHILADELPHIA: 916 PARRISH STREET oe ST. LOUIS: 4528 S. BROADWAY 


einetreninin inn enenienemnseninnniaey  Caoadda: MERCK & CO, LED. MONTREAL avd TORONTO: —— 





-.97 9 
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“Here are products with a 
LONGER TRADITION 
of quality and uniformity 
to live up to than any 
similar American products 


for your field. 


U. S. P. OILS 


Stanolind Liquid Paraffin Heavy 
Merusol White Mineral Oil 
Nonpareil White Mineral Oil 
Superla White Mineral Oil 


TECHNICAL OILS /# 
Superta While Roce Oil “They offer a complete selection for 


Extra White Rose Oil ’ . . . 
White Rose Oil your needs. Wide distribution keeps 


Premier White Oil . ’ 
Acme White Oil them always quickly available. 


Also a full line of Petrolatums “From your standpoint, that 








can add up to simplified, ‘cen- 


Constant research and improvement maintains the 
superiority of these Standard Oil (Indiana) products. e 9 e ° 

Recent refinements—particularly with regard to color tralized buying. A ConvENnITENnNCE 
—have suggested more descriptive names for several 
Stanolind Petrolatums. These appear in the complete, 


social ek Whee and a matter of economic im- 


Stanolene (the premium white petrolatum) 


: hi Py) 
Seonciind:Pecelatecn Lag White portance to you. 

Stanolind Petrolatum Cream White 

Stanolind Petrolatum Golden Topaz Call upon your local Standard Oil 
Stanolind Petrolatum Topaz (Indiana) office for assistance at any 
Stanolind Petrolatum Amber time. Write, now, for the latest price in- 


Stanolind Petrolatum Red Veterinary 
Stanolind Petrolatum Dark 


formation on the materials you use. 





Note: All the petrolatums 
listed above, with the ex- 
ception of “Red Veteri- 
nary’’ and ‘‘Dark’’ meet 
U. S. P. requirements. 


STANDARD OIL COMPANY (INDIANA) 


910 South Michigan Avenue, Chicago, Illinois 


Copr. 1935 ,Standard Oil Co. 
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Manutacturing 
Chemist 














ONE OF THE WORLD 
AUTHORITIES 


ON THE MANUFACTURE OF | 
TOILETRIES & PHARMACEUTICALS | 


COSMETICS SOAPS | 
DRUGS = OINTMENTS | 


CONTRIBUTORS INCLUDE 


J. A. Augustin J. S. Remington 
H. W. Avis K. N. Richardson 
W. Clayton K. Schulze 
F. G. Hobart F. H. Sedgwick 
S. P. Jannaway L. T. Trabaud 
Subscription T. McLachlan C. |. B. Voge 
10/- per annum Karl Pfaff F. Zernik 


post free 


Published by 


LEONARD HILL LTD. 


17 STRATFORD PLACE 
LONDON, W. 1, ENGLAND | 
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MADE FROM AMERICAN LEMONS 






citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 
For prices 


on kegs, barrels or carloads, consult any of the 


York, Chicago and Philadelphia. 


following distributors: 


by the Exchange Lemon Products Company of Corona, 


California. Backed by the Sunkist group of 13,200 





SRO ARMOUR RM TEASE a Ee TE TSA ES: 
DISTRIBUTED EAST OF THE ROCKIES BY 


CHEMICAL WORKS, St. Louis, Philadelphia, 
New York, Chicago. 
J. T. BAKER CHEMICAL COMPANY, Phillipsburg, New 


ersey. 

DODGE & OLCOTT COMPANY, 180 Varick Street, New York. 

NEW YORK QUININE & CHEMICAL WORKS, 101! North 
llth Street, Brooklyn, New York. 


SWANN CHEMICAL COMPANY, Birmingham, Alabama. 

THE HARSHAW CHEMICAL COMPANY, Cleveland, Ohio. 

CALVERT ANILINE & CHEMICAL CO., 225 Walnut Street, 
Cincinnati, Ohio. 


THOMPSON-HAYWARD CHEMICAL CO., 29th & South- 


west Boulevards, Kansas City, Missouri. 


PACIFIC COAST SERVED BY 
Products Department—CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 
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The DRUG and COSMETIC CATALOG 


(1935-30) 


The new edition of THE DRUG AND COSMETIC 
CATALOG, to be dated 1935-36, is now in preparation, to be 
published in September. 


A new feature, to which considerable space will be devoted, 
is a section which abstracts and reviews in clear, terse style, all of 
the commercially usable information published during the past 
two years in THE DRUG AND COSMETIC INDUSTRY. 
This means the articles on processes and formulas, production, 
raw materials, etc. In other words, the kernel of information 
from feature articles and such departments as Compounders’ 
Corner, Advancing Therapy, Production Forum, Perfumers’ 


Shelf, Raw Material Markets. 


Other departments are: 

). Dictionary and directory of over 2,500 chemicals, 
raw materials, machines, packages, etc., used by 
the trade. 400 new products listed. 

2. List of all trade associations, ofhcers and mem- 
bership (where available). 

3. Price lists for chemicals and raw materials over a 
period of years in tabular form. 

4. Imports for 10 years in tabular form. 


5. Several pages of charts. 


This is the one specialized complete directory and reference 
book for the trade. As a subscriber you will receive your copy 


early in September. 
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erfume 
isseminators 


open a huge market for the Perfume Industry 


A MANUFACTURER discovers that a mild, agreeable odor in a 
tastefully decorated display room materially improves the appealing 
quality of the room; a retail furniture store, an automobile sales salon, 
find that a faint appropriate odor appeals to their customers. In 
theatres, homes, offices; in industrial use to disguise or neutralize dis- 
agreeable odors, the perfume disseminator has made a place for itself 
by giving character to a room, by making surroundings a pleasanter 
place to be in. 

But the market for perfume, disseminated through artistic and appro- 
priate disseminators, has not been scratched. Felton has specialized in 
studying this market. Thev have a lot of information for the manu- 
facturer or distributor who is interested in investigating it. 

The proper odor for a disseminator must be developed with several 
special characteristics in mind. Just any perfume, no matter how 
pleasant, will not do. The perfume for a disseminator must have effu- 
sion, must be persistent, must be reasonable in cost and must be 
appropriate to the place in which it is used. Odors developed by Felton 
for perfume disseminators wil] meet any special requirements you have 


in mind. 


Write us for full information on this 
subject and for appropriate samples 
which we shall be pleased to furnish. 


Fetton Cuemicart Company 


INCORPORATED 


Executive Offices and Factory: 603 JOHNSON AVE., BROOKLYN, N. Y. 


Sandusky, Ohio Chicago, III 


3oston, Ma Philadelphia, Pa g 
$08 W. Market St 1200 N. Ashland Ave 


80 Boylston, St 200 So. 12th St I 


St. Louis, Mo New Orleans, La Los Angeles, Cal. 
245 Union Blvd Balter Bldg 515 So. Fairfax Ave. 


Stocks carried in principal cities 








““We have 
come to feel that we 


can depend upon you to 


give us practical and workable 


working equipment in every 
detail or, if it is not right, 
that you will make 


it right.” 


“We are 
particularly well 
pleased with your serv- 
ice in installing and 
maintaining this 


equipment.”’ 


PNEUMATIC SCALE CORPORATION, LTD. 
70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 
Branch Offices in New York, 117 Liberty Street; Chicago, 360 North 
Michigan Avenue; San Francisco, 320 Market Street; Los Angeles, 
443 South San Pedro Street; Melbourne, Victoria: Sydney, N.S.W 
and No. 41 Whitehall, London, S. W. 1 





“The 
excellent service we 
have always received from 
all departments of your organ- 
ization has contributed to our 
ae Goltte great satisfaction in having 
service on replace- your equipment in our 


ment parts is extraordinary, 
as we have very often had re- 
placements made within 
thirty-six to forty-eight 


hours after ordering 


REVEAL 
ANOTHER 
REASON FOR 


LOWER COST PER CONTAINER 


Service is an oft used and oft abused word. It can mean much or 
little—how much or how little only experience can prove. Therefore 
these comments of Pneumatic customers are more than interesting. 
They substantiate what we are about to say —that Pneumatic has 
always made every effort to render the best type of service in the 
field. For this purpose it maintains among other things the largest 
inventory of ‘in stock” parts in the industry. For this purpose it 
maintains road men who are constantly seeking opportunities to 
help Pneumatic customers. Finally, and this is quite as important as 
all the rest, there is the Pneumatic attitude that our responsibility 
for the smooth and satisfactory operation of Pneumatic equipment 
in your plant is never-ending. Such an attitude together with un- 
equalled facilities for service guarantee you the highest type of satis» 


faction and the“‘lowest cost per container’ with Pneumatic Machinery. 




















Hod roxcyet lronellal 


Discriminating perfumers have standardized on this 
product. It has a sweet Tilleul character that pos- 
sesses a fresh and powerful floral fragrance which 
imparts lift and life te any composition. 


are he Pant 


A comparatively new product that is already at- 
taining distinction. Du Pont Terpineol is free from 
any detracting odors such as pine oil or turpentine. 
Examine this product carefully on test paper, and 
you too will attest to its outstanding value. 


C — 4 
eee FCcur 


For those who desire the ultimate in purity, com- 
bined with delicacy and fineness of odor, Goumarin 
Scur is recommended. Its superior qualities are 
recognized by perfumers the world over. Coumarin 
Scur is now manufactured in this country by du Pont. 


Rf Ch, 


$30.00 a pound 


A recent achievement by our perfume laboratory. 
Basically a Chypre-Oak Moss type. With the aid of 
Astrotone and other newly developed aromatics, it 
hecomesatruly sophisticated odor. This bouquet creates 
a delightful perfume and toilet-water. It may also be 
used in tale and face powders. A less costly version 
of the same perfume is BOUQUET CH-2 at $16.00 a 
pound. 


Write today, on your firm’s letterhead, for 
experimental samples of these products 


REG. U.S. PAT. OFF. 


E. 1. DU PONT DE NEMOURS & COMPANY, INC. 


Fine Chemicals Division, Wilmington, Delaware 


Agents for Societe des Usines Chimiques Rhone-Poulenc 
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7 ie / Of two face-powders equally good, the one with 
ta $4 ° 
gr a | if, the more appealing fragrance wins the sale. But 
A. are } ‘d this lovely fragrance must be permanent. Let it lose 
aN any of its original beauty and it loses the reorder. A f 
‘ oi box of face powder remains in use for many weeks. , 
' Changes in temperature and atmosphere might easily exert 


a marked influence on the materials of which it is 
composed — particularly its perfume. That’s why face 
powder perfumes must be carefully selected. Fritzsche 
Perfumes for Face-Powders are conditioned against 
every possible atmospheric change. Neither heat nor 
cold-—dampness nor dryness can alter their original 
beauty. Down to their last speck they retain their 
odor identity. This amazing odor permanence has 
won a lasting acceptance for the many popular face- 
powders perfumed by Fritzsche. Let the Fritzsche 
chemists do as much for your product. Consul- 


Sere Som 


tation without obligation. 


“Fragrance Creates Sales Appeal - 





a me OD we la 
ITZSC erh, UNC. 


164 SO. CENTRAL AVENUE, LOS ANGELES, CAL. 78-84 BEEKMAN STREET 


Proprietors of PARFUMERIES de SEILLANS, Seillans, France NEW YORK. N.Y. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST. CHICAGO, ILL. 
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JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 
istril Ss: 


Distributors: 
H. J. BAKER & BRO. 
271 Madison Ave. New York, N. Y. 
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Futures 


America looks ahead to better business. The 
future depends on the return of confidence---con- 
fidence on the part of business men and conht- 
dence on the part of the public. 


Business confidence is often the fruit of a series 
of mutually satisfactory transactions. We are 
proud to know that hundreds of customers have 
that kind of confidence in us and we intend to 
go On meriting It. 


Suggestions for odors that 
will help build sales for you: 


Mignonette—a new, sweet reseda type 

Violet-—-new version of an odor that’s coming back 
Carnation—tor compositions and as a complete perfume 
Honeysuckle—superb odor for cream and lotion 
Locust—another winning number for creams 


Jasmin—like the flower itself; improved, modern 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 
180 North Wacker Drive, Chicago 438 W. 48th St., Los Angeles 42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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PHOTO BY FAIRC 


WA S i 4 Ny GIO N. @ @ @ he Nation's Capital, and a center of industrial, adil al 


chemical research . . . where large quantities of ROSSVILLE 
ALCOHOLS are used. There isa ROSSVILLE ALCOHOL 
for every industrial and scientific need. 


(COMMERCIAL SOLVENTS (ORPORATION 


NEW YORK CENTRAL BLDG., NEW YORK, N.Y. 





ROSSVILLE ALCOHOL..tTHE spirit OF THE NATION 
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CARNATINE 





The active princi ple of 
the true 


Carnation Odor 


Permit us to send you sample 
and suggestions 


for use 








ESSENTIAL OIL 
& CHEMICAL CO.,, INC. 


Chicago Office 601 West 26th Street, New York City St. Paul Office 
325 W. Huron St. LAckawanna 4-4700 Pine and E. 3rd St. 
Los Angeles Office Canadian Office Southern Office 
685 Antonia Ave. 119 Adelaide St. W., Toronto Candler Annex Bldg., Atlanta Ga. 
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INDUSTRIAL ALCOHOL 


Pure and Denatured (all formulae) 


INDUSTRIAL CHEMICALS 


Ethyl Chloride 
Ethyl Nitrite 


ARTIFICIAL FLAVORING MATERIALS 


For use in manufacture of synthetic fruit 
flavors and fortification of true 
fruit flavors 
Iso Amyl Alcohol 
Iso Amyl Acetate 
Iso Amyl Butyrate 
Iso Amyl Formate 
Iso Amyl Valerate 
Ethyl Acetate (Acetic Ether) 
Ethyl Butyrate 
Ethyl Formate 
Ethyl Valerate 
Ethyl Propionate 
Specially distilled to meet very exacting require- 
| ments of odor and taste. 


Descriptive booklets sent on request 


PENNSYLVANIA ALCOHOL CORPORATION 


Subsidiary of Pennsylvania Sugar Company 


FRANCO-AMERICAN CHEMICAL WORKS 


Sales Office 


342 MADISON AVENUE Ae K. HAMILTON NEW YORK, N. Y. 


Sales representatives and warehouse stocks in principal cities 
DISTILLER Y—PHILADELPHIA, PA. CHEMICAL PLANT—CARLSTADT, N. J. 
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the eye 


PROTECTS 
the product 


Mn) 





You will find a complete line of Kimble Vials 
for Droppers, Applicators, Shaker Tops, Goldy 
Seals, Re-Seal-It Caps, Slip Caps, Screw 
Caps, and specially designed vials for special 
purposes. Specifications on request. 








i PACKAGE which carries an article to its various markets 
serves the primary purpose of PROTECTION. If, in addition, 
it is attractive to look at, it has double the chance to win. 

Kimble Vials possess both of these features. They are as 
beautiful in design as they are strong and safe in construc- 
tion. Even the casual shopper—even a buyer who is not 
package-conscious — senses instantly the appeal of these 
dainty, colorful, easy-to-carry vials. They lend themselves to 
effective display and minimize sales effort. 

Every Kimble Vial is retempered to give strength and 
resistance to shock. Each vial is accurately threaded and 
scientifically closured. They are air-tight and leak-proof. They 
are light in weight and travel at low cost. 

It is worth the time of any manufacturer of drugs, per- 
fumes, proprietaries, chemicals and food products to confer 
with Kimble first to insure the success of the sampling cam- 


paign or new package they may be planning. 


K \ KIMBLE GLASS COMPANY. .- - VINELAND, N. J. 





NEW YORK+- PHILADELPHIA+BOSTON+CHICAGO*+ DETROIT 
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Fine Chemicals 
Exclusively 








Behind Every Mallinckrodt Product 


iGip laboratory control, organized research, and highly perfected 

manufacturing processes insure to every lot of every Mallinckrodt 

product the purity, definite chemical structure, and uniform physical 
properties that are so important in the manufacture of fine cosmetics. 


Back of these tangible safeguards are those important, but unseen, factors 
of manual skill, and the determination to protect a tradition of quality 
that has been laboriously established. These factors are the heritage of 
long years spent in manufacturing quality chemicals, and represent the 
extra measure in every Mallinckrodt package. 


Many of the leading manufacturers of fine cosmetics have enlisted in their 
behalf the Mallinckrodt safeguards, by employing only Mallinckrodt 
chemicals in their own manufacturing processes. The use of Mallinckrodt 
chemicals as the cornerstone of the quality structure of a cosmetic line is 
indicative of its manufacturer's determination to keep his quality to the 
highest possible standard. 


MALLINCKRODT 
COSMETIC CORNERSTONES 


A partial list of chemicals of Mallinckrodt quality of interest to manufacturers of 
quality cosmetics. 


Acid Salicylic Bismuth Subnitrate Potassium Sulphate 
Acid Tannic Borax Quinine Sulphate 
Aluminum Chloride Hydrogen Peroxide Resorcinol 


Silver Nitrate 
Sodium Benzoate 


Magnesium Stearate 
Potassium Hydroxide 
Mallinckrodt Zinc Stearate 


Ammonium Carbonate 
Barium Sulphide 


Write for descriptive folder 








FROM THE DAILY MAIL 


e e a 
I am now using Ammonia Water Stro 
7 } ] ) 
in a formula and would like to use 


How much Ammoniu 
to obtain the 


monium Carbonate. 
Carbonate must I use 
Ammonia content? 
Ammonia Water Stronger contains ap- 
proximately 28°¢ Ammonia (NH 
while Ammonium Carbonate U.S.P 
contains approximately 30° Ammonia 
For all practical purposes therefore, you 
can substitute one pound of Ammoniur 
Carbonate for each pound of Ammonia 
Water Stronger you are now using 


M.C. W. 


What chemicals, other than Mercury Am- 
moniated, can be used in bleaching creams? 
The chemicals suggested must be compatible 
with Zinc Oxide. 

The most important materials used in 
bleaching creams are Lactic Acid, 
Citric Acid, Acetic Acid, Zinc and 
Magnesium Peroxide, Bismuth Sub- 
nitrate, and Sodium, Zinc, or Magne- 
sium Perborate. Of these chemicals 
Lactic Acid and Acetic Acid will not be 
compatible with Zinc Oxide. Citric 
pe pom be used if it is purchased in the 
anhydrous form and the cream made up 
without alcohol or water. 


M.C. W. 


Do you manufacture Smelling Salts? If so, 
you will be glad to learn that we have re- 
sumed the manufacture of Ammonium 
Carbonate ¥%4"' Cubes. Write for prices and 
a sample. 


M. C. W. 


I am endeavoring to color my tooth powder 
pink, but the color slowly fades. I believe 
this is due to the Sodium Perborate con- 
tained in the powder. What can you suggest? 
If you are using the regular coloring 
materials your difficulty is undoubtedly 
due to the Sodium Perborate in your 
powder. We suggest that you use one 
of the ‘‘vat’’ dyes, which owe their 
color to an oxidation process and will 
therefore be unaffected by Sodium Per- 
borate. We shall be glad to send you 
the name of a suitable dye if you are 


interested. 
M.C. W. 


Buyers, make a note of this! Sodium 
Benzoate is now sold on a delivered 
basis in 25 pound quantities or larger. 
And Mallinckrodt Sodium Benzoate is 
tasteless, odorless, and strictly U.S.P 
in quality. Write for a quotation. 











MALLINCKRODT CHEMICAL WORKS 
ST. LOUIS - CHICAGO - PHILADELPHIA - NEW YORK + MONTREAL - TORONTO 
SEER ER MRR AT. eR UR mR RNRRMMBNR 
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Remove the Doubt 


6 bases fact that many manufacturers are of the belief that 
no one really knows how many provisions of the Cope- 
land Bill would unduly hamper legitimate manufacturers, 
has caused an atmosphere of doubt to be created in the in- 
dustry regarding this legislation. The unhappy frame of 
mind which exists is all the more acentuated by the helpless- 
ness which these people feel due to the fact that all of the 
more influential trade associations affected by the bill have 
given their endorsements. 


i dee existence of this state of mind among many reputable 

manufacturers makes it exceedingly difficult to pick the 
wheat from the chaff in the opposition to the bill. We can 
easily see that there are several parts of the bill which could 
cause undreamed of headaches under the regime of an un- 
reasonable enforcement official. We can also see parts of 
the bill which more clearly define the rights of reputable 
manufacturers. The bill is essentially a compromise be- 
tween the industries affected and the administration, neither 
getting all they would like to have. 


RESSURE to pass the bill is strong from those manufac- 
turers and advertising interests who believe that they 
have reached the limit of cooperation from the administra- 
tion in compromising the measure. These interests believe 
that further pressure will only result in the industry being 
considered as basically opposed to any measure which would 
control the outrageous abuses which exist in some directions. 
They believe that they have analyzed the bill from all 
angles and that the industry will be able to work under it in 
a manner which will tend to correct these abuses and to 
aid reputable manufacturers marketing meritorious 
products. 
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NEW AND NON-OFFICIAL 


A New Angle 


We like the argument which Ralph B. 
Nelson gives in favor of price maintenance 
acts (see page 172), because it presents a 
new line of thought on an old problem. 
Mr. Nelson maintains that when prices on 
nationally advertised goods are main- 
tained at fixed minimums, the private 
brand merchandise is used as bait to get 
customers into the store. He advocates 
picking up drug advertisements from any 


of the large centers and seeing low priced 


private brand goods advertised instead of 


nationally advertised goods upon which 
the prices cannot be cut. 
Mr. Nelson’s statements be true. price 
maintenance acts will result in manufac- 


turers losing the advertising support 
which comes from retailers newspaper 


advertising, but gaining in counter dis- 
play, since Mr. Nelson maintains that the 
private brand merchandise is kept under 
the counter in the store, which was form- 
erly the case with the nationally adver- 
tised items. 

Now the question arises which the man- 
ufacturers value more highly —advertising 
in the newspapers or counter display? And 
also the question arises whether a retailer 
will be able by any stretch of the imagina- 
tion to advertise Aspirin tablets at 9 cents 
per hundred and then switch the consumer 
to Squibb’s at something around 39 cents 

switching 
We merely 


see the retailers increasing their sales of 


don’t see 


per hundred. We 
working as easily this way. 


private brands through the institution of 
price maintenance schemes, and we can 
see also that the retailers will cut their 
own throats with the private brands if 
with 


they are not permitted to do it 


nationally advertised goods. From aman- 
ufacturer’s cold-blooded point of view, it 
would be much better to have the retailers 
cut their throats with nationally adver- 
tised goods, than with private brand mer- 
first, for the that the 
manufacturers’ sales would not suffer to as 


chandise, reason 
great an extent, and secondly, for the 
that 


household items will damage the entire 


reason widespread low prices on 
price structure to an extent which the 
manufacturers will feel for a long time to 
come. 

If this is the method to be used by the 
retail drug trade, we are more convinced 
than ever that the price maintenance acts 
will prove harmful to the manufacturers 
and we are more certain than ever that 
. these acts cannot succeed in accomplishing 


their purpose. 
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Therefore. if 


The State Acts 


The situation regarding the state price 
maintenance acts has changed little within 
the month. In some sections, the retail 
druggists organizations are striving val- 
iantly to obtain the cooperation of manu- 


facturers, wholesalers. and retailers in get- 





ting contracts signed, but it appears that it 
will be exceedingly difficult to obtain very 
widespread cooperation. In the first place, 
a great many manufacturers are certainly 
not in favor of the idea of tying themselves 
up. although some of them are sending out 
contracts just to see what will happen. 


One manufacturer sending out contracts 



































Mr. Dinklepopper, President of the Smoothie Medicine Company, 
assembles the staff to celebrate the production of the hundred 


millionth pill. 


The Drug and Cosmetic Industry 


Aug. ’35: 37, 2 








in his home state, received only 700 signed 
forms, out of a total of 2,600 sent out. If 
this is any indication of the interest dis- 
played by the retail branch of the trade 
itself, the acts will prove a dismal failure. 
Some retailers tear up every such contract 
that comes to them. 

The reason for such action on the part 
of the smart retailers is not far to seek. 
For if the retailer is an aggressive success- 
ful merchant, he wants to be free to do 
what he deems best for his own business. 
He is perfectly willing to cooperate with 
manufacturers in holding prices on their 
items at levels which insure a good profit 
to the retailer, but he wants to be able to 
meet price competition should it arise. If 
he signs contracts with the various man- 
ufacturers who submit them, then he is 
bound, although other retailers probably 
will not be bound. Furthermore, there is 
no danger of any retailers being cut off by 
the manufacturers, since there are not suffi- 
cient retailers who have signed contracts 
to insure the manufacturer more than a 
very scattered and insufficient distribution. 

It is possible that at some future time 
the retailers might be pepped up to the 
point of signing contracts in large num- 
bers, and then pressure upon the man- 
ufacturers to issue contracts might be 
pretty strong, but at the present time it 
appears as though such a state of affairs 
is very remote. One thing that is essen- 
tial to the success of the state price main- 
tenance acts is a retail trade which is 
united and active on this one point, so that 
manufacturers will be forced to issue con- 
tracts under the laws. and so that the 
manufacturers will have such a large dis- 
tribution through the retailers who have 
signed, that the manufacturers will not 
dare sell goods to those who have not 
signed. 

jut even though this condition does 
arise, it is hard to see how the manufac- 
turer is going to have any larger degree of 
success in keeping his goods out of price- 
cutting stores than he has at the present 
time. ‘All of which brings us back to the 
one obvious fact —the several state laws 


will accomplish very little, if anything. 


New York’s Moves 


Of a more insidious nature than any- 
thing the Federal government might do in 
the way of a new Food and Drugs Act, is 
the situation which exists in the New 
York City Board of Health. Because this 
situation appears local, many will belittle 
it. However, new regulations which are 
put into effect in New York City are 
oftimes later enacted into law by the State 
of New York. This brings them to the 
attention of other states, and the first 
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thing the industry knows, the restriction 
applies almost over the entire country. 
This was the case with restriction of bar- 
bituric acid compounds to physicians’ 
prescriptions. 

New York City has a committee of five 
which can do most anything it pleases in 
the interest of public health. Recently a 
long list of products was compiled with the 
state that these products, or compounds 
containing them could not be sold without 
a prescription. After a very loud holler 
from the drug trade, the list was cut down 
until it only contained thyroid, dinitro- 
phenol, cincophen, amidopyrine, and a few 
other preparations. 


Far more dangerous than the above 


proposal, was a more recent proposal of 


the board to charge a registration fee of 


$25.00 for each and every drug and cos- 


metic which is registered with the New 

















York City Board of Health, with a $10.00 
renewal fee payable each year. For some 
time past it has been necessary to register 
products sold in the City, but no charge 
has been made for such registration. Such 
a situation is looked upon as merely a 
drive for more revenue by the City, the 
argument probably being that the Board 
of Health should be more self-sustaining. 
If such a proposal should become effective 
in New York, it might spread throughout 
other large cities with rather disastrous 
results for everyone connected with the 
trade. 

The danger of the entire situation in 
New York lies in the fact that four out of 
five members of the board who make these 
proposals are physicians with no one on the 
board having the slightest interest in com- 
mercial pharmacy. Efforts to correct this 


situation are now under way in the city. 
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The boss says to lay off everything else in the line and give the 
suppositories a big push.” 
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I read with a great deal of interest your article on 
“The State Fair Price Maintenance Acts” in the July 
issue of your magazine. Living not only in a state that 
has been enforcing a Fair Trade Act for several months 
but in a city that is somewhat of a cut price center, I 
believe that I can make one or two observations which, 
from my restricted point of view, refutes one of your 
arguments against Fair Trade Acts. 

True enough, as you say, the Fair Trade Acts have 
forced chain store organizations to take a profit on the 
sale of items sold under a Fair Trade minimum resale 
price. But when you say that these same chain organ- 
izations will raise the prices on private or unbranded 
merchandise you are making a statement that is not 
born out by the facts. Being barred by Fair Trade 
Acts and Fair Trade manufacturers from selling na- 
tionally advertised products for less than stipulated 
minimums, the chain organizations (and independents 
also) in their mad efforts to play football with anything 
available are turning more and more to private and un- 
branded merchandise as a fertile field for frenzied price 
slashing. Pick up any drug ad from any of the larger 
centers in any part of the country and you'll see; Pint 
Rubbing Alcohol 8c, 1 lb. Hospital Cotton 15c, Pint 
Witch Hazel 10c, 100 Aspirin Tablets 9c, 5 lb. Epsom 
Salts 13c, Pint Mineral Oil 15c, Sanitary Napkins 9c, 
500 Cleansing Tissues 19c, Zinc Oxide 8c, and so on ad 

infinitum. ~ If these are prices at which exorbitant 


*Assistant Buyer, G. O. Guy, Inc., Seattle. 
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NO PROFIT ON 


By Ralph B. Nelson* 


profits are being made then we know less about ac- 
counting than we thought we did. And prices of 
typical examples such as these are going down every 
day and not up. 

And with prices of unbranded merchandise forced 
down by cut price competition to cost or below what 
happens? The druggist, be he an independent or a 
chain man, commences to display, push, and suggest 
Fair Trade nationally advertised items on which he can 
made a profit. He has to in order to stay in business. 
The low priced unbranded items are advertised to bring 
customers into the store but these items are being kept 
under the counter and not displayed. In other words, 
the Fair Trade Acts, if a majority of national adver- 
tisers will take advantage of them, will directly reverse 
the picture of pre-NRA days when nationally adver- 
tised items were advertised at a loss to get customers 
into the store so that they could be sold unbranded pri- 
vate merchandise at a long profit. 
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PRIVATE BRANDS? 


Mr. Nelson objects to our state- 
ment that money can be made on 
private brands, claiming that re- 
tailers turn their price cutting 
efforts to these products when 
advertised goods are price main- 
tained. 


\s far as that goes, private brands would never have 
reached the tremendous volume they enjoy today if 
druggists had not been forced into stocking them and 
switching customers to unbranded merchandise be- 
cause manufacturers allowed, and even encouraged, 
retail drug outlets to sell their nationally advertised 
products at a loss. Even today, some manufacturers 
subscribe to the ridiculous theory that a retailer should 
handle their products without profit because it brings 


customers into the retailer's store! And these same 
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manufacturers are the ones that cry the loudest about 


business to unbranded merchandise through 


No manufacturer can stay in business, re- 


losing 
switching. 
gardless of the amount of advertising he does, if the 
majority of retailers in the country are encouraging 
their customers to try something else just as good. And 
how can the manufacturer expect sales cooperation and 
selling effort on his products from the retailer if he will 
not lift a finger to protect the profits of the retailer 
from price cutters. The man behind the counter is the 
biggest force in the selling game today and the sooner 
national advertisers start courting his favor the sooner 
conditions in the drug field are going to be remedied. 

If the big manufacturers that dominate the drug field 
will get together and decide on a national policy of 
price and profit stabilization for the retailer and then 
enforce that policy to the limit they will find that 
switching and pushing of private brands will disappear 
overnight. You know and I know that any manufac- 
turer who is sincerely desirous of maintaining fair, profit- 
able minimum prices on his products and honestly wants 
to protect the 90% of his retailers from the predatory, 
price cutting 10°; can do so. And they can do so re- 
gardless of whether we have Fair Trade Acts or not. 
It takes a little time, energy, and money, of course, but 
it has been done and it is being done. 

The manufacturers who will win out in the long run 
are those that are cooperating with the 90% and not 
the ones who play into the hands of the predatory 10% 
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THE COURSE OF THE DRUG BILL 


It is obvious that the Copeland 
Bill is having a rocky time of it in 


the House. 


The industry remains 


divided as before, with the specific 
objections being minor in character. 
With the majority in the affected 
industries requesting enactment of 
the bill, its future is still in doubt. 


The Copeland Food, Drugs and Cosmetic Act has 
had tough sledding in the House. From the time that 
Chairman Chapman of the subcommittee announced 
that hearings would be held daily from 10 to 12 A. M. 
it appeared as though the idea was to hear the bill to its 
death. Those interested in the passage of the bill were 
considerably upset by the announcement of the hear- 
ings, and they became more upset as the hearings prog- 
ressed. For the committee apparently made no effort 
to get through with its job. The committee would de- 
liberately question a witness for a half hour or more 
after the witness had finished a short simple statement 
in favor of the bill. 

Opposition to the bill developed in several directions. 
The chief opposition from this industry came from the 
United Medicine Manufacturers’ Association through 
its counsel, Clinton Robb, and from the Institute of 
Medicine Manufacturers through its chief spokesman, 
William P. Jacobs. 

Opposition to the bill developed in several directions. 
The chief opposition from this industry came from the 
Institute of Medicine Manufacturers through its chief 
spokesman, William P. Jacobs. Mr. Jacobs declares 
that the bill is unconstitutional. He objected to the 
factory inspection provision which will lead to examina- 
tion of secret formulas and processes. He further ob- 
jected to penalties for minor infractions which he 
claimed were too severe. He claimed that the bill set 
a dual control of advertising which is objectionable on 
its face. 

\ surprise to many was the fact that Enforcement 
Chief Walter G. Campbell asked for amendments to 
the bill. It was thought that Mr. Campbell was satis- 
fied with the bill as it passed the Senate, but this did 
not prove to be the case. Mr. Campbell asked that 
multiple seizures be permitted in cases of products that 
are “grossly deceptive,” as well as in cases of products 
which are labeled in such a manner as to be imminently 
dangerous to health. Observers were of the opinion 
that it was a different \Ir. Campbell appearing before 
the House Committee than appeared before the Senate 
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Committee, the Enforcement Chief not being nearly so 
cockey at the hearing before the House Committee. 

The opinion was expressed by some that it was only 
natural that Mr. Campbell should make some further 
demands because of the fact that certain factors in the 
industries were making further demands. It was be- 
lieved that Mr. Campbell was taking this step as a 
means of defending the bill as it now stands. 

Many in the industry are of the opinion that the 
objection to the so-called dual control of advertising 
does not mean anything, because they say it would not 
exist. In the first place, they point out, the Federal 
Trade Commission is not invested by any law with 
specific powers to control advertising. They are merely 
invested with right to prevent unfair competition, and 
false advertising is a form of unfair competition. How- 
ever, it is stated, if the Department of Agriculture had 
control over advertising, there would be no reason for 
the Federal Trade Commission to act in any such case 
because the Department of Agriculture would act to 
prevent its dissemination before the Federal Trade 
Commission acted upon a complaint of a manufacturer. 
Further, it is stated, the Department of Agriculture, 
acting in the public interest, would take precedence 
over the Federal Trade Commission. 

Representative Mead, who introduced the Mead Bill 
in the House, objected to the Copeland at the hearing. 
Mr. Mead stated that advertising control should be in 
the Federal Trade Commission, and that any new bill 
should be an amendment to the present law. 

The major associations in the drug, cosmetic, adver- 
tising, and publishing fields endorsed the bill as it now 
stands, as did the American Pharmaceutical Associa- 
tion. 

The Manufacturing Chemists’ Association objected 
to the provision that holds as misbranded any medic- 
inal chemical which does not give complete and ad- 
equate directions for use. Secretary W. M. Watson of 
the association pointed out that a chemical might have 
a hundred different uses, and he urged an exemption for 
chemicals. 
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EPITHELIAL ANESTHESIA 


By L. Stambovsky 


The relief of pain has ever been one of the goals of 
medicine. Thanks to the patient workers of yesterday 
and today it is now possible for the physician to quite 
ably cope with the problem of producing insensibility 
to pain where such effect is required. One of the most 
difficult phases of this endeavor has been to produce 
anesthesia by the application of medicaments on the 
surface of the skin. Such action is most desirable in 
first degree burns and other painful skin lesions. 

Cocaine performs this function very efficiently but 
for obvious reasons cannot be used “ad libitum.” It 
has been found that the anesthetic properties of the 
above drug are due to the benzoic acid radical in com- 
bination with an amino group. This discovery led to 
the preparation of various alkyl para-amino benzoates. 
One of the first was “Orthoform” or methyl meta 
amino paraoxy benzoate. Its use was and is strictly 
limited to those cases wherein it contacts mucous tissue, 
for its effect upon epidermal tissue is utterly nil. 


*Point Pleasant, N. J. 
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Ethyl, propyl, iso-butyl, butyl, and amyl amino- 
benzoates followed. Of this group the ethyl ester or 
benzocaine has played a major role since the synthesis 
of the above compounds. Its topical use has not been 
confined to any particular type of tissue or fields. 
Ethyl para-amino benzoate has served medicine well in 
rectal, oral, and other sites offering mucous tissue sur- 
faces, or broken epidermis. However its employment in 
burns and other painful skin lesions has not been satis- 
factory and yet since its invention almost thirty years 
ago, the medical profession has continued the use of 
benzocaine for the alleviation of epidermal pain. The 
only explanation the writer can offer is that before the 
advent of this chemical, there existed nothing even as 
effective except cocaine. The impression made during 
those years has served to maintain its prestige even 
after superior medicaments were offered. Lack of 
methods of testing plus legal restrictions (patents) has 
increased the difficulty of the newer and better com- 
pounds in displacing ethyl para amino benzoate from 
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its unwarranted place in surface anesthesia. To sum- 
marize, this compound does not exert sufficient or ap- 
preciable anesthesia in contact with the epidermis due 
to its low solubility and therefore low permeability 
through the skin. The subsequent text will be strongly 
confirmative of this statement. 

The author has for many years been in direct contact 
with vast numbers of solar burns and other skin lesions 
which motivated pain ranging from discomfort to 
agony. The “layman” without benefit of professional 
advice found his way to the nearest drug store and pro- 
ceeded to purchase a prepar. ion with which to mitigate 
his suffering. In the majority of cases he was given 
something without any sort of anesthetic as part of the 
formula which meant that the product was in truth but 
a lubricant and emollient. Or if the retailer recom- 
mended a pain-relieving ointment which did contain an 
anesthetic, it is almost a certainty that ethyl para- 
amino benzoate was the supposedly potent factor there- 
in. The writer checking hundreds of these cases found 
that benzocaine did not afford the user sufficient relief 
or at best but a fraction of that expected by the con- 
sumer. And yet it is a fact that benzocaine is definitely 
anesthetic when in contact with “mucous” tissue. 

This introduced the consideration that there might 
be some relationship between solubility and potential 
anesthesia for there exists a tremendous difference in 
the solubility factors of benzocaine in water and in oil, 
216%. On the basis 


272/0- 


of this theory, the propyl and butyl para-amino benzo- 
ates were selected as most promising for further study 


Viz., aqueous 1:2500, oil about 


since they are both more than twice as soluble as benzo- 
caine in oily media, which vehicle is used for skin work. 
To confirm the statement that oily or greasy sub- 
stances are best suitable to gain penetration into or 
through the skin, one has but to consult that splendid 
contribution to Dermatology, “Diseases of the skin’’ by 
Dr: 4g. CC: 
“Fatty vehicles form the best means of gaining pene- 
The very 


Andrews. Therein is stated on page 92, 
tration into or absorption by the skin.” 
nature of the skin itself attests this truth. 
The propyl and butyl esters were prepared in Ger- 
many in about 1908. “Deutsche Medizische Wochen- 
schrift,”” page 2310, 1908, published a table of compara- 
tive anesthetic strengths by Drs. Sturmer and Luders. 


Propyl para-amino benzoate strong 


Iso-propyl .less strong 


Butyl _.less strong 
Amy! strong but 


irritating 

Just what is meant by strong is not explained nor is 
the method of testing given. Nevertheless this informa- 
tion did serve as a stimulus for further study. On the 
other hand Sollman claims in his book, “A Manual of 
Pharmacology” that benzocaine, Cycloform (iso buty] 
benzoate), 
(propyl para-amino benzoate) are all about equally 


para-amino Orthoform, and Propaesin 


effective through intact mucous membrane. This quo- 
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tation is contrary to the solubility theory held by the 
author. The above mentioned compounds all differ 
markedly in solubility both in water and oil. But since 
such a great number of discrepant opinions exist in 
reference to this subject, further research was deemed 
worth while. 

Just how to go about such a problem in view of the 
scant information available necessitated much thought, 
Solis-Cohen states, ‘there exists no generally recog- 
nized standard for testing local anesthetics to determine 
relative efficiency.” The “Cat Eye,” Electrical Con- 
duction, and other highly complicated methods yield 
but academic results which in many instances are 
widely divergent with reports obtained from actual 
practice. Furthermore most, if not all, of these tests are 
carried out in aqueous media. Oily vehicles are not 
taken into consideration, and the importance of fatty 
bases for skin anesthesia has already been pointed out. 

Being concerned mostly with practical data, the 
writer devised a simple, unorthodox, but extremely 
effective technique for testing the comparative anes- 
thesia indices of the compounds in question. As before 
mentioned, the abundance of solar burns prevalent on 
the New Jersey and Florida beaches provided an ideal 
indicator or “reagent.” Ideal because such burns in- 
volve but a minimum of tissue destruction, cover large 
areas, and in the main are extremely painful. The area 
defined by the shoulders and back was decided as being 
the best field, for as a rule the burn would be of equal 
severity throughout the entire surface. The spine 
served as a line of demarcation, which provided two 
fields for simultaneously comparing the potency of two 
of these chemicals. The subject should be in ignorance 
as to the possibility of one ointment being more effective 
than the other. 

After applying equal films of the two preparations 
studied, allow about fifteen minutes to elapse which 
time is necessary for anesthesia to be fully initiated. 
Evaluation may be determined in two ways; the patient 
is asked to so manoeuver those portions being treated 
as to cause a flexing of the skin. The patient should be 
able to inform the operator by this process, which side 
is least sensitive. To substantiate this, the analyst 
should with the index and middle finger of each hand, 
draw these two fingers with equal pressure over the 
corresponding parallel injured areas. The subject will 
offer with this procedure, even more informative data 
as to which side has been most desensitized. Leg sur- 
faces may be treated and evaluated in the same manner 
provided the burn is equal on both legs. 

The amount of desensitization is indicative as to the 


The 


summary of sixteen experiments comparing the ethyl 


potency of the compound as a local anesthetic. 


and propyl aminobenzoates was that in every case 

benzocaine failed to produce sufficient anesthesia where 

as Azocaine (brand of propyl para-amino benzoate), 

afforded the subject practically complete relief, even 
Continued on page 192 
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PICRIC ACIDS 


IN BURNS 


By A. Richard Bliss, Jr., Phm.D., M.D., LL.D.* 


Statistics tell us that each day an average of about 
one-third of a million individuals suffer burns, mostly 
of the first and second degrees. This fact stresses the 
opportunities in this field for the manufacturer of medic- 
inal and pharmaceutical preparations. All burns of the 
six classes described by Dupuytren are potentially 
serious. Modern treatment embraces the following: 
1) relief of pain, (2) protection of the denuded areas, (3) 
application of antiseplics to prevent or combat infection, 

1) promotion of healing and repair, (5) combatting the 
shock and fluid deprivalion, (6) prevention and treatment 
of toxemia, (7) prevention of contractures, and (8) re- 
placement of tissue by grafling. This discussion is 
limited to the first four elements in treatment, because 
these factors describe the extent of the field of interest 
to the manufacturer of burn ointments and other medi- 


Member, U. S. Pharmacopoeia Committee on Revision. 
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caments for application locally in the treatment of first 
and mild second degree burns. 

Carron oil, solutions of aluminum subacetate, sodium 
bicarbonate, boric acid, magnesium sulfate, etc., all 
popular in their day for the treatment of mild burns, 
have given way to newer agents and treatments of 
demonstrated greater efficiency and safety. 

By far the least troublesome and most comfortable 
wet dressing for burns of limited degree and area is a 
one per cent solution of trinitrophenol or picric acid, 
C,Hs.(NOs)3-OH, because of its protective, antiseptic, 
astringent and analgesic properties. It stimulates also 
the reproduction of epithelium, in decided contrast to 
most of the other chemical antiseptics; and has a phenol 
coefficient of six. Although it stains almost everything 
with which it comes in contact, the stains may be 


(Continued on page 184) 
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Face Powder 


Compact Powder 


Cream Powder 


Liquid Powder 



































TYPES OF |F, 


Purpose Properties 


Cosmetic, to improve texture, color and | Color, to match and flatter skin, is of para- 


finish of the skin. To cover minor im- mount importance. Perfume must be 
perfections. attractive. Should have covering power, 


be adherent, go on smoothly, should hold 
odor well and should not clog pores. 





Gn asuhiace Powder Color, perfume, covering power, adhesion, 
slip are important. In addition, cake 
should be smooth, reasonably hard, non- 
crumbling. Powder should rub off onto 
puff smoothly and easily. 


Same as Face Powder Color, perfume, covering power Foundation 
cream should be Non-greasy and leave no 
shine. Cream powder should leave a thin, 
film of fine powder which adheres very well. 
Cream should benefit skin. 


Same as Face Powder Color, perfume, covering power. May be 
emulsion (thin cream) or suspension. 
Powder should be easily suspended again 
after it settles. 
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Primary Composition 





May consist wholly or in part of powder bases. 
Pigments impart covering power, slip is 
given by products like talc, powder bases, 
etc., metallic soaps increase adhesion, pre- 
cipitated chalk acts as binder and absorb- 
ing agent for perfume. Materials must be 
finely dispersed and color must be homo- 
geneously distributed. Light, medium and 
heavy refer to covering power and type of 
skin. 








Suitable face powder formula with addition of 
binder. May be molded or _ pressed. 
Finished cake should be smooth, with satin 
finish. Gum or resin (1%) in water is satis- 
factory binder. 





Covering agent (white pigment) mixed with 
colored pigment is dispersed in foundation 
cream. Cream should be non-greasy, leav- 
ing smooth, matte finish on the skin. 
Creams may be formulated for dry, normal 
or oily skins. Emulsion is liquid cream 
with finely divided pigment. 





Suspension type contains about 80°% water, 
glycerine (emollient), alcohol (astringent) 
and pigment. Color must be non-bleeding 
and should be mixed with pigment. Grind 
fine (colloid mill) to facilitate suspension. 
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Zine Oxide... . 
Titanium dioxide 


Kaolin... . 


Zinc stearate. . . 
Magnesium stearate. . 
Precipitated chalk 
Magnesium carbonate 
Perfume........ ere 
Pigment color as required. 


Kaolin.......... 
Dearen........ 

Zine oxide... . . 
Liquid binder. . . 
Titanium dioxide 
Cetyl alcohol. ....... 
Color and perfume. 


Titanium dioxide. . 
Oil-in-water absorption base. 
Stearic Acid........ 
Potassium hydroxide. . . 
Glycerine........ 
Spermaceti ...... ese 
WU RB rare es so eee 
Pigment Color and Perfume 


BMG OXIGG ooo oss cc cn wes 
Titanium dioxide. . 
Precipitated chalk....... 
RAG MNNR is 5 oc rito eases 


| Zinc stearate..... 


(oi Gor! Cee 
11) | re ae ere 
NWHREOR ceca dic rie 3 


| Color as required 


Perfume 
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Formulas 


Light 
22.00 


65.00 
6.00 


6.00 


1.00 


25 


33 


Dry Skin 


3 


Medium 
4.00 
20.00 
66.00 


00 


Cp - 


6.00 
00 


II 
a4 


26 


10 


Oily Skin 
5.0 





Heavy 
3.00 

20.00 

66.00 
1.00 
6.00 
1.00 
II 

54 

29 


10 


Emulsion 
3.0 


vi - 


76 
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ATHLETE'S FOOT 


Particularly prevalent in the 
Summer when more people use 
showers, Athlete's Foot is a year- 
round ailment which calls for a 
rather steady demand of remedies. 


Summer vacationists are beginning to filter back to 
homes and offices bringing with them a variety of con- 
ditions that will increase the business of the industry. 
Those who haven't been fried to a crisp by the sun 
will have, if they've been to the mountains flirted with 
poison ivy or athlete's foot if they've been to the beach. 

This disease is acquired usually by walking barefoot 
places:—sand, swimming pools, 
It may also be taken from 


contaminated towels, slippers, bathing suits and acces- 


on moist, infected 


showers, bathrooms, ete. 


sories. [na sense this disease is a set-up for advertising 
men who like mysterious names for scientific copy. 
Kpidermophytosis, is the scientific alias, eczematoid 
ringworm of the feet is the understandable name of the 
disease. 
There are three definite forms of the infection: 
vesicular, intertriginous, hyperkeratotic. The first form 
may appear suddenly on any part of the foot, usually 
between the toes and under the instep. It is charac- 


terized by patches of dermatitis and is more or less 
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The second form is more severe, is often painful 
It usually develops between the 
The last 
form is the most chronic type and may occasionally 
It is identified by the hardening 


itchy. 
and intensely itchy. 
toes as a white sodden mass of broken skin. 


appear on the hands. 
of the skin on the infected area. In any of its manifes- 
tations athelete’s foot is not easy to cure. 

Of the several preparations which may be used for 
relieving this condition are the following: 


Lotion 


10°, 
gi)” 


Sodium Thiosulphate 
Distilled Water Cen at 

Usually it is recommended that this preparation be 
applied with a swab several times daily. Some plhiysi- 
cians recommend that the feet be bathed in this solution 
immediately after exposure as a means of preventing 
infection. 

For dusting over the vesicles and for impregnating 


Continued on page 192) 
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SHAVING SOAP 


Despite the great wave of enthu- 
siam that has attended the increase 
in sales of brushless shaving creams, 
the lather creams still command a 
very large part of this market, and 
it seems it will always be a very big 
seller. This article describes the 
compounding of the lather type. 


For quite some time past it has seemed that brushless 
shaving cream might possibly supplant soap creams, 
even as soap creams in collapsible tubes supplanted 
cake soaps and elaborate mugs. But shaving creams 
have held a dominant position in the market and al- 
though both types will always have adherents, it seems 
likely that soap creams will hold the advantage they 
now have. 

We doubt very much that the types of skin men have 
determines their selection of one cream or the other. It 
is good advertising strategy to build up a story showing 
how a soap cream is good for an oily skin and a brush- 
less for a dry skin. But men with dry skins go on using 
soap creams without any injurious effects merely be- 
cause they like it and vice versa. It would be splendid 
if some genius would realize the chemists dream of 
making a universal cream which could be used either as 
a brushless or a lather cream according to the desires 
and time of the user. Many have tried and none has 
succeeded—yet. The difficulty is that all efforts result 
in an hybrid product that is neither one thing nor the 
other and is as good as neither. But too many new 
materials and new brains are coming into the field to 
say the ideal cannot be achieved some day. 

That which every chemist interested in any kind of 
shaving cream should concentrate upon is the avoidance 
of irritation. This is the only reason why shaving 
cream exists as a specialized product. Given a sharp 
razor and a piece of laundry soap and a man can give 
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Galloway 


himself a clean shave. But unless he has no feelings and 
possesses a skin like leather, it won't be a comfortable 
shave, and if persisted in would result in serious con- 
So it seems proper, therefore, 
that the soap chemist make a study of emolients, sooth- 
ing agents, and antiseptics which are effective in a soap 
vehicle before he sets out to develop a really good 


sequences to his skin. 


cream. 

If the skin is not injured and if it is left with a com- 
fortable feeling and razor rash or razor burn is avoided, 
it doesn’t make a particle of difference whether the 
lather is scant and soft or copious and firm. But in the 
study of irritation it has been found that if the beard is 
firmly held erect so that the razor can sever it cleanly 
there is considerably less irritation than is the case 
when the beard gives way before the razor causing a 
slight pull. Hence the demand is for a firm, thick 
lather. It is this one requisite that makers of soap 
creams learned from those who advocated brushless 
creams. Brushless creams hold the beard firmly in 
place so that there is not the slightest chance of move- 
ment away from the razor. 

This requisite is far more important than the wetting 
action of the lather. As a matter of fact the wetting of 
the beard has been rather over-emphasized. We all 
know that water alone will soften hair; we know that 
alkalinized water will soften it still more. But softening 
or wetting the hair is far from sufficient in securing a 
comfortable shave. This may be illustrated by washing 
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the face with soap to remove all traces of skin secretions 
from the hair shafts and then attempting to shave with 
plain water. Although the hair may be much softer 
than it was before the face was washed, shaving will not 
by any means be a comfortable procedure. 

Some manufacturers, in order to promote shaving 
comfort, incorporate in their shaving creams some sub- 
stance having a very slight anaesthesizing effect such as 
menthol. In substantial quantities this can have a very 
objectionable effect and in the opinion of many author- 
ities most of the mentholized shaving creams on the 
market contain too much. 

Other manufacturers put an antiseptic into their 
creams. This is a very sensible procedure as it prevents 
infection of the very minute cuts made in the skin by 
the razor and in consequence prevents the familiar 
razor rash. The presence of an antiseptic is particularly 
valuable when the skin already is broken as it is in a 
person suffering from acne. The difficulty is to dis- 
cover an antiseptic which is effective in an alkaline 
medium and which will not have an objectionable odor. 

In addition to the primary requirements of prevent- 
ing irritation and of holding the hairs firmly, shaving 
cream must have other incidental properties. For 
example it should not dry too rapidly when applied; it 
should neither be too hard or too soft. 

The consistency of shaving cream depends upon form- 
ulation and upon manufacturing procedure. When 
soap creams are made up they undergo a period of 
alternate hardening and softening until finally they 
reach a stabilized consistency which they will retain in 
the tubes. In order to achieve this ageing is necessary. 
From three to four weeks is essential. The finished 
cream should be put aside in a tank and stirred very 
slowly every couple of days. These tanks should be 
covered, of course, to prevent evaporation. 

The following formulas are typical examples of 


modern shaving creams :— 


No. 1. 


Triple Pressed Stearic Acid... .. 26.00% 
Coconut Oil, Cochin Grade....... Konda ts ok he So 
tes. baa duveceteeeterncg Ra 
Sodium Hydroxide, 85°... .. ; Bas hu eeee a oe 
Potassium Hydroxide, 85 S. 4) 
OT te o. = 

SU ve i err L 

RRNA Ne red ke nS ots eloal ved Np !dupndutia wri oe MD 
Oiltof Lavender. .icc. osss cass i as ig 


Procedure: Weight out the stearic acid and divide 
into two equal quantities. Put one part into a steam 
jacketed kettle, add the coconut oil and bring to a 
temperature of 180° F. Put the other part of stearic 
acid into another kettle together with the cetyl alcohol 
and melt. Dissolve the boric acid in a sufficient quan- 
tity of water and set it aside. Dissolve the sodium and 
potassium hydroxides in the remainder of the water. 
Run the stearic acid and coconut oil melt into a steam 
jacketed mixer, having a slow moving flat bladed 
agitator, start the agitator and turn the steam into the 
jacket. Slowly run in the alkalite solution and mix for 
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twenty minutes. At this point stir in the glycerin and 
the boric acid solution. Mix for about ten minutes 
more, keeping the heat on. At this time stir in the 
superfatting agents—i. e.,—the remainder of the stearic 
acid and the cetyl alcohol. This should be done very 
slowly. When all has been taken up, shut off the heat 
and mix for an hour. Then add the perfume oil and 
transfer the batch to ageing tanks and allow to stand 
for a month, occasionally turning over the mass with a 
wooden paddle. 

This formula may be varied by reducing the cety] 


alcohol to 3°¢ and adding 2% anhydrous lanolin. By a 
similar adjustment cholesterin can be added—a frac- 


tional percentage being sufficient—and lecithin as well. 
Cetyl alcohol, lecithin, cholesterin and lanolin are 
emolients and are incorporated to offset razor burn. 

If the lather isn’t sufficiently copious to suit the ex- 
perimenter, it can be increased by increasing the amount 
of coconut oil in the formula, such additions being com- 
pensated by reductions in the stearic acid content, with 
adjustment of the percentage of alkali to give approx- 
imate neutrality to the final product. 

In order to check the neutrality of the finished prod- 
uct dissolve a small sample in a four ounce beaker con- 
taining warm alcohol in which a small amount of 
phenolphthalein has been dissolved. It should show a 
very pale pink. [If the solution is too pink add a small 
percentage of melted stearic acid to the batch and mix 
for fifteen minutes before testing again. This testing 
should be done of course just before the perfume is 
added. A quicker test used by old soap boilers is to cool 
a sample of the soap and then taste it. If it bites the 
tongue an excess of alkali is indicated and more melted 
stearic acid is then stirred in until the product is 
neutral. 


Another typical formula is the following :— 


Beef Tallow =... 0.000505. We ee ee i eee 6.00% 
‘Tpipie: Pressed stearic Acid 5... 6s. eee eee fag) WeDee we 
Coconut Oil, Cochin Grade i: 
[AROUND 555575 S006 ss ee eerie aN a eee 
Cholesterin 305 
CSOT 1S ern a Serre (i: 
Boric Acid. ...... Bs 
DOG ELV GPOXIde; 80% sea ose sees eee 8. 
Potassium Hydroxide, 85°; (i 
UO 1. voce cece 2 ones tears ch talent itt pea 39. 
Menthol... ay 
EET TELCO a me rR ee a 4A 


Procedure: The procedure in making this cream is 
exactly the same as above, the lanolin and cholesterin 
being melted with the second or superfatting lot of 
stearic acid and the menthol being incorporated with 
the perfume. 

Liquid shaving soaps have made their appearance 
recently. The method of using this type of product is 
to sprinkle a small quantity on a wet brush and work 
up an appropriate lather. They are pure potash soaps 
and can be made from tallow, coconut oil, potash lye, 
glycerin, alcohol and water. 
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A Californian Lemon Grove 


The prospect of war in Ethiopia 
brings sharply higher prices to 
lemon oil users of this country as 
El Duce corners his crop for the 
Italian troops, and this country 
exports lemons to Europe. 


There has naturally been a sharp revival of interest 
in lemon oil primarily because of the political situation 
in Italy. Mussolini seems to be preparing to fight his 
war in Africa with lemons. The Italian Government 
commandeered large supplies of lemons for shipment to 
his thousands of men who will carry civilization to the 
King of Kings and it is already reported that some 
stocks of lemon oil have already been taken over by 
the authorities at the source. Fresh fruit is of vital im- 
portance in preventing scurvy and as the aims of Italy 
in Ethopia are considered as more vital than the 
legitimate industrial requirements for lemon oil, the 
latter will be forced to pay high prices for the small 
supplies which are likely to be available. 

Italian oil is now quoted at from $1.45 to $2.00 per 
pound in New York—these prices being practically 
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TIGHTENS 





Picking Californian Lemons 


nominal in view of the almost daily change in quotations. 

The original situation which gave considerable 
strength to the Italian market was the regulations pro- 
hibiting the importation of all essential oils and aro- 
matics into Italy. Among these items were linalyl 
acetate, citral from lemongrass, the artificial terpines, 
lemongrass and artificial aldehydes. All of these items 
figure more or less in the citrus oil industry. These and 
all other essential oils and aromatic chemicals are now 
imported into Italy only by special permission of the 
Government. The result of these restrictive regulations 
will probably be to the advantage of the Italian citrus 
oils as far as quality is concerned but the result as far 
as price goes will undoubtedly be to the disadvantage 
of the consumer. 

It is also now reported that restrictions on the ship- 
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eas of all citrus oils for other than Italian Govern- 
ment requirements are being considered. This may not 
be felt so severely here because of the well developed 
American citrus industry but may have an indirect 
effect by reason of the fact that if England and Europe 
generally are deprived of Italy as a source of supply, 
their attention would be turned to this market. 

Reports recently received from abroad by importers 
here attribute the higher prices to short production, 
good demand for fresh fruit at constantly higher prices, 
and unfavorable crop prospects. This is certainly a 
formidable array of bullish factors. Contracts are 
already being placed for fresh lemons for future de- 
livery at prices which do not permit of the processing of 
oil at the prices which have been ruling in the past, 
these reports state. New crop citrus fruits are said to 
be far short of last season, this being due to the fact 
that hot winds during the second part of May severely 
damaged the new crop blossoms. Speculators are also 
said to be very active in forestalling as much oil as pos- 
sible—paying higher prices every day. Stocks are now 
nearly exhausted and those left are in strong hands 
with decided opinions as te higher prices. 

What transpires in the Italian citrus oil market, how- 
ever, is not of such predominant importance as was the 
case years ago as far as the United States is concerned, 
as we now have a well developed industry here which is 
practically capable of taking care of American require- 
ments. Imports of Italian lemon oil have not gone above 
14,700 pounds in any one month so far this year as 
American manufacturing consumers will not pay the 
differential in price between the domestic and the im- 
ported oils—especially as the California oil is now 
official in the Pharmacopoeia by recently issued interim 
revision. 

But, on the other hand, it is natural for the American 
oil to reflect to some extent the foreign market price 
and this is just what has happened. American lemon 
oil has advanced 50 per cent since May, 1934, and is 
very firm at the new level of $1.00 per pound. This 
sharp advance was not in its entirety a reflection of the 
Italian position as there has also been a tremendous 
domestic demand for fresh fruit this summer. The 
United States is also said to be actually exporting 
lemons to Italy and France! 

The formation of the citrus oil industry in this 
country was originally a salvage proposition. The poor 
fruit that could not be sold in the market as fruit was 
turned into oil. However, since the institution of the 
co-operative organization the situation has changed 
from one of a salvage nature to a well developed branch 
of the citrus fruits industry. The market for American 
citrus oils has been well developed by studied merchan- 
dising at considerable expense so that it is most likely 
the fruit growers will have to supply a certain amount 
of fruit for the by-products division of the industry 
whether or not this fruit could be sold as such. 


Without any unforseen developments it is most 
likely that the American market will be supplied with 
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ample lemon oil but it must be born in mind that the 
price will naturally be based to a large extent on the 
marketable price of the fresh fruit. As it takes 1,000 
lemons to make from 14 to 16 ounces of oil, considerable 
fruit must be retained for the purpose of supplying the 
demand for oil. 

Recent reports in the daily papers indicate that 
United States control of every crop in the country is 
near. The direction in which America is being taken js 
vividly brought out by the A.A.A. amendments which 
the Senate discussed and passed just recently. Four 
crops were originally under control, namely wheat, 
cotton, corn (in the form of hogs) and tobacco. It is 
said the future steps will come in due course. They are 
forseen by Senator King, of Utah; “We may expect at 
the next session of Congress to find measures to bring 
other commodities under control—perhaps carrots, and 
cabbages and lettuce and tomatoes, and all kinds of 
fruits.” 

Should such a development actually transpire, the 
price of domestic citrus oils might well rival the Italian 
through the instigation of politics here as well as abroad. 





Tannic and Picric Acids in Burns 
(Continued from page 177) 


readily removed from the skin by applying powdered 
potassium sulfate for a minute and then washing with 
soap, or by a paste of magnesium carbonate. Some have 
employed a five per cent solution of picric acid in ten 
per cent alcohol, but the danger of poisoning through 
absorption by the skin is greater in alcoholic solution, 
and consequently such a solution should not be used 
over large areas. 

One of the most recent applications against burns is 
tannic acid, which is also protective, antiseptic, astrin- 
gent and analgesic, and in addition brings about the 
coagulation of the devitalized tissue in the burned area, 
thus making the products of protein decomposition un- 
absorbable, and, by the formation of a tanned crust, 
protects the surface and relieves pain. 

Although the wet dressing or compress method has 
been used more extensively with picric acid, and the 
spraying method of application of tannic acid is un- 
doubtedly best for the treatment of severe burns, the 
author and his colleagues have obtained most satisfac- 
tory and excellent results by combining picric acid and 
tannic acid with a local anesthetic and an ointment base 
as a remedy for mild burns of limited area. 

An ointment containing about five per cent of tannic 
acid, one-half per cent of picric acid, and two per cent 
of benzocaine will be found quite efficacious for first 
degree and mild second degree burns. A cooling effect 
may be obtained by the addition of menthol to the 
formula, and increased thickness by adding zinc oxide 
or starch, 
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MEDICAL SWEETS 


Palatable medicaments are always 
preferred by a large part of the 
consuming public and particularly 
with children. In many instances 
too little consideration to this fact 
means a stunted sales curve for 


manufacturers. 


The time is fast approaching—if, indeed, it is not 
already here—when the palatability of a medicine will 
be considered just as important as its therapeutic value. 
The time when people for the sake of their physical 
welfare can be cajoled or bludgeoned into taking vile, 
bitter medicines is definitely over. Children never did 
fancy bitter medicines—nor medicines of any kind for 
that matter—and we all can recall with a distinct shud- 
der still the vile concoctions our parents used to force 
us to take for one reason or another and, in the spring 
for no sensible reason at all. Adults, especially in urban 
localities, prefer the disease to the remedy unless the 
remedy is relatively pleasant to take. 

Many physicians, baby specialists in particular, 
among them Dr. Bernard Fantus who has long been an 
advocate of medicine in sweets, insist that the effect 
of many medicines is inhibited or altogether nullified if 
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it is so objectionable that the patient fights against 
taking it. In many cases the fear of having to take 
bitter medicine and the violent nauseous reaction after 
having taken it can cause a psychological reaction 
which is as much or more harmful than the distemper 
the remedy seeks to allay. 

It is for this reason that sugar coated tablets are fast 
becoming popular for all kinds of internal medication. 
That this development is not only logical but practical 
as well can be seen from the fact that so many medicines 
contain the active ingredients in a water or syrup 
vehicle which in itself has no therapeutic value and can 
be taken independently. However, tablets can never 
become universal for the reason that many medical 
agents cannot be reduced to the dry state which is 
essential in tablet making. Besides, there are other 
medicaments, especially those designed for throat affec- 
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tions, which are more effective when taken slowly—zc.e., 
allowed to melt on the tongue. 

Taste reactions are important not only in connection 
with laxatives, cough remedies and the like; they are 
equally important in nasal remedies, gargles and similar 
medicines not intended to be swallowed. One of the 
most effective nose drops of which we have knowledge 
is not selling at all because it has a horrible taste and 
enough of it gets into the patients mouth from the back 
‘spit perpetually.” 


of the nose to cause him to 

In such matters the trade takes hold slowly as is 
proper, because so much is at stake that no account can 
be taken of popular whims. But in this case funda- 
mental human objection to unpleasant tastes is not a 
whim, and the outstanding success of pleasant tasting 
remedies should be a sufficient guide not only in im- 
proving the taste of prospective products but also of 
existing products as well. 

The improvement of the taste of an established prod- 
uct is a procedure fraught with many imaginary perils. 
Manufacturers hesitate to change their products be- 
cause of the danger of losing “taste recognition.”” There 
are a few people of course, especially in the backwoods, 
who having taken the same remedy for many years, 
would perceive a change in the taste of such a product. 
And there are among very old and more or less illiterate 
people, those who do not believe a medicine can be 
effective unless it is bitter. A story is told of a southern 
hill billy who used to chew Grove’s L. B. Q. tablets 
(which are very bitter because of their quinine content) 
with considerable satisfaction because “‘thar’s po’ ful 
medicine in them thar pills.” But there are not many 
people like him. 

Of course the taste line must carefully be drawn. 


SPECIAL Can 
TOOTH sonp 


fer CHILOREN 


mH oe 
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Excessive sweetness is taboo as in some cases it can be 
nauseating. A mild bitterness such as is exemplified in 
bitter sweet chocolate is not objectionable. A mild sour 
or tart taste is pleasant. Spiciness of the cinnamon 
variety is appealing. The character of the taste will be 
influenced by the effect of the medicaments on the 
flavoring materials. But nearly every important med- 
icine can be improved as to taste and for the remainder 
which cannot, there are taste concealing forms like the 
tablet or capsule to disguise their unpleasantness. 

Ex-Lax, Feenamint, Cascarets have been conspic- 
uously successful because they made the taking of 
laxatives a pleasant procedure. An unpleasant or very 
bitter laxative would have as much chance in the market 
as the proverbial snowball in the Hot Place. 

Virtually all leading cough syrups are pleasant and 
easy to take. A recent innovation in this field, which by 
clinical test was proved to be more than ordinarily 
effective, fell by the wayside soon after it was intro- 
duced because as its manufacturer ruefully explained, 
“people didn’t like the taste of it.” 

Abbott Laboratories, however, seem to have taken 
leadership when a few years ago they introduced a com- 
plete line of children’s medical candies, the medica- 
ments of which ranged from aspirin to cascara; from 
laxatives to tonics. Although the line has not been 
pushed publicly, it being handled ethically, the public 
and the medical profession have given it a cordial 
welcome. 

There are many forms of candy which can be utilized 
as vehicles for various medicines. Hard candy as ex- 
emplified by cough drops is one. And hard candy has 
been used by Abbott in many of the children’s prepara- 
tions referred to above. 

Gums with an arabic base as exemplified by pastilles, 
troches and jujubes are good bases. They have an ad- 
vantage over hard candies of standing the summer 
weather better. 

Chocolate such as is used in Ex-Lax, Cascarets is 
a good vehicle but it does not stand the hot weather 
very well unless all the cocoa butter has been removed 
or it is mixed with or dipped in a high melting point wax 


(Continued on page 190) 
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A FIELD OF CHAMOMILE IN BLOOM 


CHAMOMILE COSMETICS 


It is really surprising to discover the number of totally 
different cosmetics which may be greatly improved in 
their effect by the [incorporation of a suitable 
chamomile preparation. Modern methods of extraction 
lead to far better preparations than the old decoctions 
from the leaves or the whole plant. Chamomile may be 
used in various forms, as the extract, the ethereal oil, 
powdered or chamomile water. Various types of ex- 
tracts will be described and their use in cosmetics 
illustrated. 


Liquid Chamomile Extract ‘‘ECFI”’ 


Moisten 1,000 parts of finely powdered chamomile 
flowers with 500 parts of solvent (350 parts of 90% 
alcohol and 150 parts of distilled water). Place in a 
percolator and add 450 parts of alcohol of the same 
concentration. Set aside 650 parts of the first run and 
evaporate the last run (previously adding 100 parts of 
glycerine) to 300 parts. Mix the two extracts and add 
70% alcohol to make 1,000 parts. This corresponds to 
Extr. Chamomill. fluid. 
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Thickened Chamomile Extract ‘'ECSp”’ 


Soak 1,200 parts of coarsely powdered chamomile 
flowers with a mixture of 2,000 parts of 90% alcohol 
and 3,000 parts of distilled water and digest in a closed 
vessel at 15 to 20°C. for 5 to 6 days with occasional 
shaking. Press, and treat the residue in the same way 
with 1,500 parts of 90% alcohol and 2,300 parts of dis- 
tilled water, but press in 3 days. Unite the liquids and 
allow the mixture to stand in a cool place for 2 days. 
Filter and distil off 2,950 parts of the filtrate. The re- 
maining liquid is evaporated to a thick extract, a little 
recovered alcohol being added to prevent settling of 
resinous materials. The preparation is Extr. Cham- 


omill. spiss. 


Dry Chamomile Extract ‘ECSi” 


Place 600 parts of powdered orris root in an evapo- 
rating dish in a drying oven for 3 to 4 hours. Now add 
500 parts of Extract ““ECSp” and evaporate on a water 
bath, stirring occasionally. Add enough orris root to 
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bring the weight up to 1,000 parts and grind the mass 
to a fine powder. Spread on paper and again dry in a 
drying oven. After 8 to 10 hours at 25 to 30°C. the 
powder is dry and fine enough to pass through silk. 
The preparation is Extr. Chamomill. siccat. 


Dissolved Chamomile Extract ‘“ECSpSol”’ 


Heat on the water bath until dissolved, a mixture of 
500 parts of Extract ECSp, 150 parts of glycerine, 50 
parts of 90% alcohol and 300 parts of distilled water. 
This is Extr. Chamomill. spiss. sol. 


Chamomile Water, Tenfold, “ACD” 


Moisten 1,000 parts of coarsely powdered chamomile 
with 200 parts of 90°; alcohol and allow to stand for 
one hour in a covered vessel. By means of live steam, 
distill off 1,000 parts of a clear distillate. This is diluted 
with 9 parts of distilled water before use. Aqua Cham- 
omill. decemplex. 

Cosmetic mixtures are greatly improved, with re- 
spect to astringent and regenerating effect, by the addi- 
tion of one or the other of these chamomile prepara- 
tions. Examples given can be modified in certain 
details to alter consistency, etc. as desired. 


Cold Cream 

(OS Gh ee ee nee Sees 117 
Spermaceti. . 153 
MMI ora cs ls eilahcs Sard Bucsihes hood aetga'e S Rsbra eae gto 450 
ee ee 8 
Distilled Water... . 237 
vere et 0 ©. 0 5 
Water, tenfold, ACD................. 25 

od 


RET ENNIO hee sas snes Hud SER w SHE Wreaa aio 

Melt beeswax, spermaceti and mineral oil on the 
water bath, at the same time dissolving borax in the 
water. Slowly add the borax solution to the melted 
waxes at a temperature of about 50°C. Stir until well- 
emulsified and then stir the chamomile preparations. 


Finally add the perfume. 


Nourishing Creams 


Absorption Base. «.: .<.605.6.016555 tS 275 
ESS 18 18 
Extract ECSpSol... 5 5 
Witch Hazel Water. 23 23 
Distilled Water... . a eee ee Beane 572 563 
Pare Olive Oil. ......0.00 6. ec cceee oe: 4 4 
Glycerine......... strat 18 18 
White Petrolatum as Mood a Ang 73 73 
CD ECS a ere ee Re a ee ne 9 . 
SS 2 ee - 18 
CT PSO DRESS Soke ene ae 3 3 


Melt the absorption base, lanolin and olive oil on the 
water bath. Dissolve the gelatine or agar agar in the 
water and add the chamomile extract, the witch hazel 
and the glycerine. Add the aqueous solution to the 
oily mixture slowly and with effective stirring; when 
cool add perfume and petrolatum. 
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Fat-Free Cream 


RS CRRUNTI Se 08, 2 oxsosue lane ts eI 6 oO foe Gem Migrate alee 1.7 
RAMON on Se cohen ales eRe RIS we eae ee ae 5.0 
ee) i ae 5 Sa pclecaia weasel alec nea eeeae t21 
Pim VEARONS el BRON S «.6:c/5-ddins.-o HiSAM eRe ea 25.0 
AIBOTMIOIS SLCHI sie o'5-o Oa ee bead a ote hes 142.0 
Caustic Soda Solution (15% NaOH)................. 14.2 
AcmieoUs AMMONIA. O/959) so 5504 ds elke eae cdl 14.2 
Alcohol 96%........ ee tains huals, as ae eee 10.5 
MREINOCTNINO ecg erect ats it a deo wn ara ssayndean cass ote Rew tely te eee 215.0 
Degr tre | ny) C50) 0. () [ah i ee anh oer ep aS are 7.0 
Tincture Benzoin 1:10...... ENO ere re ee ees ta 
PIGRIA EEE ce SY acdc cig ge eet ocehe ee ateewe's 541.0 

6.0 


Perfume......... 55... 

Allow the gelatine to swell with 85 parts of water for 
several hours. Melt the beeswax, lanolin and stearin 
on the water bath and heat the swelled gelatin with 
300 parts of distilled water to about 70°C. Strain the 
aqueous and the oily mixtures through separate cloths 
into a vessel fitted with an agitator and start stirring. 
Add alcohol and alkali and saponify until the mixture 
has the consistency of a good soft soap. Now add, little 
by little, the extract, glycerine and agar dissolved in the 
rest of the water. Stir, cover and allow to stand for 24 
hours. Finally add the tincture of benzoin and the 
perfume. The finished cream should be passed through 


an ointment mill. 


Chamomile Skin Paste 


CC ROTIGIMUE CO WACR 65.16.5605 oo 5s ose a see a nies 150 
TITLED (ie a Sdetaslas causatoenes mete 100 
PANG ar mtoterstoiray nda che a econ Sistohs Radia nate Testes 247 
WV AAREC PEO LPGHAUEINIR 5555. 105 So ASve ca sua bls adsl oe enum waa ets 150 
1h CUTEEL LCL i a. or eR See ae fy aie he AED vr 50 
PNM = Nz cteicts 6 bdok tinier igen Wie ea ele ee ee ete 3 


Mix the powders and sift them into the melted petro- 
latum and oil. Mix until cold. Only small quantities of 
this material can be made homogeneous without the 
help of an ointment mill. 


Wrinkle Paste 


BeNOR 5S oats waceiz aes es OS EOS OE Oe aa 20 
Glycerme:. .... .«%. Shake Ss Bins RO NS OS ee et 30 
ASPeMRARPUNRANIN TON EORRE C20 oc barre, allo wea ascssd eck NE re ene 20 
NP IRELC SON AIIC PAID. 5.5% i050 nase coleneee aiaha tee setae 120 
SURE UW Maa ENS 8 SDRNISS 55 aro foo. eGixdl lo carewleine soe uao Siig SS: Semen 350 
ACTED ANG HE LOR oo 5:5 cess aire Seen atlas Binh nate ecSye eee 200 
Chamomile Water AGD 2 scF iliac ote rtiws etn Goes 50 
RL ELLES E702) ai a eee eR ete aA ery eS ray ee Par 207 
DE LITT LS a ea oa OR re DRG aes Set TA ee 3 


Heat the borax in glycerine and part of the water 
until it dissolves. Mix together the bolus and the 
chamomile powder and work in slowly and carefully 
the vinegar, chamomile water, the aluminum salt, borax 
solution, perfume and the rest of the water. It is better 
to prepare the paste shortly before use. 


Chamomile Skin Tonic 


PICORON 9G Yo) <s64. cise oi « 
Chamomile WV ater AOD ek s class ie wwwasld ochs aren 
LENCE by CL) an ae ee ered ee 5) 
IS DRL VEN oo ane ee ee nee opener ee : 
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Borax 

Glycerine 

POLAT CE gia RED ere eet ae sien a ee Ae : 
Dissolve the borax in the glycerine by heating care- 

fully, preventing overheating and liberation of acro- 

lein. Dissolve the perfume in the diluted alcohol. Com- 

bine these two solutions and mix thoroughly with the 

chamomile preparations. The resulting mixture is an 

opalescent liquid which may easily be filtered after 


standing for about 8 days. 


Milky Skin Tonic 


Vionoglyceryl Stearate , a 
Peanut Oil. oh Pare : 50 
Glycerine : 25 
Distilled Water. ; . ; 885 
Extract ECFI . nae 10 


Perfume : ; ; non } 

Mix the glycerine, water and extract and heat to 
75°C. Heat the glyceryl ester and peanut oil together 
to the same temperature and pour slowly into the first 
solution, stirring thoroughly. Allow to cool to 30°C., 
add the perfume and stir cold. The use of a preserva- 
tive is advisable in this emulsion. 


Milky Lotion with Pectin 


Base Emulsion (see below 550 
Distilled Water. ... 145 
Perfume. . 5 
Base Emulsion 
Bustilled Water... «<<. e085 2o004e bale ei ees Ble Het ane 710 
REIS REM cs yc cae ay es ee eee me 180 
BRI ORIREROOUENNES co. teen ccd won ere nore her Solon ears 50 
Citmie AGI. 3. 625 ck Te ee ee race oo 10 
PREP ACU SE NOR ss  2e-5-sbayssa cielo 5 a eters eee Serevent es 50 


Moisten the pectin with a little alcohol and then rub 
with a little water in which the citric acid is dissolved 
until a fine mucilage is obtained. The pectin swells to a 
large extent. In the rest of the water dissolve the liquid 
chamomile extract and the warm solution a little at a 
time to the pectin mucilage. When all the water has 
been added, heat until a uniform solution results, avoid- 
ing overheating. The oil is then emulsified with this 
solution, preferably in a colloid mill or a homogenizer. 

Triethanolamine, because of its effective detergent 
power, is a valuable ingredient in skin tonics and 
cleansing lotions. A combination with chamomile is 


thus especially valuable. 


Triethanolamine. ... . see ke eet 5 
Glycerine........... : SIDER ee ce eee 10 
Alcohol 9667... 0... ; me Sparta ee ead oe ee 330 
Perfume. eee renee 5) 
Extract ECSpSol SRE Te wae ee Ay EN met 5 
Chamomile Water tenfold ACD................ : 615 


Directions for preparations are the same as for the 
chamomile skin tonic, borax being omitted. 

Chamomile preparations have found considerable 
popularity in the formulation of hair-treatment com- 


Chamomile Hair Lotion 


Alcohol 9657... ; ate Meats PGA a ahie oe 710 
Distilled Water... pies eo . Deena 255 
Extract ECSpSol ; ; ‘ 20 
Chamomile Ethereal Oil. d dcarhwcr 5 
Perfume or ik : ; 10 


\lix the ingredients. 


Liquid Soap 


Peanut Oil 210 
Caustic Potash 50° Be. be 
Alcohol 90°; 170 
Glycerine . 17 
Distilled Water 196 


Heat the caustic potash solution to 80°C. and mix 
with the alcohol. Add this solution to the peanut oil 
at 90°C. and stir until saponified. Add glycerine and 


water to the finished soap. 


Liquid Chamomile Soap 


Liquid Soap (above eRe ie 100 
Glycerine eee Oran arpa ; ' reer oar 180 
Alcohol 90°; ; se ee ae 100 
Extract ECSpSol ever phe eater Latte ara arans 200 
Distilled Water. eee ee eer eis 116 
lonone i aiorstetn a ereeatanis 4 


\lix the ingredients in the above proportions, prefer- 
ably first dissolving ionone in some of the alcohol. 

Chamomile additions to powders are quite effective. 
\ fatty powder is recommended as a baby powder since 
the fat leads to greater adhesion and more lasting effect 


on the deeper layers of the skin. 


Chamomile Baby Powder 


Boric Acid ae brs ee ee ee nt, 20 
Tale warren RR Bae DISS a SPT SRR eae 130 
Potato Starch. . ae ‘ as deletes oa anand ares ae 100 
Rice Starch..... EE Te yee es 300 
Anhydrous Lanolin.. . SE ra rE ee ioe 4 3 50 
BNO ook eee hood, Go A Ree pr oD 200 
Tincture Benzoin 1:10... . Py scdostatas erate 50 
Extract ECF. . Re Rese ass RE I ee 50 


Melt the lanolin on the water bath at the lowest pos- 
sible temperature and dissolve in the ether. Rub this 
solution with a mixture of the two starches and allow 
the ether to evaporate. Grind the fat-powder mixture 
with the tale in a ball mill and add the tincture of ben- 
zoin and the chamomile extract. Finally sift the mixture. 


Body Powder 


Salicylic Acid RT rey eo eer en 10 
Potato Starch RICE pee err ee er nee 200 
Zine Oxide. . ae Se See tee 100 
Extract ECFI sot Siege ake Wate OP RUS Re te react ea 50 
Tale : : hot IE er Oey 635 
Perfume ee : et a eer 3 


Liquid Powder (Eau de Lys) 


Zine Oxide. .... cai eats erate pee 250 
GVCORING Sons 3 5 sors, es ST re ee Ree 60 


pounds. ct a A ene 530 
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Tincture of Benzoin 667............. De eAe ose rene 50 
White Gelatin. .... rae Eee ee oe , 2 
Chamomile Water, tenfold, ACD.................. 105 
Perfume........ ae 3 


Moisten the zinc oxide with the tincture of benzoin 
and dissolve the gelatine in distilled water. Mill the 
zine oxide with glycerine and the chamomile water and 
then mix with the water and gelatin. Finally add the 
perfume and run the mixture through a fine sieve. 

In bath preparations, the active ingredients of the 
chamomile should be present in concentrated form. 


Aromatic Extract 


Coarsely Powdered Chamomile. ................... 90 
Coarsely Powdered Calamus Root................... 26 
MA rie taie eine ciststos ced gore aes 350 
SUNN NNR (14 ee es ee a hen AR eR 530 


PU MCMR NEON EN MEMEBERS cath else alles s oroueanre SNES es 4 

The mixture is prepared in the same way as the 
thickened chamomile extract ECSp. One of two table- 
spoonfuls are enough for a full tub. 


Chamomile Bath Essence 


Chamomile Ethereal'Oil..............65 00 nccee ait 30 
Liquid Chamomile Extract ECFI................... 100 
Perfume.......... SE ON eae Paes See 25 
SRE ity Ne nee non, nes lS er PP se ae 100 
RNS SE ee cera tes ts che ear mices < Gig Oak 715 
EE 2S en ok eee ey ee er eee 10 


Forty to fifty cubic centimeters are sufficient for a 
bath. 


Bath Milk 
Pa Mie AID nMANNNNET RS EA Sire cc de Sralc svete oak 183 
SRPMS BE CE aise sew Gite aici Sol Nae detse ae waters 228 
Chamomile Water, tenfold, ACD.................... 334 
Se OO, hh a 114 
Oe OE 113 
Chamomile Ethereal Oil... ...... oo. 5 ec ec cece eee 18 
LO POON Sg aE gc ee ae ee ee ae 10 


Melt the lanolin on the water bath; warm the 
chamomile water and the glycerine to 50°C. Mix the 
two solutions in an emulsifier for about 15 minutes. In- 
corporate the mucilage little by little and then add the 
other ingredients. Stir until cold. 





Medical Sweets 


(Continued from page 186) 


such as paraffin. Such a procedure has doubtful merit 
because it interferes with the solubility of the product. 

No one seems to have used hard crystallized fondants 
as yet. They stand weather very well and can be kept 
for prolonged periods. 

Lozenges and hard mints are excellent vehicles; they 
do not stick; they keep indefinitely and they can be 
handled mechanically without danger of marring. 
Lozenges like Tums have been very successful for a 
number of years. 
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Of all the forms of candy, lozenges are perhaps 
easiest to make because they require no equipment 
other than that ordinarily used for making tablets. 
Confectioner’s XXXX sugar is moistened with mu- 
cilage and the medicament solution, granulated, dried 
and pressed. Considerable pressure is required to make 
them very hard, but this presents no difficulty when 
the sugar is of the right quality and the granulating 
solution is properly made. Soft lozenges are made by 
massing, rolling flat and cutting but they are not as 
satisfactory as the hard ones. Lozenges can be made 
in any shape and in any color and they can be packed 
loose without any more danger of chipping than an 
ordinary uncoated tablet is exposed to. 

Troches, jujubes, pastilles are hard gums made with 
a base of gum arabic, tragacanth, sugar and water, the 
consistency of the finished product being determined by 
the percentage of gum employed. On a production basis 
these are made by dissolving the gum in water to which 
base the sugar and medicaments are added. The liquid 
mass is “deposited” into starch trays in which the 
shape of the troche has been imprinted. The trays are 
removed to a dry room where they are left until hard. 
Then the trays are dumped into a sifter to separate the 
troches from the starch. The troches are cleaned of 
starch by blowing after which they are glazed or 
polished by friction or by being spread on trays and 
heated in an oven. In smaller quantities they are made 
by rolling, cutting and drying in much the same manner 
as a lozenge. 

To make hard candy in its various forms a vacuum 
pan, a water cooled steel table and a revolving cutter 
are required. The sugar, glucose, water and a little 
tartaric acid are dissolved in an open pan and skimmed 
to remove the scum which usually comes to the top. 
The patch is transferred to a vacuum pan and boiled 
under vacuum for about half or three quarters of an 
hour. The “boil” is poured out on the cooling table 
which previously was oiled to prevent sticking and the 
mass is kneaded. Medicaments and colors are worked 
in at this time and before the batch hardens, it is trans- 
ferred to a warming table adjacent to a revolving 
cutter having the requisite tablet shapes embossed into 
it. The tablets are then tumbled and screened to re- 
move the fins or burrs along the edges. 

Medical sweets are certainly increasing in favor. 
Many types of course have always been with us and 
nearly every type has been made at one time or other 
in the history of the trade, especially in Europe. In 
looking backward one wonders why they did not in- 
crease in variety and demand. Possibly the popular 
suspicion that a candy couldn’t possibly be a good 
medicine and the confirmed lack of faith in the effective- 
ness of “cough drops’ might supply an answer. But 
our enterprising advertising men are correcting that. 

‘Pamper the public” is a better slogan for medicine 
manufacturers than “The public be damned.” 
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STRENGTHENING PRICES 


Manufacturers are taking a firmer 
view of wholesale prices for reasons 


outlined in this article. 


Probable 


higher raw material prices, a stead- 
ily increasing volume of business, 
and the feeling that the worst is 
past are all factors. 


While the price levels of nationally advertised items 
are being well maintained, the pressure upon manufac- 
turers to reduce these levels continues to be very 
strong. The problem of holding a sales volume in the 
face of an increased number of private brand products 
is proving to be a real headache for many executives in 
drug and cosmetic manufacturing firms. However, 
with general conditions improving, these manufacturers 
are between the devil and the deep blue sea for the 
reason that if they lower their prices, they might find 
that they had taken the step just when the dawn was 
breaking and thus they might do irreparable harm to 
the profits of their companies. 

Furthermore, manufacturers are viewing raw ma- 
terial markets with no little concern these days. The 
prospect of recovery now almost in sight leads them to 
believe that raw materials might start advancing 
almost any day with the result that their margin of 
profit might be cut. Also the possibility of an European 
war makes manufacturers shudder when they con- 
sider what might happen to the prices of all raw 
materials if many countries become involved. This 
consideration of higher prices for raw materials is tend- 
ing to strengthen manufacturers in their determination 
not to cut the prices on their finished goods. For it has 
been largely by virtue of the low prices for raw ma- 
terials and the stable prices for finished goods that the 
manufacturers have been able to withstand the terrific 
loss in volume and still show a fairly good balance 
sheet. 

Another reason why the probabilities of higher raw 
materials costs will cause manufacturers to feel firmer 
regarding their prices, is that higher raw material 
prices will mean an immediate boost in the prices of 
private brand merchandise which is being sold right 
down to the level of raw material values. Higher raw 
materials will of necessity raise the price level of 
private brands, and this will change the course of flow 
back to the nationally advertised merchandise. 
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Cosmetic manufacturers are attempting to fight the 
downward price trend by means of new products and 
new packages. Because of this method of resistance 
we see Coty offering a new “‘Air-Spun” face powder in 
a box holding forty per cent. more powder than the old 
style product. We see other cosmetic houses offering 
new types of depilatories, creams, and various other 
items. All of these products mark an improvement in 
the formulation of the products in question, and, be- 
cause of their greater merit, these products are accepted 
by the public at firm prices. Furthermore, private 
brand competition is knocked “galley west,” at least 
for a considerable length of time, by the development 
of such products and packages. 

Drug manufacturers are intensifying the search for 
new products as a means of beating the game. The 
shining example that stands out as the envy of all 
proprietary executives is ‘Alka-Seltzer,’ which is a 
price maintained product that has been built up to a 
reputed volume of over $3,000,000 during the period 
of the depression. These executives realize that it is 
easy to get the public to pay a good price for an item if 
they want it, but the trick is to find some combination 
of ingredients which the public wants, but which has 
not as yet been offered. These manufacturers should 
search the ethical preparations or the medical literature 
more carefully, for there are many products now sold 
on an ethical basis which could be converted into big 
selling proprietaries. Oftimes, the difficulty with a 
proprietary which is apparently smartly packaged and 
smartly merchandised, is that the formula of the prod- 
uct is not what it should be in the face of present day 
knowledge of therapeutics. A change in the formula 
to match one of the products which doctors are pre- 
scribing for the ailment, might make all the difference 
in the world between an unsuccessful and a successful 
product. 

By and large, however, the drug and cosmetic man- 
ufacturers have come through the depression in excel- 
lent shape. The decline in volume and prices has not 
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been nearly so noticeable in this industry as it has been 
in practically all other industries. 

As a real indication of the improved trend in this in- 
dustry we point out in our chart in the marketing sec- 
tion of this issue that the sales of cosmetics by manu- 
facturers has increased by 17 per cent. in the past year. 
The value of sales of cosmetics for the year ending 
June 30, 1935 was $138,000,000, compared with $118,- 
000,000 for the year ending June 30, 1934. While we 
have not as yet compiled statistics for the sale of drug 
products, it is safe to assume that at least a like in- 
crease has been registered in this branch of the indus- 
iry. It is actual figures such as these figures on cos- 
metic sales by manufacturers which will tend to 
strengthen the price views of manufacturers. 


(Continued from page 180) 


the inside of shoes the following dusting powder is gen- 

erally recognized as beneficial 

Sodium Thiosulphate. . . 20% 

Boric Acid... . ee sibs loins 80“ 
\ very soothing and effective lotion may be made as 


follows: 
oe ee a ee Dy 


Carbolic Acid 2. 
Acetic Acid Glacial......... 8. 
ee ES ae 89.7 “ 


A useful paint is made in the following manner. It is 
applied with a brush. 
Potassium Permanganate.... . 5.0% 
Pistaed Water... 5.4. 600. 00855 ines cece OB. 
An effective ointment for certain forms of athlete’s 
foot is made thus: 
Ammoniated Mercury.... . aie besd 5.0% 
Pe MILERINE SYS ibiedatnva oS anlee ak eaace Auseraee, Ge 
Soft White Petrolatum........................... 85. 
Another effective ointment can be made in this way: 


Ls FR er aE eA Pe Ng DO eS 2.0% 
MPODEOIO AGING 665s coos dn ack oeiaades 35 
TOPE Deere Schr tsof be octave hel x Canad a Shots Sus Oe ie 55 
RMPOIED MORNIN R 6, fe reg ary BO a MU AR YP oy 2 Rte OO ae 89. 





(Continued from page 176) 
to the extent that palpation with considerable pressure 
was possible without discomfort. 

Ten experiments have so far been conducted with 
propyl para-amino benzoate and butyl para-amino 
benzoate which yielded the following information; four 
tests pointed to a slight but appreciable superiority in 
favor of the butyl ester, three tests were in favor of the 
propyl ester, and three others revealed equal anes- 
thesia. More work will be required to accurately ascer- 
tain if there is any real difference in value between 
these two compounds. Guided by the above it would 
be safe to assume that they are about equivalent for 
they both provided perfect desensitization. The amyl 
ester was not studied for with increasing molecular 
weight of the alkyl radical there is increased difficulty 
and expense of manufacture as well as increased poten- 
tial epithelial irritation. 
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It is interesting to note that as the molecular weight 
of the alky] radical increases, oil solubility increases but 
water solubility decreases. Benzocaine is soluble up to 
about 214° in oil, propyl-amino benzoate 7°%, and the 
butyl ester even more. The former is inert upon epi- 
dermal tissue whereas the latter two are very active. 
In aqueous media the inverse is true, benzocaine is 
soluble in water, 1:2500, propyl para-amino benzoate 
about 1:5000, and the butyl ester 1:7000. Exhibited in 
aqueous media and upon contact with mucous mem- 
brane, Sollman claims that these compounds act about 
equally. The writer holds the suspicion that the one 
most soluble in water is most active upon intact mucous 
membrane and the one least soluble, least active. Pos- 
sibly the reason Sollman found no difference in activity 
is due to the fact that they are all comparatively insol- 
uble in water, but such infinitely minute concentrations 
are required to desensitize the pupil of an eye, that even 
the least soluble provides sufficient concentration for 
anesthesia. They all i.e. the amino-benzoates reached 
a level after a time and therefore no difference could be 
noted. From the foregoing it is impossible to dispute 
the conclusion that solubility and activity are inti- 
mately related in whatever media used. 

Observations were also made to determine the com- 
parative efficiencies of propyl para-amino benzoate and 
an anesthetic of the quinoline group. The latter com- 
pound was faster in instituting anesthesia, but after a 
half hour no difference could be appreciated. A sub- 
stituted amino-benzoate was also studied which yielded 
a confirmation of the fact that substitutions or addi- 
tions in the amino or alkyl radicals result in a dimuni- 
tion of anesthesia. To further corroborate this theory, 
the substitution of a sodium atom for the ethyl group 
in benzocaine results in a compound devoid of anes- 
thetic properties on any type of tissue. Combining two 
molecules of propyl para-amino benzoate through the 
amino groups also results in a compound totally lacking 
any anesthetic power. 

From the standpoint of the drug industry pain re- 
lieving ointments are a bulwark of never failing profit. 
Huge quantities of this class of merchandise are an- 
nually sold for burns and other skin lesions which in 
most cases are not serious enough to be brought to a 
physician’s attention. Nevertheless in spite of the im- 
portance of these products, many which definitely 
claim to mitigate pain do not contain any sort of 
anesthetic and are therefore merely lubricants, emol- 
lients or protectives. A few do contain benzocaine 
which is insufficiently soluble to be appreciably effective 
on the skin. 

Propyl para-amino benzoate is an anesthetic suitable 
for marketing directly to the laity in the form of the 
well-known pain relieving ointments. Zero toxicity, 
definite effect and low cost make this an ideal compound 
for use where such a need is necessary. The addition of 
the above to the class of pharmaceuticals discussed, 
would not only benefit the consumer, but the industry 
as a whole by virtue of the fact that there will be more 
labels able to conform to the claims made thereon. 
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U. S. Rotary Washer and 
Rinser 









Whether your requirements are for large or small output, we can 





supply your needs. 
U. S. Revolving Conveyor 


We show on this page many U.S. Machines adapted to small capac- Table 


ity plants. U.S. Machines have been standard for over a third of a 
century and will be found in operation in plants thruout the world. 


We furnish any ma- 
chines for Bottling 
Operations in hand, 


semi - automatic or 


fully automatic ‘iia _ 
types. Belt Conveyors 


Cappers 






Corkers 





Cooling Conveyors 


Filters 





Pumps 





Strainers 






U. S. Hand Vacuum Filler 






: . — Water Stills 


Dryers 








Vacuum Fillers 





Accurate Measure Fillers 






Siphon Fillers 


Storage Tanks 





A One-Man Combination Outfit for U. S. “*Milwaukee’’ Power 
Filtering, Filling and Pumping Corker 


U.S. BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell Street Offices in all principal cities Chicago, Ilinois 
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MODERN 





At the beginning of 1932 Harriet Hubbard Ayer in- 
troduced a new face powder, Beautifying Face Powder, 
packaged in a box of modern appearance which, at the 
same time, retained its individuality as part of the line. 
This new face powder, packaged in a modern twelve- 
sided box, met with immediate public acceptance and 
has continued to be one of the company’s best sellers. 
Towards the end of 1933, all of the creams were pack- 
aged in more pleasing jars and caps, and the labels 
cleaned up so that they, too, took on a note of modern 
simplicity while at the same time, retaining the charac- 
teristic individuality of the line. Now, the company has 
crowned its efforts in this direction by repackaging all of 
the powders, except Beautifying Face Powder, in new, 
sparkling, modern dress; not the type of modern pack- 
age which makes for uniformity and drabness, but the 
modernness of simplicity which gives the packages life 
and class and richness. 

It is well known that the Harriet Hubbard Ayer line 
is entirely made up of standard year-in-and-year-out 
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items and that this fact and the character of the line 
has determined the policies with regard to merchandis- 
ing, advertising and packaging. With this company, a 
new package is something to be considered very care- 
fully, for once adopted, it is to be retained indefinitely 
as an integral part of the line. This is particularly true 
of the powders, all of which are permanent members of 
the line, and two of which have been part of the line 
since the founding of the company. Incidentally, these 
two, Ayeristocrat and Harriet Hubbard Ayer, are with 
Luxuria, introduced about twelve years ago, the com- 
pany s three best powder sellers. 

The Ayeristocrat package has been simplified. The 
box is white, lettered in black with a faint fluting of 
gold at the rim. The lid closes in telescope fashion 
right down to the base of the box, tending to prevent 
leakage or spilling. There are two sizes, one to retail at 
55 cents and a larger size to retail at $1.10. The smaller 
size contains 1.59 ounces while the larger has 3.58 
ounces. The retail price, weight of contents and shade 
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is plainly indicated on the bottom of every box, not 
only of Ayeristocrat, but of every other powder as well. 
In introducing Ayeristocrat in new dress, the con- 
sumer is also receiving more powder for her money, the 
55 cent size, for example, formerly contained 1.41 
ounces. 

The Harriet Hubbard Ayer Face Powder box has 
also been simplified and is now packaged in two sizes, 
55 cent and $1.10, each containing the same amount of 
powder as does Ayeristocrat. In the case of both these 
‘powders, old 85 cent and $1.65 sizes have been dis- 


continued. 
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Luxuria Face Powder was formerly supplied to the 
consumer in a sedate oval box. An irregular, buff- 
tinted octagon, smartly lettered in gold, now holds 
Luxuria. In the case of this powder, the company has 
taken advantage of the package change to make a 
change in the odor, which is now a bewitching gardenia. 
Luxuria continues to retail in just one size, $1.10, also 
containing 3.58 ounces. 

The four higher-priced powders each have easily dis- 
tinguished and highly distinctive packages. They have 
a modern note in their severe, yet feminine gold letter- 
ing. Red Rose, retailing for $1.65, contains 4 ounces: 


(Continued on page 200) 
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“AIR-SPUN“ 
FACE POWDER 
BY COTY 


For many months it has been a more or less open 
secret that Coty had secured exclusive rights in the face 
powder field to a new and revolutionary manufacturing 
process. Now Coty has officially announced this proc- 
ess together with plans for making a powerful market- 
ing drive on this new product. 

Some indication of this new powder’s promotional 
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possibilities is furnished by preliminary releases on it in 
which Coty says, “Convinced that conventional 
‘mechanical’ methods of face powder manufacture 
have reached the limit of their possibilities, Coty has 
uncompromisingly discarded them in favor of a revo!u- 
tionary improvement—the ‘Air Spun’ principle— 
which Coty found, tested, and developed. This method 
is as dramatic as it is superior! Picture rushing torrents 
of fresh, pure, clean air whirling fine face powder about 
at cyclone force—1,250 miles an hour—till each micro- 
scopic particle is fluffed and buffed to petal-like softness 
and smoothness! Face powder spun by air! This new 
process has produced a super face powder unprecedent- 
edly perfect in texture, color, fragrance, adhesion so 
that it literally opens up a new world of beauty to 
women!” 


For Sale in September 


“Air Spun” goes on sale early in September and 
simultaneously with complete distribution, Coty will 
release a veritable avalanche of advertising, using 
national magazines, newspaper rotogravure sections, 
and radio. Harper's Bazaar, Vogue, Good Housekeep- 
ing, Ladies’ Home Journal, Pictorial Review, McCall's, 
Cosmopolitan, Redbook, Photoplay, New Yorker, and 
New York Theater Programs are magazines on the 
schedule, while rotogravure sections of leading news- 


(Continued on page 200) 
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PACKAGING} 


This is the second of a serie 
Josephine von Miklos, Ph, DI 
angle of packaging. These phot g 
plants of McKesson & Robbin 





The pictures on these two pages} are 
“Lucretia Vanderbilt” line. In| the y 
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Here are some views of packag- 
ing medicinal products. In the 
upper left-hand corner an op- 
erator is placing cotton into the 


top of bottles of tablets. The 
pictures directly above and di- 
rectly below give two views of 
the automatic rotary vacuum filler 
used on such products as cod 
liver oil. The two remaining 
pictures show filling and carton- 
ing McKesson’sAntacid Powder. 
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This is a “Calox’” page which 
gives several views of the auto- 
matic rotary powder fillers 
which are used in turning out 
the tremendous volume of this 
well-known tooth powder. All 
of the photographs on these 
pages were taken by Dr. 


Josephine von Miklos in the 
McKesson & Robbins’ plants 
in Bridgeport, Conn. 























“Air-Spun” Face Powder 


(Continued from page 195) 


papers in key cities and the N. B. C. Red Network will 
also be used. 

‘Air Spun” is presented to the consumer in a new and 
larger edition of Coty’s famous “powder puff” box 
which contains 40 per cent. more face powder than be- 
fore and retails at $1.00 as compared with the old price 
of $1.10. This new box is a triumph in face powder box 
construction. In the first place, the box cover is com- 
pletely, tightly and neatly covered with transparent 
cellulose, much as a bottle closure might be covered 
with the same material. But the most striking advance 
of all is the way the molded orange-colored base fits on 
to the drum. <A beaded edge has been built up inside 
the drum and the molded base is slightly hollowed so 
that when pressure is applied, the base snaps into place 
and stays there, with no turning, twisting or sifting. 
This is an absolute masterpiece of fitting and rugged 
neatest powder box 


construction and makes the 


assembly the industry has ever seen. 


Display Gives Color Swatches 


Coty has also designed a remarkable counter display 
for “Air Spun” which is to be given to dealers. It is a 
graceful columnar case in two tones of soft ivory with 
decorative gold bands. It features the new Coty box 
on a stage-like platform framed in a triple mirror so 
that all features of the new box are instantly discernible 
and there is an optical illusion of six boxes on display 
instead of one! A glass window protects the face 
powder exhibit and a complete face powder stock is con- 
cealed within the display. A conveninent knob operates 
a smart revolving disc with “color swatches” of six 
leading shades to be “dialed” by the customer for color 
selection. 

Nothing, apparently, has been left undone in Coty’s 
‘efforts to make this the most successful piece of face 


powder marketing in history. 
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Going Modern 


(Continued from page 194 


Princess Charming, $2.20, 4.35 ounces; and Sweet Miss 
Mary and Darling, $3.30 each, 4.50 ounces each. 

Thus the contents and prices of the three most pop- 
ular powders have been re-scaled for bigger volume 
sales and even the special powders hold more than 
formerly. All powders within the same price range hold 
the same amount and the quantity and shade of the 
contents is clearly marked on each box. In simplifying 
the packages, the company has also simplified the size 
and price schedule, thus making it easier for the dealer 
as well as for the company. The consumer, on her part, 
as well as by the more attractive package for her dress- 
ing table. To a large extent, the returned goods prob- 
lem which accompanies standard package changes, has 
been minimized by producing Luxuria in a new odor, 
while simplified sizes on Ayeristocrat and Harriet 
Hubbard Ayer powders should have much the same 
result. 

Harriet Hubbard Ayer has every reason to be very 
proud of its new powder packages. Including Beautify- 
ing Face Powder, there are now eight powders all very 
obviously members of the Harriet Hubbard Ayer 
benefits all along the line by the increase in contents, 
family of packages. The photographs show this, al- 
though the packages themselves, with the character- 
istic color scheme, show it even better. The photo- 
graphs, too, show just what changes have been made 
and, although in some cases they were very slight, each 
had the effect of giving just the result for which the 
company was striving. The new packages successfully 
convey the character and policies of the company; 
they are modern without being drab, cheap or sensa. 
tional; they have retained the best features of the old 
packages; and, as a package family, they are one of 
the most attractive on the market today. 
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THE RISE OF 
MATCHABELLI 


By E. Manes Stone* 


THE LATE 
PRINCE GEORGES 
MATCHABELLI 


The phenomenal rise of Prince Matchabelli perfumes 
and cosmetics during the past few years has been the 
subject of considerable interest in this industry. The 
volume of business has doubled each year for the past 
two years, and the sales for this year are approximately 
75 per cent ahead of last year. 

The company attributes its success to the individual 
style created by the late Prince Georges Matchabelli. 
First and foremost is the crown bottle, by which the 
company is known the world over. This beautiful and 
unique bottle has been a great asset, and its marvelous 
display value has been exploited to the fullest extent. 
Prince Matchabelli was the first to use the crown in- 
signia as a motif for decoration, both on metal cases and 
packages. The simplicity and originality of all designs 
has made the line one of the most distinctive on the 
market. 

During the lean years of 1930 and 1931, when the 
sale of perfume in bulk became almost a necessity, 


*General Manager, Prince Matchabelli Perfumery, Inc. 





Prince Matchabelli solved the problem by having the 
crown bottle made in one and two dram sizes. These 
small bottles not only served the purpose of increasing 
sales but opened a much wider field than the company 
had anticipated. They settled the question of bulk per- 
fume and at the same time made an attractive intro- 


ductory size, which was within the reach of many who 
would not buy the larger crowns for trial purposes. 
The standard, or titled line of perfumes, includes the 


justly famous “Duchess of York,” which was created 


six years ago. It still leads the field by a wide margin, 
and the increase in sales of this odor corresponds to the 
general increase of the business. The latest perfume to 
be introduced is “Grace Moore,” and it now ranks 
second to “Duchess of York.” It has been interesting 
to note that the two most popular perfumes in the line 
are radically different types, and the increasing demand 
for “Grace Moore,” seems to indicate a trend toward 


(Continued on page 227) 
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Chart of sales of Prince Matchabelli Perfumery, Inc. 
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Known ie 15 years ei Coukeauet in- 
tegrity and careful service in meeting 
the wants of Cosmetic Manufacturers 


FEATURING--- 
Smooth as Silk Dry Rouge 


The ultimate in rouge --- 225 shades 


Perm Indel Lipstick and Cream Rouge 


Smooth, cream like application --- permanent 


Kolmar Serrate Puff (PAT. PEND.) also Sewed Puffs 


Soft Sheen Eye Shadow 


Compact Powder -- Loose Powder 


Complete Packages of all types 


Write for samples and prices --- they will be interesting 


KOLMAR LABORATORIES 
MILWAUKEE WISCONSIN 


n Repre Office esenl 
W seni : cuRRy ~ er KOLE M bs C oD 
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DEODORANT 
FOR MEN 





Just about a year ago, Top-Flite, a line of cosmetics 
for men, first made its appearance in the New York 
market. Aside from the larger shaving cream com- 
panies, who have marketed a talc and a lotion with the 
shaving cream, and aside from those cosmetic and per- 
fume companies who have made more or less sporadic 
drives on the male market with a sun oil, a deodorant, 
a perfume, etc., this is probably the first concerted 
effort on any but a local scale, to market a complete 
line for men. As was pointed out in these pages at that 
time, this line is handsomely packaged, designed by 
Anton Bruehl, and consists of jet black glass bottles and 
lacquered black tubes trimmed in cool green and silver. 
The products include a shaving cream, a_ brushless 
shave, a talc, a hair dressing, and a deodorant for men. 
The hair dressing retails for $1.25, while the others are 
each priced at 75 cents. 

During the past year, the company has been market- 
ing the products through the better men’s shops in New 
York, such as Spalding, Tripler, Brooks Brothers, De 
Pinna, Albert Leonard George, Carey’s, etc. Now the 
company is opening up on a national scale to distribute 
through men’s shops and men’s departments throughout 
the country. The first national advertising and the 
first displays which have gone out to dealers feature the 
deodorant, with emphasis upon the fact that it is a 
man’s product, a powder with just the finest of scent. 
No claim is made for its being a perspiration deterrent. 
The first advertising, a color page, appeared in “Life” 
and is reproduced here. The display stand which 
accompanies it is also shown. It is an attractive, self- 
contained unit for the counter, and is furnished to good 
accounts to help them feature the deodorant. More 
advertising is scheduled for the Fall and it is probable 
that “Esquire” and “The New Yorker” will be added 
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TOP-FLITE 


GOES NATIONAL 


to “Life.” New displays are also planned to feature 
other products in the line after the summer deodorant 
peak has passed. Aside fr: the masculine appeal, an 
economy appeal will be made on behalf of the shaving 
preparations. The company feels that their tubes are 
unusually large, with 3 ounces of the shaving cream 
and one-quarter pound of the brushless shave in each 
tube, and this angle will be featured along with others. 


DEODORANT FOR MEN 





Men Have Long Waited For This Day! 


Up to this moment, mere man has had te put up with a woman's de 
TOP-FLITE DEQBORANT . . . 15 edorant...o¢ to do without any at all 
Now comes POP-PLITE... the voungest scion of a distinguished line of 


nen... deodorant as fine and cooling as powdered snow 





eof permanent bath-time freshness. 


Don't neglect this deodorant question...or you'll find that others will 


n when it comes to handing oat invitations and contracts 
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“YOUR DOCTORS PRESCRIPTION 1S VITALLY IMPORTANT. 


—Cnluot it lea liable pharmacist 








DRUGS OF THE HIGHEST PURITY 


PROTECTED WITH 


SY LPHSEAL 


(Res. U. S. Pat. Off.) 


Why do manufacturers of drugs of the highest 
purity use SYLPHSEAL Caps and Bands? 
Because they are Protective, Decorative and 
Smart. 
Manufacturers of highest quality drug produets 
realize their products must be protected against 
leakage or evaporation, sampling or adulteration. 


The bottle closure must also be kept in a sani- 


lary condition and protected from dust and germs. 

In addition to the protection given by 
SYLPHSEAL Caps and Bands, because they are 
furnished in many colors and finishes, they lend an 
altractive note of color to the closure in harmony 
with bottle and label. 

We will be elad to fit your sample bottles and 
closures with SYLPHSEAL Caps and Bands. 


SYLVANIA INDUSTRIAL CORPORATION 


CAP AND BAND DIVISION 
Executive and Sales Offices: 122 EAST 42nd STREET, N. Y. GC. 
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PURCHASING 
PACKAGING 
MATERIALS 


BY MURRAY CROSSMAN BINFORD 


Collapsible tubes are types of 
drug and cosmetic containers 
easily purchased according to 
standards and specifications 


The methods used in the purchase of packages and 
package material throughout the industry are, with few 
exceptions, rather haphazard. If costs could be segre- 
gated and charged to the individual package, their use 
would often prove economically unsound. The loss in 
executive time, by both purchaser and supplier, in 
arguments of adjustment having no clear basis of set- 
tlement, on needless inspections and costly manufac- 
turing delays, is a form of inefficiency of the industry 
which could easily be eliminated. 

The procedure of contracting for quantities of ma- 
lerial at a fixed price, the sole basis of which is the ap- 
pearance of a hand made sample (usually returned to 
the supplier with the contract) is open to criticism. 
Except in those few industries where standard, recog- 
nized, and carefully controlled specifications are ad- 
hered to in the manufacturing process, the purchasing 
agent relying on such methods is exposing himself to a 
well-deserved attack of the “‘jitters.” 

The solution of this fault is simple, straightforward 
and effective. It has the marked advantage of being 
equally efficient for the small producer as well as the 
large. The basis of orderly purchase is composed of 
three elements—specifications, standards and inspec- 
tion. 

Purchase by well-written specifications not only 
provides an accurate and specific measure for ac- 
ceptance or rejection of material received but gives in 
addition an authentic record of errors or materials to 
be avoided in future contracts. Such information can 
seldom be found when purchase from “samples” com- 
pletes the contract. A further advantage in specifica- 
lion purchase is found in the fixed comparative value of 
bids submitted and a given standard by which the pur- 


chaser can judge the economical soundness of price 


inducements based on alternate specifications. 











VON MIKLOS 


Since the specification is purely technical, the lan- 
guage should be simple and direct. It should cover 
completely, without opportunity for misinterpretation, 
all materials and methods involved in the subject 
specified. It is an error, often costly, to assume that 
common practice makes specific reference unnecessary. 
\ poorly written and ambiguous specification is of less 
value than its complete absence. Without specifica- 
lions a supplier’s judgement might prevent the incor- 
poration of materials of a detrimental character in a 
package, whereas, a loosely written specification per- 
mitting such use would relieve the supplier of respon- 
sibility. The most skilled specification writers depend 
upon manufacturers for authentic information. If the 
writer is unfamiliar with the material or process in 
question he should not hesitate to ask the manufacturer 
for a specification of that point. One of the most re- 
liable sources of information is the Bureau of Standards 
in Washington, D. C. The time consumed in writing 
a complete specification is trivial compared to that used 
in adjusting differences so common under the method 
usually in vogue. 

When hand-made samples or drawings are used in 
conjunction with the proposed work their identification 
should be incorporated in the specification. This pro- 
cedure also applies to standard elements such as color, 
signatures, type faces, etc. 

The contract or order form must identify the specifi- 
cations and samples or drawings. In this fashion all 
elements are indisputably related. The method saves 
complicated order forms and letters which seldom are of 
value if trouble arises later. 

Second in importance is the careful recording and 
maintenance of company standards which must be 
adhered to. As a whole, within the industry, package 


Continued on page 217) 
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It's Happening in Millions of Homes Every Day 




















How MANY GARGLES in a bottle of antiseptic or mouth wash? The exact number is 
unimportant — but the fact that there are quite a few is most important when you are con- 


sidering closures for your bottles. The frequency with which an antiseptic is used requires 








that packages be convenient, easy to open, easy to reclose, non-leaking even though packed 
in traveling bag or suitcase. 

Such a standard bathroom accessory should also present an inviting appearance as it reposes 
on bathroom shelf or in medicine cabinet. For attractive packages mean a favorable consumer 
reaction, consciously or unconsciously. Furthermore, things that are easy to use will always 
be used more often—and that, too, means greater sales. For antiseptics and many other 
pharmaceuticals, we suggest either Anchor Molded Caps or Anchor Amerseal Caps in order 
to achieve an attractive appearance and at the same time a uniformly effective seal. Ask us 


for complete detailed information. 


ANGHOR GAP & GLOSURE GORPORATION 


LONG ISLAND CITY, N. Y. «© TORONTO, CAN. + BRANCH OFFICES IN 


ATLANTA + BALTIMORE + BOSTON + CHICAGO + = CINCINNATI Wk GLASS CONTAINERS %& CLOSURES 
CLEVELAND + DENVER «+ DETROIT + HOUSTON + LOS ANGELES He SEALING EQUIPMENT 


LOUISVILLE + MONTREAL + NEW YORK + PHILADELPHIA + PITTSBURGH 


ROCHESTER - ST. LOUIS + SAN FRANCISCO + SEATTLE + TORONTO He RESEARCH er PACKAGE DESIGN 





5 STAR SERVICE 
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SWINDELL 


MACHINE ~MADE ¢ 


BOTTLES#Z#A 
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. No. 
ne 4539 A347 
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MINUS: 29204/ scars 
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HESE machine-made bottles compare favorably with fine hand- 
blown bottles. Our patented Form Blank process eliminates mold 
scars and insures an even distribution of glass. They are supplied 
in various popular sizes to meet almost every need of the perfumer 
and cosmetician. 
We also offer distinctive hand-blown bottles. Like our machine-made 
bottles, these may be had in stock designs or we will gladly create 


a design for your exclusive use. 


Boe SWINDELL BROTHERS {205% 





Ernest Whitehouse 

40 Court St. silecisii a Edificio Moenck 
INCORPORATEI & Quintana 909 

BALTIMORE ? ; MARYLAND 

Los Angeles : : s : . Chicago 

Baldwin & Baldwin New York Office 200 Fifth Avenue yet J Johnson 

819 Santee St. ESTABLISHED 1873 1257 W. 97th Place 
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Prize Contests 


Palmolive has just completed one prize contest in 
a blaze of glory and plans another: \IcKesson’s Calox 
contest is reported to have been very satisfactory: and 
Camay has announced its annual prize contest; and 
everybody seems to be very happy. Apparently the 
tremendous expense associated with such contests and 
the supposed ill will which they generate from those 
who do not win are but minor factors in comparison 
with increased sales. 

The photo shows S. Bayard Colgate, president of Col- 
gale-Palmolive-Peet Co., with the judges in the recent 
contest—Emil Rhode, president, National Hairdressers 
& Cosmetologists Assn.; Winifred Fayant, president, 
\merican Cosmeticians Assn.; and Elizabeth Wood- 
ward, of “Ladies Home Journal.” 

As a result of the Colgate contest, twenty dealers 
won $500 each, and twenty persons had the choice of a 
five-week tour of Europe via the “Normandie,” or 
$1000. Five of the winners, all single girls, chose the 
trip, while the others preferred the thousand. Colgate 
says that each letter received was 
read and acknowledged, creating a 
feeling of reliability and good will. 
Only about 30 per cent. of the re- 
turns, however, complied with all 
the rules established: the rest omit- 
ting either the name of the dealer or 
the three Palmolive Soap wrapping 

bands requested with each entry. 
Thus almost two-thirds were auto- 
matically declared ineligible. 


Women contestants outnumbered 





MERCHANDISING NEWS 


Jersey City offices is devoted to the display of these 
accumulated oddities. 

\ekesson’s contest on “How Calox cleans The For- 
gotten 60° spread 525,000 among the winners. Major 
prizes were $2500 for first; $1000 for second: and $500 
each for three third-place winners. Lesser winners 
were given choice of cash, dental work or drug store 
merchandise and, as might be expected, most took cash. 
There were 605 winners and over 500 dentists and drug- 
gists who shared awards. 

The Camay slogan contest, currently running, 1,213 
prizes, headed by $12,000 dollars or one thousand dol- 
lars per year for life: half that for second place; and one- 
tenth for third place. There are ten prizes of 3100 
each; 100 prizes of $10 each; 100 of $5 each; and 1000 of 


$2 each. 


Brand Familiarity and Prestige 


Brand familiarity and brand prestige are two dif- 
ferent things, in the opinion of M. A. Lohner, of the 
School of Business, University of Chicago. — Prof. 


































the men seven to one, while four- 
teen women and six men shared 












equal honors in the final selection. 

The usual amount of unique let- 
lers were submitted—maps of the 
world, baby dolls, needlepoint, 


leather, and elaborate presentations 





appeal. \ separate room in the 
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BEAUTIFUL —but that's not all! These 


outstanding packages typify more than the 
fine character of Continental workmanship. 
They represent the combined thinking of 
men well versed in “‘packaging to sell’’. 
In the creation of tin containers of every 
description, Continental renders a complete 


packaging service to manufacturers. 
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Metal containers BY BRIDGEPORT impart 


that atmosphere of distinctiveness and charm 


essential to the finest cosmetic products. 


The BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT ‘PHONE: BRIDGEPORT 3-3125 CONNECTICUT 
EST. 1909 _ 
VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS @ METAL NOVELTIES TO ORDER 
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Wholesale cosmetic sales for the 12-month period ended June 1935 totaled $137,759,000, as 
compared with $136,583,000 for the 12-month period ending May, 1935, and $117,665,000 
for the year ending June 1934. June 1935 business thus proceeded at a rate approximately nine- 
tenths of one per cent greater than May and approximately 17 per cent greater than in June 1934. 





Lohner has just concluded a study which shows that 
though the two go hand in hand in many instances, 
there are notable exceptions. 

Because of habit, frequency of purchase and the 
buyer's present financial status, the study indicates, one 
brand may still be used while another is coming to 
occupy a dominant position in the consumer's favor. 
Therefore, it was felt, discrepancies between use and 
prestige do not necessarily invalidate the latter as an 
index of advertising effectiveness. 

Studying marketing reactions of 230 women, he found 
that one tooth paste led others in both brand familiarity 
and prestige, 31°7% mentioning it first and 29°% ranking 
it foremost. Several brands showed a decided discrep- 
ancy between familiarity and prestige. Another tooth 
paste, for example, was the second most widely known 
in its field, and yet was seventh in prestige. Sixteen per 
cent. mentioned it first, but only eight per cent. ranked 
it first. Another tooth paste was mentioned as first 
choice by five per cent. of the women, giving it eighth 
place in this characteristic: while eleven per cent. 
ranked it first to give it fourth place in prestige. 


Drug Sales Up, Profits Down 


Wholesale sales of drug and allied products were 8 to 
10 per cent. higher during the first six months of 1935 
than in 1934, according to a report on the drug trade 
by Dun & Bradstreet, Inc. Retail sales for the same 
period were from 3 to 5 per cent. ahead of 1934. 

Manufacturers of pharmaceutical products, says 
Dun & Bradstreet made the best showing during the six 
months’ period with output averaging 10 per cent. 
above last year. Special vitamin products have met 
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with a ready sale, it is stated, and package medicine 
manufacturers have opened up new fields by extensive 
research work. 

“In contrast to the widening of schedules during the 
first half of 1934,” the report continues, “there has been 
a gradual recession in the production of drugs during 
the first six months of 1935. During January most of 
the manufacturers were ahead of their operating rate 
for the final quarter of 1934 by 15 to 25 per cent., but 
started to curtail output toward the close of February. 
Although there was an unexpected pick-up in orders 
during May, operations for the second quarter failed to 
rise above the reduced level of the first quarter. 

“In spite of the irregular down-trend, however, re- 
ports from some of the leading centers of production 
revealed increases of 10 to 12 per cent. over the figures 
for the comparative six months of 1934, with a wider 
increase indicated during the summer and fall months. 

“Although some of the leaders feel confident that 
the year will close with a margin of gain over 1934, a 
sharp increase will be required to overcome the poor 
showing of the first and second quarters. 

“For, although the first quarter is the most active 
period of the year for most manufacturers, many of the 
concerns showed a decline in net earnings ranging from 
5 to 16 per cent.,as compared with the results for the 
first quarter of 1934.” 

It was pointed out that there was not much fluctua- 
tion in prices, although some items are higher by 8 to 
10 per cent. while others are lower by 3 to 5 per cent. 

For most manufacturers, it is stated, there was a de- 
cline in net earnings ranging from 5 to 16 per cent. as 
compared with the first quarter of 1934, and the second 
quarter deepened the loss. 
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with GREEN LIGHTS all the way 
when you are 
GOING TO MARKET IN GLASS 


@ Owens-Illinois provides a Complete Packaging 
Service that makes containers, closures and cases all 
available through one responsible source of supply. 
These money saving straight-line facilities are aug- 
mented by an added service unique in the industry 
... that of the Packaging Research Division. In the 
complete experimental laboratories of this division, 
experienced technicians conduct a constant study of 
efficient packaging procedure and modern merchan- 
dising practices. Its facilities are open to customers 
and to others who believe that an intelligent, impar- 
tial survey of their situation may lead to improving 
it. This service is usually cost free. If you pack in glass, 
there is almost sure to be some way in which this di- 
vision’s endless effort can help increase your profits. 
If you market your product in other type packages, it 
is equally certain that the facts and figures available 
through the Packaging Research Division will show 
you how sales can be improved by adopting an attrac- 








tive glass container. If you are repackaging or intro- 
ducing a new product, by all means consider glass. 
Call the nearest office of 

Owens-Illinois Glass Company . . . Toledo, Ohio. 





FUTURA EXTRACT, A COMPLETE LINE OF DIS- 
TINCTIVE STOCK CONTAINERS DESIGNED AND 
MANUFACTURED BY OWENS-ILLINOIS. INCLUDES 
Vg—34—1—11,—2—4—6 AND 8 OZ. SIZES. 
CAPS BY THE CLOSURE SERVICE COMPANY. 


OWENS-ILLINOIS 
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ANTI-COUNTERPEIT 
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This unbroken meial 
seal guarantees 
genuineness. 


The ROverseal, one 
of the Alseco Anti- 
Counterfeit Seals. 


1 DRCEPTION-PROOE | 


Alseco Seal 


Telltale seal 
is broken to 
open bottle. 





Defies Bootlegging YOUR Product 


Many a bottle masquerades as something it is not. 
Cash register jingles reward clever counterfeiters, 
not the rightful owner of the brand name. 

But you can remove all uncertainty from your 
mind, if your bottles are locked with Alseco Anti- 
Counterfeit Seals. For instance, with the Alseco 
“ROverseal” shown above, before the cap can be 
removed, the metal seal must be torn off, leaving 


telltale evidence of tampering. Only legitimate, 


quality concerns may have the machines for apply- 
ing these surprisingly economical, patented “locks.” 

Alseco Seals can be embossed and lithographed 
beautifully. Being made of Aluminum, they cannot 
contaminate. For C.T. closures, an Alseco Aluminum 
Foil Capsule guards against tampering and adds 
colorful beauty. Let us show you how economical 
Alseco protection is. Address ALUMINUM SEAL 
COMPANY, NEW KENSINGTON, PA. 


—=™~ 
(Al £00 


OD) 
TRADE MARK fats - REG. U.S. PAT. OFF. 


LECO SEALS AND SEALING MACHINES 


TYPES 


Pilfer Proof Alter-Proof 





SEALS OF 


C. T. over Goldy Goldy 


MANY 


3 


Alseco Foil Capsule 
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Lipsticks for Balloons 
A clever publicity 


tie-up on the occasion 
of “I Want You Only 
Week” featured by 
the Chicago American, 
was effected by 
Princess Pat Ltd., 
when promotion for a 
new serial “I Want 
You Only” by Elenore 
Meherin was launched 
by the Hearst after- 
noon paper. 

Through coopera- 
tion with the Chicago 
American promotion 
staff, Princess Pat 
Ltd. was able to cash 
in on the effective 
slogan “I Want You Only” when feature publicity car- 
ried by the newspaper culminated in the release of 
several thousand balloons carrying the slogan, and to 
several hundred of which were attached gift certificates. 

Circulation trucks stationed in all sections of the city, 
released these balloons at a prearranged signal on the 
Fourth of July, and the holiday crowds enjoyed a wild 
scramble for their capture. Finders of the balloons re- 
deemed the certificates at the newspaper office for the 
regular size Princess Pat lipsticks. 





Kresge-Ethix 


Kresge now has drug departments. selling - Ethix 
products in twelve stores: Milwaukee, Detroit, Indian- 
apolis, Louisville, St. Paul, Kansas City, St. Louis, 
Cincinnati, Cleveland, Trenton, Norfolk, Providence. 
No further expansion is to be considered until well into 
the Fall months, when it is felt that a thorough test has 
been made, upon which to base future policies. 





Best Sellers Among Farm Women 


A sury ey based upon 3.837 replies from subscribers to 
The Farmer's Wife, reveals that women and girls on 
farms are cosmetic conscious—80°% use face powder, 
68°; face creams, 42°, rouge, 35°> manicure prepara- 
tions, 83°¢ tooth paste, and 70° mouth wash. In 
medicinal supplies, 71°; keep Aspirin on hand, 67°; 
liniments, 54° cold preparations, and 76°% laxatives. 

Of those using face powders, 12.40% use Lady Esther, 
11.5°% Armand, 9.99% Woodbury, and 8.1°% Coty. 
Pond’s lead in the cream market with 30.1% of those 
using creams, while Lady Esther was second with 
13.9%. Tangee rouge was first with 19.5°¢ and Prin- 
cess Pat second with 10.7°%. Coty was the outstanding 
perfume supplier with 19.2°% of those using perfume. 

Other leaders were baby powder, Johnson & Johnson, 
65.307; Mennen, 20.2%; talcum, J.& J.10.6°7; Mennen, 
10.4%; manicure preparations, Cutex, 67.4°0: waveset, 
Wildroot, 55.2%; toothpaste, Listerine, 22.2°7:; Pepso- 
dent, 21.5%; Colgate, 17.3%; Ipana, 10°(: tooth 
powder, Dr. Lyon’s, 51.8°%; mouthwash, Listerine, 
62%; Pepsodent, 12.8°%; antiseptics, Lysol, 32.4%; 
Listerine, 24.9%; deodorants, Mum, 36.9°¢: Odorono, 
29.7%. 

Leaders in medicinal preparations were: laxatives, 
Kx-Lax, 31.9°7; Aspirin, Bayer’s, 77.7°7; cold prepara- 
tions, Vick’s, 48.8: cough preparations, Pinex, 22.47; 
Vick’s, 13.7°%; ointments, Vick’s, 17.5%: Rawleigh’s, 
11%: Watkins, 10.9°7; Mentholatum, 10%; liniments, 
Sloans, 29.85: Watkins, 21.10: Rawleigh, 13.9°;. 


Burma-Shave’s Road Signs 


Speaking of prize contests, Burma-Shave is also in 
the midst of its annual “poet's contest” for new jigles 
Twenty-five prizes, $100 
each, go to successful “poets.” The company maintains 
7,000 sets or 42,000 individual signs, located in 43 
states. Annual rentals to farmers, ranchers, etc., total 
over $26,000 annually. 


to use on road signs in 1936. 


GUERLAIN 








This Guerlain display featuring giant size chromium lipstick cases is being used with great effectiveness from coast to coast 
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Pinaud Combination 


A eift offer for men, 
Pinaud’s current pro- 
motion. A special 8 
ounce bottle of Eau de 
Quinine, regularly 
$1.45, and a genuine 
hard-rubber Ajax comb, 
valued at $0.30 retail, 
are offered together to 
the consumer for only 
$1.10. Counter mer- 
chandising strips and 
window strips are avail- 
able to dealers free. 
Minimum suggest re- 
sale price on the com- 
bination is 97 cents. 


Checking Lady Esther Radio Copy 


Bess Johnson, radio executive with the Stack-Goble 
Advertising Agency, Chicago, in charge of the Lady 
Esther account, has adopted an unusual method of 
checking Lady Esther copy, which is written the morn- 
ing of the broadcast in order to make the most of the 
current news for the sales talks. 

On a special wire-hook-up between the agency and 
the Lady Esther offices, Miss Johnson reads the copy 
so that Al Cohen, president of the company, hears it 
over a loudspeaker as it will sound when on the air. 
Necessary changes are made immediately by a special 
talk-back system between the two offices. 


Cutex Salon 


Cutex has opened a manicure salon in Chicago, the 
first of its kind in this country. The company has 
others in London and Paris. Twelve special operators 
give manicures and hand massages. Cutex products 
are sold but not pushed and a sign tells customers that 
products may be purchased at drug and department 
stores. The salon’s purpose is promotion, to acquaint 
new users with Cutex products and how to use them. 


More Distribution Facts 


Sales of cosmetics in independent drug stores in 
towns less than 10,000 exceed 36 million dollars and 
comprise 37 per cent of total U.S. sales according to an 
analysis made by The Household Magazine, of 1933 
Census of Distribution. Drug sales in independent 
drug stores in these small towns top 92 million dollars 
or 37 per cent of total U.S. These figures are espe- 
cially interesting inasmuch as chain drug stores do 
only 23 per cent of total U. S. Toilet Articles and 
Preparations Drug Store sales and 27 per cent of total 
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U.S. Drugs, Patent Medicines, etc., drug store sales, 
according to Household Magazine. 

The figures for cosmetics are based on percentages 
as of 1929. The 1933 Census did not make 1933 drug 
store commodity percentages available; however, inas- 
much as 1929 percentages are shown with the 1933 
breakdown, it is assumed that their application makes 
for fairly accurate figures, explains this analysis. 

Drug Store Sales, $1,066,252,000; Independent Drug 
Store Sales, $798,953,000—75°,; Chain Drug Store 
Sales, $267,299,000—25%. Independent Drug Store 
Sales, $798,953,000; Cities Over 10,000, $520,342,000— 
65°>: Towns Under 10,000, $278,611,000—35%. Cos- 
metic Sales in Drug Stores, $121,471,289; Independent 
Drug Stores, $93,457,050—77%: Chain Drug Stores, 
$28,014,239—23°,. Cosmetic Sales in Independent 
Drug Stores, $93,457,050; Cities Over 10,000, $57,237,- 
620—61°.; Towns under 10,000, $36,219,430—39°. 
Cosmetic Sales in all Drug Stores, $121,471,289; Cities 
over 10,000, $83,919,099—69°7; Towns under 10,000, 
$37,552,190—31%. 

Drug Sales in Drug Stores, $351,404,008; Independ- 
ent Drug Stores, $250,441,089—71°%; Chain Drug 
Stores, $100,962,919—29°7. Drug Sales in Independent 
Drug Stores, $250,441,069; Cities over 10,000, $157,- 
663,626—63°7:; Towns under 10,000, $92,777,463— 
37°(. Drug Sales in all Drug Stores, $351,404,008: 
Cities over 10,000, $255,212,962—73%: Towns under 
10,000, $96,191,046—27%. 


Evelyn Garfield 


Evelyn Garfield, who for fifteen years has had her 
own salon in New York, specializing in facial treatments, 
is now starting to market her preparations on a nation- 
wide basis. The important members of this face treat- 
ment line are shown here. They are Peach Blossom 
Lotion, Liquid Cleanser, Astringent, Skin Tonic, 
Muscle Oil, Circulation Cream, and Skin Food. Popular 
sizes retail for $1.00 while larger sizes, retailing at $2.00 
are also available on the first four mentioned. 
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ls your fast-selling formula 


Simsthsvet 








by an outmoded container? 





TABLET CASE—This molded Durez tablet 
case prevents broken finger nails and has 
no sharp cutting edges. It is flat, com- 
pact, and will not crack. Trade-marks are 
molded in. 








SPECIAL CLOSURE—Merck & Co., Inc., use 
this specially designed long skirted Durez 
cap on their carbolic acid bottle. It will not 
corrode...keeps dirt from the pouring lip. 





POWDER BOX— Bloomingdale's sleek, lus- 
trous Durez powder box is sift-proof and 
prevents odor loss. Women like it better than 
it is permanently 


paper boxes because 
attractive. 
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There is only one yardstick in this 
world that you should apply to 
containers. Will they make your 
product easy and pleasant to use 
... Will they make resales? 


Look at the hundreds of container 
changes that have been made in 
the last decade among the “best- 
sellers’. A few years ago cos- 
metic men maintained that the old- 
fashioned ointment pot was the 
only thing for them to use. But 
Durez jars changed that... and 
today Durez is revolutionizing the 
packaging of powders, tablets, 
razors, belts, jewelry, tools, 
pipes, etc. 

Today sales successes are made 
by the packages that people like, 
and people like Durez containers 
because of their smart appear- 
ance, their permanent lustre, and 
light weight. For further informa- 
tion write General Plastics, Inc., 
33 Walck Road, North Tona- 
wanda, New York. 


DUREZ 


The Modern 
Packaging Material 
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SHAVING BOWL—Molded of Durez, this 
shaving soap bowl is light in weight, and 
its lustrous finish is unaffected by constant 
wetting. Three nibs on inside prevent the 


soap from turning. 








COMPACT — Molded of Durez in a variety 
of colors, this powder compact is thin as a 
watch. Women like their light weight (%4 of 
an ounce) and their scratch-proof finish. 


























CREAM JAR—Armand's Face Cream is 
packaged in this appealing Durez jar. Proof 
against cracking and warpage, the jar is 
light in weight and reduces Armand’s mail’ 
ing costs. 
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avocite FOR DRUGS AND CHEMICALS 


S| 








There is nothing that can take the place of the simple, practical types of containers like those pictured 


;' above ... for liquid pharmaceuticals and chemicals. Produced by Salem Glass Works, this No. 6400 





In the quality of glassware these Salem 
containers bow to none; their clarity, 
toughness and freedom from defects 
speak for themselves. Supplied in 
either crystal or amber. Samples will 


be gladly furnished on request. 





line of narrow-necked bottles has been found to be thoroughly satisfactory for many such products, 
both for bulk and individual packages, through many long years of use. No frills or fancy designs 


but a straight, standard shape that is far more appropriate for high grade chemicals and ethicals. 


SALEM GLASS WORKS 


SALEM, NEW JERSEY 


Associated with Capstan Glass Company, Connellsville, Pennsylvania 


ATLANTA . BALTIMORE - BOSTON - CHICAGO - CINCINNATI . CLEVELAND 
DENVER . DETROIT - HOUSTON . LOS ANGELES - LOUISVILLE - NEW YORK 
PHILADELPHIA . PITTSBURGH - ROCHESTER - ST. LOUIS . SAN FRANCISCO . SEATTLE 
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PACKAGING NOTES 


According to Harriet Hubbard Ayer, this new tube containing the 
new Sun Cream “‘is an ideal beach companion.” It features the 
“No-Kap”’ closure. 
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Squibb’s New Container 


Some months ago we were speak- 
ing of unusual forms of containers 
made by collapsible tube manufac- 
turers. The latest is this new pack- 
age which Squibb has adopted as a 
container for their Triple Bromides 
Kffervescent Squibb. It is a light- 
weight metal container, made and 
lithographed like a collapsible tube, 
but lined with a light cardboard, a 
lighter version of the type which is 
used for mailing tubes and as frames 
This 

liner is just heavy enough to make 
the tube non-collapsible. An em- 
bossed cork completes the package. 


for sample collapsible tubes. 


“Ideal Beach Companion” 


Harriet Hubbard Ayer has packed the 
Cream in a chastely decorated tube with the new “‘No- 
According to Harriet Hubbard Ayer. 
Instead of a 


new Sun 


Kap” closure. 
“The tube is an ideal beach companion. 
cap, a tiny shutter that opens or shuts with a slight 
pressure of the thumb, releases or retains the cream. 
“The cream actually sifts out the short burning rays 
of the sun and lets the skin tan or stay light without 
burning. It is readily absorbed into the skin leaving 
no sticky deposit on the surface. Used as a powder 
foundation, it fortifies the skin against freckles.” 


The odor is a rose, and the retail price is $1.50. 


“Stow-Away” 


Here is another lovely-looking and cleverly-designed 
package which Coty is marketing in its current drive 
on the bulk perfume business. In the first place it’s 
light, looks well and feels well, thanks to the molded 
blue, red, green or ivory case. In the second place, its 
construction is unusually clever. 
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NITROCELLULOSE 





LABELS +» CARTONS + DISPLAY 
CARDS - CAR CARDS »- WRAPPERS 


4 


CATALOG COVERS - MENUS - 


Y 


L Notice. on the lacquered halt of this sheet. how 
the tough, transparent coating brightens and intensifies 
colors, The coated part also is waterproot and resistant to 
fats. oils. acids. alkalies. and stains. 

These advantages offer to the merchandiser protec- 
tion of packages and labels against the store and trathic 
grime. fingerprints. and scuffing which make merchandise 
prematurely shopworn., Resultant mark-down sales or re- 
packaging are thereby reduced or completely eliminated. 

Besides the increased shelt appeal and protection 
afforded, nitrocellulose lacquer further protects packaged 

sehold hecause kitchen, hathroom, and 


Pt ar 


be washed from the glossy 
















Hips 


coupon if you are fniecetied in’ these 
Ivantages of nitrocellulose lacquer. 








The glass vial fits into the moulded case and is held 
in at the top by the shoulders of the case. The bottom 
of the case is screwed on with a reverse thread so that 
ordinarily it will not be opened. A couple of rubber 
liners are used inside the bottom so that a firm, but not 
unyielding pressure is exerted against the seal at the 
top. Although the top, at first glance, seems to screw 
on to the case, in reality it screws on to the glass vial 
itself. The rubber liner, shown on the rod, fits tightly 
up into the cap, furnishes a perfect seal, and serves to 
hold the applicator. The applicator is made even more 
rigid by the fact that it also seats into a hole inside the 
cap itself. 

This package has had a well-deserved success both 
among those who buy regularly small quantities of bulk 
perfume and those who like a purse-size container, par- 
ticularly when it is as attractive as this one. It retails 
for 75 cents, is refillable by the dram, and already Coty 
has been forced to place two large supplementary orders 
for the container in addition to an extremely large 


original order. 


Bayer’s 24’s in Tins 


Marketed in a bottle for many years, The Bayer 
Company's package of 24 aspirin tabiets is now being 
offered in a flat tin of the same design as that in which 
the pack of 12 has been sold in the past. 

The new tin has been put on the market entirely 
because of its greater convenience to the consumer, 
since it can be carried readily in the pocket. Trade 
advertising on the change is now appearing, stating that 
it increases the druggist’s unit of sale by ten cents and 
stimulates greater consumption because the consumer 
always has an adequate supply at hand. 

No important change in the consumer advertising 
will be necessary because of the new package. Special 
counter display material has been developed featuring 
the appeal of convenience to the consumer. 
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The bottle of 24 tablets has been very popular and 
a substantial volume of sales has been done on the size, 
probably because it is priced nominally at 25 cents for 
24 tablets against 15 cents for 12 in the small tin. The 
switch in package does not entail any change in price 
either to trade or consumer. Some time ago when the 
price on the 24’s was reduced to 25 cents, sales leaped 
upward. A similar reaction is expected from the con- 


venience move. 


Purchasing Packaging Materials 


(Continued from page 205) 


control standards are not highly developed. The 
standards file should have in it samples of all packages, 
labels, etc., bought under specifications. These should 
be completely cross-indexed with the specification for 
ease of reference. Special care should be taken in the 
preservation of color standards. As a rule darkness, 
reasonably stable temperature and uniform humidity 
are the most essential requirements. Most valuable in- 
formation relative to the preservation of all kinds of 
materials can be obtained from the Bureau of 
Standards. 

While properly maintained standards and _ well- 
written specifications form the elements of the contract 
function the system is not a complete success until a 
proper inspection service is developed. Inspection upon 
delivery should not be accomplished superficially. The 
unit should be dissembled and checked against the 
specification and standards for structural acceptance. 
In addition a certain portion of each shipment should 
have superficial inspection. The first inspected sample, 
if found acceptable, should be filed with the original 
specification. Suppliers, realizing a careful check is 
given, invariably produce a more uniform and carefully 
manufactured product. 


(Continued on page 227 
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GIANT or midget 


From the giant grease tube to the midget sample 
size, Standard Tubes cover a wide range of sizes and 
styles suited to practically any product. 





Many of these styles were especially developed to 
enable a certain product to be more easily and 
effectively applied. 





Whatever your requirements, no matter how unusual, 
Standard Designers can help you. Call upon them 
for the solution of your tube packaging problem. 


» STANDARD « 


SPECIALTY & TUBE CO. 


NEW BRIGHTON — PENNSYLVANIA 
New York Representative: H. T. Warren, Room 1004, 200 Madison Av 


en 
APPLICATORS 
Glass Products Sponge Applicators are smart R | FE G FE | | N © 


looking and practical with specially attached 
dauber that will not pull out. Caps and fittings 
perfectly matched and assembled to eliminate FOR 
— - your y prod a — are = 
ideal closure and applicator for all types o 

liquids and designed to satisfy the purchasers of T R A N S PA R E N @ y 


your products by protecting the contents of your 


























varsaniaes and package. W l T FE oO U T E xX P E N S E 
sunDurn lotion 
applicator 
p p FE T T E S Riegeline is a newly developed 
product, combining the economy 
If you desire a dropper and closure that : . . 
will render perfect service at a low cost, of ordinary glassine with the trans- 
consult with us. Strong in construction, parency of more expensive wraps. 
modern in design and uniform in qual- ; 
ity. Such is the reputation of Glass It twists well, works rapidly on 
Products line. : : 
any wrapping machine, and will not 
We manufacture a wide selection of . 
containers, closures, rods and other U expand in wet weather or shrink 








glass products—write us your require- to the splitting stage in dry weather. 


. or erf: 7 
ments, we will be glad to send samples. *° Psrfume 














and other uses 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


lass PRODUCTS CO. RIEGEL PAPER Corp. 


VINELAND, NEW JERSEY 342 Madison Avenue - New York 


——— 
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Colorful MES ive your 


containers that appearance 


RMSTRONG’S Single-shell 
and Double-shell Metal Caps add a 
distinctive “final touch” to the 
design of your package. These caps 
have color to suit your require- 
ments. Clear, accurate lithography 
will reproduce your design or trade- 
mark and make an Armstrong’s 
Metal Cap harmonize beautifully 
with your label and glass container. 

Armstrong’s Metal Caps will 
give your product a tight seal— 
protect it until your customer is 
ready to open the package for use. 
They are easy for consumers to 
use. A twist releases them... and 
they’re off. And they are just as 
sasily replaced. 

A different cap may be just 
what your package needs to in- 
crease its sales appeal. For full in- 
formation, samples, and_ prices 
write to Armstrong Cork Products 


Co., Closure Division, 913 





Arch Street, Lancaster, Pa. 


Armstrong’s METAL CAPS 
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ASTRINGENT 
THROAT crt 








Cpe. 


DOROTHY GRAY is introducing two new 
powders—Opaque and Transparent. The 
Opaque powder, developed for a dry skin, 
or for those who prefer a heavier make-up 
continues to be packed in the popular peach 
and black boxes. The Transparent powder, 
expressly blended for a light flu#y make-up 
or for an oily skin, comes in a soft copper 
covered paper box decorated with a classical 
design. 


THE MOON GLOW line is distinguished 
by the attractive lithographed black and 
silver caps and decalcomania labels on the 
jars. Photo courtesy Phoenix Metal Cap Co. 


ARDENA HAIR-OFF is a new depilatory 
offered by Elizabeth Arden. It is an electra 
eradicator. The wax depilatory comes in a 
pan in which it is heated before application. 
The heated wax is applied, allowed to cool, 
and then pulled off, the hair coming with it. 
A jar of soothing cream is included in the 
package. 


MARIE EARLE is offering a new Astringent 
Throat Cream which is described as a 
builder-upper for a tired, drooping throat 
line. It corrects crepey texture and fine 


lines 







ASTRINGE 


YARDLEY 
HAIR TONIC 





SUNNY SMILE is a new kind of dentifrice 
It is a tooth powder in paste form, combining 
the best qualities of tooth powder and 
tooth paste, and at the same time offering a 
larger tube at a low price. The carton and 
tube are red and white in color. 


YARDLEY OF LONDON is offering on the 
American market for the first time their hair 
tonic which has won considerable accept- 
ance in England over a number of years. The 
tonic has a delightfully refreshing odor, and 
will strengthen and vitalize the hair, prevent 
falling hair and give a rich, healthy appeer- 
ance to lifeless hair. It is suitable for either 
man or woman, and retails for $1.10. 


HELENA RUBINSTEIN’S new Herbal Hair 
Remover is applied with a spatula, then 
covered a flannelette strip and rubbed in the 
direction in which the hair points. When 
every part of the strip adheres to the prepa- 
ration, the far end of the strip is pulled taking 
the hair with it. 




















BOURJOIS has introduced a new Evening 
in Paris Eau de Cologne. The package, 
which follows out the traditional design of 
the Evening in Paris line, is of the two ounce 
size and retails for 65 cents. 


SCREEN LURE PRODUCTS, New York, is 
marketing an attractive new make-up line of 
eleven items. There are special cold cream, 
all-purpose cream, liquefying cream, almond 
lotion, cucumber lotion powder base, bril- 
liantine, shampoo, lipstick, face powder, 
rouge, and a trial size introductory kit. 
Marshall Field & Company have taken on the 
exclusive distribution from coast to coast. 
Powder, rouge and lipstick retail at 50 cents, 
and lotions and creams, brought out at 
$1.00, are offered for a limited time at 
69 cents. 


McKESSON & ROBBINS have offered their 
first Christmas set for the coming season. It 
is called the ““American Gentlemen’s Set,” 
and consists of shaving cream, talc, shaving 
lotion, and Hair Tone Quinine Scalp Tonic. 
Package, which is red with gold lettering, 
retails at 89 cents, against $1.50 for the 
separate items. 




































PRINCE MATCHABELLI have announced 
new sizes of Pine Needle Toilet Water and 
Eau de Cologne in four ounce bottles to sell 
for $1.50. The square box is blue with the 
Matchabelli crest in white. 


UNIVERSAL LABORATORIES, Dallas, has 
developed an attractive family of packages for 
the ‘““Goodier’s”’ line, in a bright orange and 
violet color scheme. Photo Courtesy Arm- 
strong Cork Products Co. 


McLAUGHLIN-OWEN CO., Chicago, is 
marketing ‘‘Nourol,’’ as a conditioner for the 
hair. Photo courtesy Armstrong Cork Prod- 
ucts Co. 


CARON is offering a new perfume called 
“Fleurs de Roiaille’’—rock garden flowers. 
The odor strikes a new note in perfume 
fashion, doing away with provocative 
sophistication, and being delightfully fra- 
grant, light and fresh. 


















DODGE 
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Designed to Guard the Integrity of the Contents 





DRESSED UP TO 


SELL 


T’S the “Counter-clothes” which make 

the sale. The appearance of your prod- 
uct on the counter of the retail store defi- 
nitely affects the decision of the customer 
to buy. And just as “Clothes make the 
man,” so your product’s “Counter-clothes” 
clinch the sale. 

The makers of Aura Hair Fragrance have 
smartened up their bottle with a Dodge 
Molded Closure. In use, this closure is taken 
off and replaced with an atomizer bulb. No 
matter, for by that time the Dodge Closure 
has done its duty. It has ‘‘Guarded the Integ- 
rity of the Contents’”— smartened up the 
package—made the sale. There is a Dodge 
Closure to perform a similar service for 
your product, too. Write to us. DODGE 
CORK CO., INC., LANCASTER, PA. 
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CORKS - MOLDED FLANGE CORKS - MOLDED QA CAPS 
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SHEFFIELD 
PROCESSED TUBES 


Meet every requirement of the particular 
manufacturer of drugs and cosmetics. 


In addition, our design and technical de- 


partments stand ready to give you 


valuable suggestions. 
Our two modern plants assure you of 
speedy deliveries. 


Write us for further 
information 


NEW ENGLAND 


COLLAPSIBLE TUBE COMPANY 


New London, Conn. 


Chicago New York 

















METAL 
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i CAMEO 
J 


SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


JOHN HORN, 837 Tenth Ave., New York City 


(Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 









6 
CAMEO labels and seals create the Sid 
outward expression of your product by c+) 
their exquisite Die Work and Printing. Si 
Write for an assortment of outstanding Y/ 


" 
labels designed and produced by us Sud 


and note their superiority in design 


nd crattmanshi 7/N 
and craft hip. 
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The 
PHILOSOPHY 


of 


PACKAGING 


To keep the product so 
that consumers may al- 
ways enjoy its uniform 
quality. 


If you want your prod- 
uct to stay uniform, ask 
us to prove our right to 
make its container. 


NATIONAL COLLAPSIBLE TUBE CO. 


PROVIDENCE, R. I. 


New York Office: 331 Madison Ave., Tel. Murray Hill 2-0339 


CHICAGO: C. J. EICHMAN CO., 355 W. ONTARIO ST., TEL. SUPERIOR 7939 
DETROIT: J.P. GIROUX CO., 2970 W. GRAND_BLVD., TEL. MADISON 5727 


REPRESENTATIVES IN OTHER PRINCIPAL CITIES 


BOTTLES and JARS 


@A full line of bottles and jars always 
in stock for immediate delivery. 














@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 


caps. Let us quote on any size order 
for any tyoe of bottle or jar. 


| 
| 
| HAGERTY BROS. & CO. 






| 10 PLATT ST., NEW YORK CITY 

















COLLAPSIBLE 
TUBES 
& 


BOTTLE 
SPRINKLER 
TOPS 










Our experience of more than fifty years in 
designing and manufacturing the collapsible 
tubes used for many famous products 1s at 
your service. We cordially invite you to con- 
sult with us on your tube problems Your in- 









quiries will be given sympathetic consideration 













































TAL MFG. CO. 


t 


WHITE ME 


HOBOKEN NEW JERSEY 


New York Office: Chicago Office: Detroit Office: 
F. L. Butz Charles A. Rindell, Inc. R. M. Stevenson 





393 Seventh Ave. 64 West Randolph St. 506 Donovan Bids. 
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SCHNEFEL BROTHERS are introducing a 
variety of new La Cross manicure sets in 
attractive plastic containers. One is a 
dresser set, complete in every detail, and 
another is the cigarette box set, made in red, 
blue or two-tone combinations. 


HENRY K. WAMPOLE & COMPANY'S 
redesigned drug line contains this excellent 
package for Bel-Zema. The package retains 
enough of an ethical appearance, yet looks 
completely modern. Label is black and 
green, harmonizing with the green molded 
cap, and contrasting with the white contents 
showing through the bottle. Photo, courtesy 
of General Plastics. 


L’AUBE astringent by WHITMER is an 
example of how a stock bottle can be dressed 
up with an attractive plastic cap. Caps are 
made by Anchor Cap & Closure Corp. 











MENNEN is now offering to the trade its 
new 1935 Christmas gift boxes. The three 
boxes offered are all endowed with the 
same distinction as the sleek, well dressed 
containers for costlier gifts. There is no 
waste space in the packages, and the cool 
silver and green colors are highly pleasing 
to the eye. 


LAVORIS bottles are now closed with 
plastic caps bearing the name of the product 
in embossed lettering. This product, which 
attained unusual success with a cork- 
stoppered bottle, has finally made this change 
in its package. 


GUILBERT’S line of lotions are another 
example of stock bottles attractively treated 
with molded caps. Caps are made by 
Anchor Cap & Closure Corp. 











All purpose creams, Soapless shampoos, Color rinses, Eye 
lotions, rApations, bia _paste, Mouth washes, Nail gloss, 





cating 
lotions, 





| THE DRUG AND COSMETIC INDUSTRY | 


101 West 31st St., New York City 


| Please send me at once “Modern Cosmetics” for which I enclose 
six dollars. 


| eee 
| Address 
‘es Bee cs, Bes ee State.. 


| Company...... Pench alvh hd del eh ote ae = Bitles i 


| If after 24 ai examination I wish to return “Modern Cos- 
metics” it is understood that my money ($6.00) will be refunded | 






















shaving creams, Face 


s, Cream powders, Nail 


s, Acne lotions, Eczema 
nent waving fluids, Lubri- 
p ointments, Skin toning 


creams, Nail polish re- 


d softeners, Deodorants, 
Freckle lotions, Baby 


s, Cream rouges, Taleum 


tions, Preventive creams, 


powders, Foot powders, 
Shampoo liquids, Hand 


epellents, Liquid creams, 
Brilliantines, Hair tonics, 
otions, Bath perfumes, 
Shaving creams, Epilating 


fet is : — 


Modern Cosmetics 


Formulation and Production 


BY FRANCIS CHILSON 


Four hundred pages of practical, usable information 
for the manufacturer of cosmetics. Complete and 
authoritative, the result of more than a year’s work 
carefully compiling and checking information. This 
is the first practical manual for the manufacturer, 
covering every phase of cosmetic manufacturing. 
A valuable reference book, yet it is written so 
clearly and with a minimum use of technical terms 
that it will be found particularly valuable to the 
manufacturer with limited technical training. 


Price $6.00 


























ADVANTAGES OF CLAY COATED 
CARTONS CANNOT BE OVER-RATED! 

























A.C.M. clay coated cartons used at 
the “point of sale,” a prospective cus- 
tomer's first actual contact with your 
product, will create new sales, because 
they are measurably better... in de- 
sign, execution and construction. 


This superiority of A.C.M. cartons 
and the A.C.M. clay coated board on 
which they are printed has long been 
recognized by carton users, both large 
and small. The use of this smoother 
surfaced board enables us to produce 
brilliant printing on a durable carton 
of greater rigidity. Specify A.C.M. clay 
coated board onall carton requirements. 





Printed on stock made to our speci- 
fications, under our own control, our 
cartons for your product can produce 
phenomenal sales advantages. Investi- 
gate. 


oy Yate), 
MAKERS 
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AMERICAN COATING MILLS INC. 


CARTON DIVISION 
NEW YORK CITY ELKHART, INDIANA CHICAGO 


22 East 40th Street Wrigley Building 











ih. 


A TABLET CONTAINER of conventional 
shape, but of radically new hinge construc- 
tion and material is being offered to manu- 
facturers. The box, which is molded plastic 
material, employs no metal parts or hinges, 
and can be engraved with trade-marks or 
designs on the top. It is available in a 
variety of smooth permanent colors. The 
box illustrated is of the usual size for a dozen 
Aspirin tablets. Photo, courtesy of General 
Plastics. 


AN INGENIOUS new molded plastic tab- 
let container is offered to manufacturers. 
Designed for tablets of the Aspirin size or 
smaller, it fits the pocket conveniently and 
the contents cannot spill out when the screw 
cover is removed. Labels are molded either 
into the top or bottom, or wrap-around 
paper foil labels can be used. Photo, cour- 
tesy of General Plastics. 


OGILVIE SISTERS Creme-Set is a new prod- 
uct to counteract general dryness of the hair 
and scalp. When a wave is placed with 
Creme-Set the hair emerges soft and man- 
ageable with no stiffness and no powdery 
residue as is usual with the ordinary stick 
lotion. 





CHIC LADIES in fancy dress are the newest 
comers to the Fort Orange Chemical Com- 
pany’s line of toiletries. The figures of little 
ladies, outlined by the glass container de- 
signs, are emphasized by the labels with 
their prim figures. For bonnets, the bottles 
are capped with modern molded closures by 
Armstrong. 


INTHOL antiseptic and pain reliever is 
appearing in a pyramid display stand con- 
tainer cleverly fashioned with slots to hold 
the Inthol bottles for a design in which the 


labeling is made to play an important part. 


HARRIET HUBBARD AYER’S Cream rouge 
is now packaged in a ten-sided clear glass 
jar with a smart, polished brass cap. The 
label is on the bottom of the jar. 
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there’s something about a woman... 


THERE are lots of things about a woman, but 
the ones we are most interested in are the 
little beauty-tools she chooses to keep about 
her. Because making them to catch her 
fancy has been our business for some 25 
years. We’ve found she exercises her privilege 
of mind-changing often, so our study of her 


likes and dislikes never ends. 


We've come to understand the attitude 
with which she meets and judges them on 
the cosmetic counter. We know what her 
reactions are to colors, designs, materials, 
and novelty. This experience goes into the 
development and manufacture of our cus- 
tomers’ cosmetic containers — lipsticks, com- 
pacts, powder boxes, and the like. To prove 
there’s something about our products that 


reaches her, we point to an impressive list 
of the industry’s successes that have gone to 
market in Scovill containers. 

We haven't forgotten the appeal — to cus- 
tomers — of costs, efficient production sched- 
ules, merchandising features. Designers, 
style and sales experts, cost and production 
and very complete mechanical 
all wait 





specialists 
facilities for metal container work 
to serve you at Scovill. We solicit discussion 
of your plans and problems and hope you'll 
find there’s something about Scovill that 
appeals to you. Scovill Manufacturing Com- 
pany, 69 Mill Street, Waterbury, Connecticut. 


SCOVILL 








SCOVILL MANUFACTURING COMPANY e WATERBURY, CONNECTICUT 


Boston Providence New York Philadelphia Atlanta 
IN EUROPE: The Hague, Holland 


San Francisco Los Angeles 


Syracuse Pittsburgh Detroit Chicago Cincinnati 
IN CANADA: 334 King Street, E., Toronto, Ont. 
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The Rise of Matchabelli 


(Continued from page 201) 


the more exotic type of perfume, especially for use dur- 
ing the winter months. 

Three years ago, a complete line of floral perfumes 
was launched and they have attained a wide popu- 
larity, especially for summer use. The Carnation odor 
has been particularly successful and is considered one of 
the best on the market. 

Abano, Oil for the Bath, is one of our outstanding 
products, and an extensive campaign is being planned 
on it for Fall. Although the product is several years 
old, it has not been promoted before, as the desire was 





to introduce it gradually and have it well known before 
advertising it extensively. During the past year the 
demand has increased to such a point and the product 
is so well distributed that an advertising campaign 
should put it over very effectively. 

The beautiful sets, which are made up of different 
combinations of compacts, lipsticks and cigarette cases, 
are among the most popular items for gifts at all times. 
Realizing that the American woman always is attracted 
by something new, the company endeavors to have one 
outstanding new item every year, which is packaged 
specially as a gift item for the holiday season. Even the 
old items are often repackaged, giving them a new and 
different appearance. It has been found that this re- 
vives interest and prevents a decrease in sales. 

It is the policy of the company to sell only to the best 
stores and smartest shops throughout the country. 
Consequently there are many cities where one store 
handles the line exclusively. This policy naturally 
eliminates stores which might not maintain the list 
price. There are never any special sales or reductions 
in price and all accounts are given this assurance of 
protection when buying. The volume of business is not 
the first consideration and many accounts have been re- 
jected which the company felt might endanger the 
prestige of the line. 
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The company has found that special promotions for 
Valentine’s Day, Mother's Day have 
created a considerable interest in the line, as reflected 


Kaster and 
by the increased sales. Window displays are arranged 
to tie up with the promotion, and no difficulty has been 
experienced in placing these, since the merchandise 
has such a great display value. One of the latest dis- 
plays is a large crown, made of wood, enameled in white 
with the gilt trimming. Small circles are cut in the 
frame and shelves placed at the back of the display, on 
which the perfume bottles are placed. This was used 
first in a window at Bergdorf-Goodman and received 
such favorable comment that it was duplicated for many 
other stores. It is effective against any background 
from black velvet to a pastel shade, and can be adapted 
to feature any item in the line. 

The most recent evidence of the company’s progress 
is their beautiful new showroom and laboratory in New 
York. Cecil Beaton, international artist, created the 
decorations which are striking in coloring. Crimson 
carpets, purple divans and an exotic use of glass cases 
make it one of the outstanding headquarters of the in- 
dustry. At the official opening on June 12th over seven 
hundred people came in to see the new premises, and 


considerable publicity was obtained. 


Purchasing Packaging Materials 


(Continued from page 217) 


In order to avoid errors occuring in subsequent pur- 
chases it is of advantage to assemble with the filed 
specification and accepted sample, production reports 
on general adaptability of the unit together with cor- 
reclive suggestions for future purchase. 

In the larger, well-ordered company having an ex- 
perienced and efficient division charged with package 
problems and new products, it is wiser to have the three 
functions of specification writing, standards control 
and inspection a part of that division. In this instance 
the purchasing division receives bids and contracts for 
material on the basis of data furnished. In those com- 
panies having inexperienced individuals in charge of 
rely largely on advertising 
agencies for package suggestions it is more satisfactory 


package work or that 


for the purchasing division to assume all the functions 
listed. 

To follow carefully the method outlined for package 
and package material purchase does not mean the total 
elimination of all troubles. Years of experience in con- 
tractual relations of this nature have proved beyond 
doubt the value of this procedure. While experience 
and mechanical ability are invaluable assets in specifi- 
cation writing, the lack of these qualifications should 
not act as a deterent to the manufacturer to correct 
the faults existing in package purchase. By study and 
the writing of trial specifications any individual fa- 
miliar with the problem can soon accomplish satisfac- 
tory results. 
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Carr-Lowrey Opal Jars meet every re- j 


quirement of the particular cosmetic 


buyer. 
Now in stock for immediate delivery, in 
x large or small quantities, in the follow- 


ing sizes: 34 0z., 1 oz., 1% oz., 2 02., 
3\07., 4 0z.. '810Z.,. 16 02: 
Furnished from stock with black double 





shell: metal caps, the jars are made to 
G.C.A.{standards and therefore molded 
or any standard metal cap may be used. 


We also design and manufacture opal 
jars from private molds. 








CARR-LOWREY GLASS CO. 


Factory and Main Ofice: BALTIMORE, MD. 


CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: WHitehall 4326 








NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 
Telephone: CHickering 4-0592 
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ETHYL ALCOHOL PRODUCTION 
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(moving twelve-month averages, 1931 = 100) 


Production 1935 1934 
1000 Jan.-May 64,927 66,088 
proof May 15,791 13,478 
gals. Apr. 14,235 12,731 

Sales 
1000 Jan.-May 57,247 55,518 
proof May 11,723 11,685 
gals. Apr. 10,866 9,946 





ALCOHOL SALES CONTINUE 
UPTREND; MARKET FIRM 


Reported sales of industrial ethy] 
alcohol for the month of May again show 
an increase over the corresponding pe- 
riod of last year, and although the gain 
is not large, continuation of the upward 
trend is looked upon as highly favorable. 
The above figures also show that the 
production of ethyl alcohol as reported 
by industrial manufacturers has been 
stepped up in anticipation of the fall de- 
mand from the anti-freeze trade as well 
as the increasing volume going into the 
other consuming channels. 

Withdrawals during July remained 
steady with the bulk of shipments going 
to those groups which are classed 
“heavy” industries. 

August sales, following the release of 
anti- 


prices on industrial alcohol for 
freeze are expected to show a sharp 
increase. 





SURVEY OF CHEMICAL INDUSTRY 
TO BE CONDUCTED BY NRA 


investigation of the 
Chemical Industry is to be undertaken 
by the review division of the National 
Recovery Administration according toa 
recent news release. A study will be 
made of some twenty basic industries 
which will be used as the foundation of 
statistical information to be gathered 
during the next few months. 

It is intended to bring out informa- 
tion relative to marketing and distribu- 
tion, development of new processes, and 
data on the obsolescence of machinery. 

It is also reported that the NRA has 
created a division of business coopera- 
tion which will act as a contact between 
industry and the Federal Trade Commis- 
sion in negotiation of trade agreements. 


An_ intensive 





A new “greaseproof” transparent paper has been 
placed on the market recently. It is claimed 
to be moisture-proof, grease-proof and 
greaseless and can be printed in many strik- 


ing colors, 


ial Monthly by the U. 











JAMES A. WEBB & SON COMPLETES 
100th YEAR IN ALCOHOL BUSINESS 


This year marks the completion of a 
century of service to the industrial alco- 
hol users of this country by James A. 
Webb & Son, Inc., one of U.S. I.’s sub- 
sidiary companies. 

In 1835, long before industrial alcohol 
was known by that name, the Webb firm, 
located at 418 Broadway, New York 
City, under the name of Webb’s Empo- 
rium of Light, was engaged in the pro- 
duction of alcohol and camphene for 
service in portable lights. Until the in- 
troduction of kerosene some years later, 
the Webb product was the “principal 
illuminant in use.” 

In 1853, James A. Webb succeeded his 
father, A. V. H. Webb, founder of the 
firm, and continued the manufacture of 
camphene and alcohol. Two years later 
the firm moved from its original loca- 


tion at the corner of Broadway and 
Canal Street to 165 Pearl Street. The 
alcohol distillery at that time was located 


in North Moore Street. 


irts and Manufactures” 


** Alcohol for 

When the Civil War closed Southern 
ports and cut off the supplies of turpen- 
tine from which camphene was made, 
the firm turned to the refining of petro- 
leum which had been discovered a short 
time before. A few years later Mr. Webb 
began to devote his entire attention to 
the manufacture of tax-paid alcohol for 
use in the “Arts and Manufactures,” and 
soon, according to available information, 
the house of Webb became the largest 
supplier of alcohol for industria] use in 
the world. 

NOTE: All alcohol sold in the United 
States prior to the Tax Free Alcohol Act 
of 1906 came under the classification of 
Tax-Paid Alcohol. Tax-free denatured 
alcohol was not established in this coun- 
try until the passage of the 1906 law. 

Webb’s pure alcohol became 
known throughout the trade as “The 


(Continued on next page) 


soon 


SPECIALLY DENATURED ALCOHOL 
FORMULA CHANGES CONSIDERED 


Changes in the denaturants of spe- 
cially denatured alcohol formulas Nos. 
39, 39-A, 39-B and 40 are reported to be 
under consideration of the Bureau of 
Internal Revenue. 

According to a recent news report 
from Washington, it is proposed to add 
one-eighth of one percent of tertiary 
butyl alcohol and to remove the acetone 
and iso-propy! alcohol where they are 
now required. The tertiary butyl alcohol 
is claimed to have a boiling point more 
nearly coinciding with that of ethy] alco- 
hol than either of the other two dena- 
turants and is, therefore, better suited 
to this purpose. 

The four formulas under considera- 
tion are used in the manufacture of per- 
fumes, barbers’ supplies and _ toilet 
preparations. 


§.D. 23-6, RUBBING ALCOHOL BASE, 
TO BE CLARIFIED BY FILTRATION 


In the preparation of specially dena- 
tured alcohol, formula No. 23-G, which 
became effective July Ist for use in the 
manufacture of rubbing alcohol com- 
pounds, a finely divided precipitate was 
found to occur which gave the finished 
formula a cloudy appearance. 

This fact was brought to the attention 
of the authorities in Washington by 
U. S. I. and the condition was promptly 
investigated by the chemist in charge of 
the Alcohol Tax Unit. 

Subsequently a modification of the 
procedure for making S.D. 23-G was al- 
lowed to permit the removal of the pre- 
cipitate by filtration of the compounded 
formula should this prove necessary. All 
quantities of the formula made up at 
U. S. I.’s plants will, therefore, be fil- 
tered to assure a product of unimpaired 
clarity. 

The precipitate is believed to be an 


(Continued on next page) 











NEW YORK IN 1835: Webb's Em 


founded a century ago. 


is a view of Broadway at Canal Street, New York City, 
supplying alcohol for use as a fuel in portable lights known as 


& Son, Inc., is a subsidiary of U.S. 1. 


porium of Light, 


i A. Webb & Son, 
The above reproduction, made from an old etching published in 1836, 
where the Webb firm first engaged in 


where James Inc., was 


“Webb's Burners.” James A. Webb 


S. Industrial Alcohol Co. 
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NEW ALCOHOL VEHICLES FOR 
THE NATIONAL FORMULARY VI 


A new prescription, to be known as 
“Tso-Alcoholic Elixir,” isamong the more 
interesting of the new vehicles admitted 
to the National Formulary VI which is 
scheduled to be published in the near 
future. 

These new vehicles were presented to 
the A. M. A. by the National Formulary 
Committee at its scientific exhibit held 
in Atlantic City last June. 

The “‘Iso-Alcoholic Elixir” of a desired 
alcoholic strength is prepared by mixing 
correct proportions of two other elixirs 
known as “High-Alcoholic Elixir’ and 
“Low-Alcoholic Elixir.” When a pre- 
scription calls for Iso-Alcoholic Elixir, a 
mixture of the High-Alcoholic Elixir 
and the Low-Alcoholic Elixir is dis- 
pensed in proportion to give the right 
alcoholic concentration. For example: 
R Phenobarbital 1.5 Gm. 

Iso-Aleoholic Elixir, qs. 60.0 ce. 

(The pharmacist will use Low-Alcoholic 

Elixir, 1 part, High-Alcoholic Elixir, 4 

parts. ) 

The National Formulary VI mono- 
graph for Iso-Alcoholic Elixir is 
follows: 

Low-Alcoholic Elixir a certain volume 

High-Alcoholic Elixir a certain volume 

Low-Alcoholic Elixir 


as 


Compound Spirit of Orange 10 ce. 
Alcohol 100 ce. 
Glycerin 200 ce. 
Sucrose 320 Gm. 
Distilled Water, of a sufficient quantity, 
To make 1000 ee. 


Mix the alcohol, glycerin, and 500 cc. 
of distilled water, add the compound 
spirit of orange, agitate thoroughly 
from time to time, and let stand 24 
hours. Filter through a hard filter pa- 
per, returning, if necessary, the first 
portions of the filtrate until it passes 
through clear. Dissolve the sucrose in 
the filtrate by agitation or percolation, 
and add enough of the solvent mixture 
to make the product measure 1000 ce. 

Alcohol content: From 8 to 10 per 
cent, by volume, of C.H,OH. 


High-Alcoholic Elixir 


Compound Spirit of Orange Ace. 
Saccharin 3 Gm. 
Glycerin 200 ce. 
Alcohol, a sufficient quantity, 
To make 1000 ce. 
Dissolve the compound spirit of 


orange and the saccharin in 700 cc. of 
alcohol, add the glycerin and sufficient 
alcohol to make the product measure 
1000 cc., mix and filter. 
Alcohol content: From 73 
cent, by volume, of C.H,OH. 


Table for Adjustment of Iso-Alcoholic 


to 78 per 






Elixir Suitable as Vehic 
Low- High- ‘for Preparations 
Alcoholic Alcoholic ; ywing 
Elixir Elixir Alcoholic Strengths 
1 volume None 0-10 per cent 


4 volumes 1 volume 10-20 per cent 











SILVER COMPOUNDS USED IN 
MAKING ANTISEPTIC SOAPS 


The addition of silver salts or finely 
divided metallic silver to soaps for the 
purpose of imparting disinfectant quali- 
ties is claimed in a recent U. S. Patent 
issued to a German manufacturer. 

The disinfectant action of the soap is 
thought to depend upon the silver ions 
being liberated as required for obtain- 
ing satisfactory action but not to the ex- 
tent which would discolor the soap. 
Among the silver salts which are said 
to be suitable are: silver subchloride, sil- 
ver subbromide and _ silver subthio- 
cyanide. 

Oxidizing agents may also be added 
for the purpose of activating the silver 
compounds and thereby increasing the 
disinfectant properties according to the 
patent. Those suggested include: hy- 
drogen peroxide, sodium pyrophosphate, 
alkali metal perborate, ete. 


§, D, 23-6, CLARIFIED BY FILTRATION 


(Continued from preceding page) 


insoluble calcium salt, and is not ac- 
countable to the action of the sucrose 
octa acetate, the new denaturant, on the 
alcohol or the acetone. 


100th YEAR OF JAMES WEBB & SON 


(Continued from preceding page) 





Standard of Quality,” a reputation 
which it still enjoys. 

In 1915, the firm was made a sub- 
sidiary of U. S. I. and incorporated un- 
der its present name of James A. Webb 
& Son, Inc. Today Webb’s Pure Ethyl 
Alcohol is still one of the favored brands 
of alcohol among buyers who have 
learned of its reputation of highest qual- 
ity and uniformity. 


> 


3 volumes 
2 volumes 
1 volume 
1 volume 
1 volume 
1 volume 
None 


20-30 per cent 
30-40 per cent 
40-50 per cent 
50-60 per cent 
60-70 per cent 
70-80 per cent 
80-95 per cent 


1 volume 
1 volume 
1 volume 
2 volumes 
3 volumes 
4 volumes 
1 volume 


Other new vehicles admitted to the 
N. F. VI include a group of syrupy 
vehicles: Syrup of Acacia, Syrup of 
Cherry, Syrup of Cinnamon, Syrup of 
Glycyrrhiza, and Syrup of Raspberry. 





A vitamin B tonic is made by plasmolyzing 
brewers’ yeast with cane sugar and subject- 
ing the plasmolyzate to alcoholic fermenta- 
tions, according to a recent U. S. Patent. 
The fact that the vitamin B is maintained 
unimpaired during fermentation is held to 
be unusual, as literature on the subject re- 
ports that the same vitamin B, obtained from 
rice polishings, is destroyed by fermentation. 











TECHNICAL DEVELOPMENTS 








The items inthis columnare gathered from 
many varied sources. Further information 
on any of them may be obtained by writing 
to U.S. 1. { S 


U S 
A new chemical dehumidifier uses silica gel to 
absorb the moisture from the air. Hence it 
can be used in tablet drying rooms to take 
up saturated air. An advantage of a chemi- 
cal dehumidifier is that the air is dried with- 
out loss of heat. In this apparatus, the silica 
gel can be used indefinitely, as it can be dried 
again and again to restore its hygroscopic 
properties. U 5 ' 

synthetic wax, said to 


A “self-emulsifying” 
of Carnauba 


have all the characteristics 
Wax, is now on the market. According to 
reports, it disperses in water to form a 
water-wax emulsion of high stability and 
when coated on a clean surface, it leaves a 
hard transparent film which, when dry, gives 
a high gloss. F 


Chloramine has been found an effective agent 
in overcoming offensive breath due to garlic 
and like causes, according to a report from 
the Yale University Laboratory of Applied 
Physiology. 


A new continuous emulsifier has recently made 
its appearance. It consists of a mounted 
vertical cylinder with a liquid inlet at the 
bottom and a discharge at the top. A central 
shaft has three perforated propellers and 
between each propeller is a perforated baffle 
plate attached to the cylinder walls. The 
liquid is fed in at the bottom and is subjected 
to vigorous agitation as it is drawn upward. 


U S ' 


A combination of barbituric acid salts and ether 
is reported to be used in a new method for 
alleviating pain of childbirth. The report 
states that the patient goes into a quiet sleep 
from which she may be aroused and talked 
to. Pains are reported to be decreased in 
severity and the action is said to last six to 
eight hours. U 2 \ 


Relief of pain of inoperable cancer is reported 
to have been obtained by injections of suit- 
ably prepared doses of cobra venom. It is 
said that the pain relieving effect is due to 
the action of the venom on the nerve centers 
of the brain. Of course, no curative effect is 
claimed. U S F 
A new antiseptic, developed at the Ford Hos- 
pital in Detroit, is reported to be an aqueous 
solution of hexylresorcinol and tannic acid 
and is said to be 250 times as powerful as the 
tannic acid itself. It is expected to be particu- 
larly useful in the treatment of intestinal in- 
fections as it is non-toxic and, according to 
the report, highly selective in action, affect- 
ing only diseased portions and having no 
effect on healthy tissues. 


U S 


A new powder filler for automatic filling of 
talcum and tooth powder cans has been per- 
fected with a special capping device, which 
eliminates the placement of flanged tops on 
the cans, as part of the equipment. The ma- 
chine is said to have a capacity of 72 capped 
cans per minute. 





U.S. INDUSTRIAL ALCOHOL Co. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


ETHYL ALCOHOL 


COMPLETELY DENATURED -A/l Formulas ¢ ANHYDROUS-Denatured « ABSOLUTE-Pure 
PYRO -The Standard Anti-Freeze © SUPER PYRO-The Rustproof Anti-Freeze 

PURE (190 PROOF) TAX PAID—TAX FREE 

U.S. L—U. Ss. P.-Ethyl © WEBB'S-Ethy/ 


60 East 42nd Street, New York, N.Y. Branches in all Principal Cities. 


SPECIALLY DENATURED-A/] Formulas ¢« 
SOLOX -The General Solvent « 
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NEWS 


Companies 


Zinsser Succeeds Homer Smith 

John S. Zinsser has been elected presi- 
dent and a director of Sharp & Dohme, 
effective October 1, to succeed A. Homer 
Smith, who has resigned as of October 1. 
Mr. Zinsser, who is the son of Dr. Fred- 





JOHN S. ZINSSER 


erick G. Zinsser, head of Zinsser & Co., 
Hastings-on-Hudson, N. Y., has 
associated with Merck for less than two 
years as chemist in the research labora- 
tories at Rahway, N. J. 

A. Homer Smith, who has been presi- 


been 


dent of Sharp & Dohme since its merger 





A. HOMER SMITH 


with H. K. Mulford & Co., has also re- 
tired as a director and member of the 
executive committee of the company, but 
will continue his connection with the com- 
pany in an advisory capacity. 


Col. Kimble Honored 


Combining the opening of its new tube 
drawing unit with a strictly “family” social 
affair, the Kimble Glass Company, Vine- 
land, N. J., held a unique function on the 
eve of our 159th anniversary of the birth- 
day of our nation. 

The affair was a reception and ball given 
by Herman K. Kimble, Vice-President and 
General Manager of the company, in honor 
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of his father, Colonel Evan E. Kimble, the 
Founder and President. 

The new three story building in which 
the unit is housed was transformed into 
a veritable garden or rather two gardens. 
The second and third floors with their im- 
mense floor space were decorated with 
hundreds of evergreen trees and thousands 


of flags. 


The new unit is a most modern type of 


industrial plant and consists of a steel 
frame main furnace building 132 ft. wide x 
100 ft. long, which provides space for 
three producer gas fired melting tanks that 
can service 8 Danner machines, and a 
three story and brick warehouse 
building 132 ft. wide x 140 ft. long. This 
building is directly in line and adjacent to 


steel 


the furnace building. 

The basement under the warehouse will 
be used for the storage of rod. The ground 
floor will be used for the tube drawing 
operation and the second and third floors 
for the storage of tube. This gives ad- 


equate furnace capacity and _ excellent 
storage facilities just adjacent to the tube 
drawing operation. The building is fire- 


proof and is equipped with elevator service. 


Owens to Build Plant 

The Owens-Illinois Glass Co., according 
to William E. Levis, president, will build 
a new plant in Toledo to house its pack- 
aging research laboratory and other de- 
partments. The structure will be of brick 
glass, will be insulated with glass wool, and 
will be air-conditioned by the use of glass 
air filters. All three of the products repre- 
sent entirely new uses for glass and have 
been developed by the company’s indus- 
trail materials division. 

At a recent meeting, George Greenhalgh 
was elected a director to succeed William 
S. Walbridge, resigned; Charles B. Belk- 
nap to succeed the late William Ford, and 
R. H. Barnard to succeed Marshall Field, 
resigned. Harold Boechenstein was named 
vice-president and general manager and 
Mr. Belknap executive vice-president. 





Burt Names Executives 

F. N. Burt Co., Ltd., Buffalo, has an- 
nounced the following executive changes: 
Samuel J. Moore, formerly president, be- 
comes chairman of the board; Edward G. 
Baker, formerly vice-president, is presi- 
dent; Mary R. Cass, for 24 years general 
manager, is vice-president; John H. Pater- 
son, formerly assistant general manager, is 
general manager; and Thomas S. Duncan- 
son, formerly assistant secretary, is assist- 


ant general manager. 


Beiser Expands 


Edward T. Beiser Co., Inc., has an- 
nounced its removal to new and larger 
quarters at 77 South st., Stamford, Conn. 
Telephone Stamford 3-9171. The com- 
pany’s office has been located at Riverside, 
Conn., for some years but an increasing 
volume of business necessitated the move 


to larger and more convenient quarters. 
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Searle Opens in N. Y. 

G. D. Searle & Co., Chicago, has opened 
a depot and branch office in New York in 
the Port Authority building, 111 Eighth 
ave., that city. 

With the opening of its New York 
branch Searle & Co. will have completed 





DR: C. H. SEAREE 


a chain of national distribution; it has 
branches now in Kansas City, Los Angeles 
and Spokane. 

The the New York 
branch will be under the direct supervision 
of E. E. Bartos, who has been in charge of 
detail and promotive work for the com- 


management of 


pany in the metropolitan area for some 
years. I. U. Kaufman, who is well known 
in pharmaceutical circles along the Atlan- 
tic seaboard, will serve as Eastern divi- 
sional manager. 


Parento Names Representatives 
Compagnie Parento, Inc., Croton-on- 
Hudson, N. Y., has appointed the follow- 
ing Pacific Coast representatives: H. W. 
Greenhood, Martin, Hoyt & Milne, Inc., 
Merchants Fran- 
cisco; M. Montgomery, 906 E. Third st., 
Los Angeles; D. W. Ferguson, 1501 North- 
west Kearney st., Portland, Ore.; R. C. 
1016 First’ ave., South, 


Exchange Bldg., San 
Ln] SB 


Cunningham, 
Seattle. 


Sealkote Corp. Elects 

The Sealkote Corp., Chicago, has re- 
cently elected C. Roy Gleason, president, 
and R. W. Kenyon, secretary and treas- 
urer. The Sealkote Corp., under the 
direction of Mr. Gleason, has developed a 
line of solutions for coating, impregnating 
and laminating paper and cardboards that 
represents several pronounced advantages 
to the paper trade and labelling and pack- 
aging industry. This line of solutions will 
be put on the market early in the Fall 
under the name of “‘Sealkote.” 

The company maintains a modern com- 
pletely equipped laboratory for research, 
control and service. The exclusive selling 
and licensing representative will be En- 
gineering & Licensing Corp., New York 
and Chicago. 
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NEUTRAL POWDERED SOAPS 
Created Especially For 


Your DENTIFRICE 


© MEET the special requirements of tooth pastes and tooth 
powders, POWCO BRAND Neutral Powdered Soaps have 


been developed. 


They are made from refined edible oils, and are produced under 


laboratory control, each for a specific purpose. 


Many buyers may not know that there are neutral soaps having 
decidedly different characteristics—some of high, others of low titre; 
some lather profusely, others sparsely, and other essential character- 


istics you may demand for your particular product. 


We maintain a laboratory which is at your service to determine 


the best soap for your dentifrice. 


Let us help you avoid a chief cause of hardening, rancidity, 


discoloration. 


Send for samples and compare 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 


Tested Quince Seed @ Powdered Neutral Soaps @ Concentrated Shaving Cream Base 
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Armand to Supreme Court 


The order of the Federal Trade Com- 


mission prohibiting the Armand Co. of 


Des Moines, Iowa, from making resale 
price fixing agreements has been affirmed 
by the United States Circuit Court of 
Appeals in New York City. 

The case will now be carried to the 
United States Supreme Court, according 
to Charles Wesley Dunn, attorney for the 
Armand Company. 

The court held that ‘The findings of the 
commission are amply supported by the 
evidence. The evidence supports the find- 
ings that by agreements between peti- 
tioner and its dealers it maintained prices 
and prevented those who could not do so 
from securing petitioner’s products. 

“When a manufacturer tries to main- 
tain the resale prices of its goods, by re- 
strictions marked on the goods or other- 
wise communicated to the retailer, a viola- 
tion of these restrictions does not create a 
cause of action in favor of the manufac- 
turer either at common law or under the 
copyright or patent laws and where resale 
prices are sought to be maintained by a 
system or policy of contracts, combinations 
or cooperative efforts, such system or 
policy is illegal and in violation of the 
anti-trust laws. 

“This petitioner dealt with 39,000 retail 
druggists out of a total of 56,000 and 247 
wholesale druggists out of a total of 550. 
The wholesalers and retailers were in com- 
petition with each other in the sale of peti- 
tioner’s products. This is a kind of com- 
petition between wholesalers and retailers 
of a product of asingle manufacturer which 
was intended by the decisions of the courts 
to be free and open. The policy in ques- 
tion had a tendency to stifle competition 


and was unlawful. Order affirmed.” 


Maynard Agrees with F. T. C. 
Maynard, Inc., New York and Chicago, 
has entered into a stipulation with the 
Federal Trade Commission under which it 
will cease using the words “Containing 
Turtle Oil” as a part of or in connection 
with the labels affixed to the containers in 
The 


company will also discontinue using similar 


which its facial cream is packed. 


or equivalent words or expressions which 
may have the tendency to mislead buyers 
into believing that the oil content of the 
facial cream is composed in substantial 
part of turtle oil, when this is not true. 


Sophia Agrees 

Sophia Co., Inc., New York, will dis- 
continue representing, under stipulation 
with the Federal Trade Commission that 
its preparation “Rejuvene”’ will restore or 
renew the color of gray hair, or that it is 
not a dye and will bring back vigor or 
Vitality to the hair. Other alleged inac- 
curate assertions in the company’s adver- 
tising also will be abandoned. 


DeWan Must Cease 

DeWan 
has been ordered by the Federal Trade 
using the 
*Perm-Nent”’ or 


from 


Laboratories, Inc., Chicago, 


Commission to cease words 


“Permanent” or other 
words coined “Permanent” as the 
name of any depilatory manufactured and 
sold by the company. Advertisement that 
the DeWan depilatory devitalizes the hair 
roots and causes destruction of the hair 
bulb is banned, and it is no longer to be 
said that the depilatory gives lasting re- 
sults and retards further regrowth of hair, 
unless such representations are qualified. 
The company is directed to cease repre- 
senting that its depilatory will not cause 
burning, smarting, or irritation of the skin, 
the 
panied with certain specified qualifying 


unless representations are accom- 


language. 


Colgate Appoints Tyriver 

Robert E. Tyriver has been appointed 
Eastern divisional sales manager of the 
toilet article division of Colgate-Palmolive- 
Peet Co., it is announced by E. H. Little, 





ROBERT E. TYRIVER 


vice-president in charge of sales and 
advertising. 

Tyriver, who has been associated with 
the company for the past ten years, was 
formerly district manager of the company’s 
toilet article division in Dallas, prior to 
which he held the same position in Cleve- 


land. 


Averon Cosmetics 

Averon Cosmetics, Inc., New York, has 
been organized by Louis Kronish, presi- 
dent, and David Schlesinger, secretary. 
The former will handle sales, while the 
latter, chief 
chemist of Crystal Chemical Corp., is in 
Offices 


who was for twelve years 


charge of production, are at 
33 West 17 st. 


Pinaud Appoints Sheebs 

Pinaud, Inc., New York, has appointed 
Lawrence C. Sheebs, formerly with Nor- 
tham Warren, as representative in charge 
of chain stores, department stores, and 
wholesalers in the New York territory. 
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Kirkland —Wampole Sales Mgr. 

Stanley J. Kirkland has recently been 
appointed sales manager of Henry K. 
Wampole & Co., Ltd., Perth, Ont. Mr. 
Kirkland is a graduate of the Ontario Col- 
lege of Pharmacy and has had wide ex- 
perience in the retail drug business. He 
has been associated with the Wampole Co. 
more than 15 years as pharmacist and in 
other departments. 


New Tanker Completed 

The new Diesel Motor Tanker ‘‘Oel- 
schindler”’ built for the tanker subsidiary 
of Oelwerke Julius Schindler, Hamburg, 
has just been completed. 

This vessel has a cargo carrying capacity 
of about 2000 tons, and a draft of only 
14 feet. It is intended particularly for the 
trade from Europe to the Canadian Lakes. 

The interests of Oelwerke Julius Schind- 
ler are represented in this country by 
S. Schwabacher & Co., Inc., New York. 


Abonita Moves 
Abonita Co., 
nounced its removal to new and larger 
quarters at 30 South Clinton st., that city. 
The company is installing new equipment 
to care for its increasing volume of private 


Inc., Chicago, has an- 


formula cosmetic business. 


Light Heads Stanley Drug 

Albert A. Light, treasurer of the Light 
Corrugated Box Co., Philadelphia, has 
been elected president of the Stanley Drug 
Co., that city. John Fisher, New York, 
has been elected vice-president in charge 
of merchandising and promotion. 


Barton Gets New Lines 
Ralph W. Barton & Co., Ltd., Toronto, 
has been appointed Canadian representa- 


tive for Tattoo, De Wans, Thine and 
Lengyel lines. 
Schiaparelli in England 

Schiaparelli Parfums, Ltd. has been 


registered in Great Britain as a private 
company with a capital of £50,000 to 
make and sell perfumes. 


Vick Names Hines Director 

Vick Chemical Company has elected 
Richard K. Hines a director and secretary 
of the James F. 


Hoge, resigned. 


company to succeed 


Lyman Handles “‘Icilma” 

Lyman Agencies, Ltd., is now handling 
distribution of the Brothers of 
Canada cosmetic line, “‘Icilma.”’ 


Lever 
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F. T. C. Sues Sterling 

Charges that Sterling Products, Inc., 
New York, whose net sales with twenty 
subsidiaries were reported as exceeding 
$28,000,000 in 1931, violated Section 7 of 
the Clayton Anti-Trust Act through ac- 
quisition on Sept. 17, 1934, of the capital 
stock of a competitor, the R. L. Watkins 
Company, Inc., have been made by the 
Federal Trade Commission. 

The complaint alleges that this acquisi- 
tion, destroyed both actual and potential 
competition between the two companies. 
The commission mentioned as an illustra- 
tion that Sterling Products manufactured 
and sold, among other things, Phillips’ 
Dental 
dressing, both well-known products, while 


Magnesia and Danderine hair 
Watkins manufactured two well-known 
competing products, Dr. Lyon’s Tooth 
Powder and Glostora, a hair dressing. 
The complaint charges that sales efforts 
of both organizations were directed to sub- 
stantially the same classes of customers, 
and that in 1933, 84.07 per cent. of Sterling 
Products’ sales of Phillips’ Dental Mag- 
nesia and 84.67 per cent. of Watkins’ sales 
of Dr. Lyon’s Tooth Powder were made in 
New York, Pennsylvania, Illinois, New 
Jersey, Ohio, Maryland, 
Washington, D. C.; 
setts, Michigan and Indiana. 


Connecticut, 


Missouri, Massachu- 


Heading the list of twenty Sterling 
Products subsidiaries are the Bayer Com- 
pany, Inc.; the Bayer Company, Ltd.; 
California Fig Syrup Company and _ the 
Centaur Company. 


Trade Literature 
ELIZABETH ARDEN’S “QUEST” 
Elizabeth Arden, New York, has just 
released an up-to-date edition of her fam- 
ous beauty booklet, ‘The Quest of the 
Beautiful.’ This new edition includes the 
very latest Elizabeth Arden beauty prepa- 
rations, and helpful suggestions for home 
treatment. 


SEEBACH’S TURTLE OIL 

Edwin Seebach Co., New York, has pub- 
lished a new booklet ‘Turtle Oil 10067,” 
which includes complete information on 
specification properties, and how this ma- 
terial may best be used in cosmetic man- 
ufacture. This booklet should be of value 
to every cosmetic chemist. Copies are 
available upon request. 


A.M. A. Accepts 
PYRETHRUM OINTMENT 
Upsher Smith, 


has been accepted by the Council on Phar- 


Pyrethrum Ointment 


macy and Chemistry of the American 
Medical Association. It is recommended 
as an effective agent in the treatment of 


scabies. 
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Caruso Heads Biobasic 


Heptogene, a formula for the treatment 
of anemia, described as unique in its field, 
has just been placed on the professional 
market by a newly organized firm, Bio- 
basic Products, Inc., New York. 
dent of the company is Theodore E. 


Presi- 


Caruso, prominent for twenty years in the 
drug trade. As vice-president of Lehn & 
Fink, he took an active part in the ac- 
quisition and development of such prod- 
ucts as Pebeco and Lysol. Leaving Lehn 
& Fink, he was associated with Kolynos 
for a dozen years, first as sales manager, 
later as general manager and_ president. 
In 1927 he brought Kolynos into the 





T. E. GARUSO 


American Home Products Corp., which 
was subsequently developed as a holding 
company for such subsidiaries as John 
Wyeth & Brother, Neo-Bovinine, Free- 
zone, Petrolagar, Bisodol, Wyeth Chem- 
ical Co., International Chemical Co., A. S. 
Boyle Co., and many others. Forty-five 
subsidiaries eventually were included. 

He also has been president of Anacin 
Tablets; a director of the Oxzyn Co., and 
a consultant for Phillips’ Milk of Mag- 
nesia and other products. 

Heptogene is being manufactured for 
Biobasic Products by Schieffelin & Co., 
New York, who also are placing it in retail 
drug stores in the metropolitan area. 


Max Factor Makes Up ‘Becky 
harp” 

Max Factor & Co., Hollywood, was in 
complete charge of the make-up work for 
the first all-color feature picture, “Becky 
Sharp.” 


Miles Laboratories 


Miles Laboratories, Inc., is the new 
firm name of Dr. Miles Laboratories, 
Elkhart, Ind. 


Capt. Church to London 

Capt. A. H. Church, No-Kap Closures, 
Ltd., London, has left for London to spend 
some time abroad in connection with this 
new type of tube closure. 


The Drug and Cosmetic Industry 








Dan Nealon Says---- 


C. O. (Hamp) Hampton, G. M. at 
Tyson & Company has given us a 
preview of one of the slickest ship- 
ping departments here-abouts. Sus- 
pended from the ceiling and center- 
ing the aisles is a mono-rail trolley 
track from which is suspended on 
rollers a number of metal baskets. 
The order pickers push a_ basket 
around the circuit, filling it with 
ordered merchandise; thence to a 
checking table where a clever gadget 
opens the bottom of the basket, de- 
positing the order. The merchandise 
is checked into a tray mounted on 
ball-bearing rollers and rolls down 
an incline to the packer, and when 
empty rolls back to the checking 
table. 

Hamp receives congratulations on 
his inventions with becoming 
modesty. He has recently laid aside 
his duties as chairman of The Red 
Cross and Paris Board of Public 
Works long enough to stop in at his 
office and declare the usual semi- 
annual dividend of 10%. 


H. W. (Golden Peacock) Fisk has 
returned from his extended motor 
tour of the East, and gives us glow- 
ing accounts of his various activities 
while entour. 


Golden Peacock and Tyson & 
Company both have teams in the 
local soft ball circuit; Golden Pea- 
cock having a bright and shining 
star in Ed (Babe Ruth) McCullom. 


High lights of Harry D. (Presi- 
dent Foragers) Folsom’s July 4th 
address in Paris: . . . ““The Rumor is 
a lie” .. . “The boys were just out 
for some good clean fun”... “We 
didn’t go for to ram the Roma, but 
what of it”... ““No, we ain’t had 
no diplomatic correspondence about 
the incident” . . . ‘“Mussollini used 
to be a purchasing agent, he ain’t 
picking no fuss with us Foragers.” 


’ 


F. M. Allen (N. T. Co.’s Sales 
and Advertising Manager) was glad- 
handing the New York trade this 
month. 


W. M. Hull, Tyson’s ad-man, has 
returned from an extended trip 
through the Middle-west. 


Paris, Tenn. August 1, 1935. 
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WHEN 
TRADE TRENDS VARY 
WITH THE WEATHER 


ANUFACTURERS of drug and cosmetic products 
who depend upon short seasons for sales, 


select their Fine Chemicals with infinite care. This 


Baker's ) 


FINE CHEMICALS / 


A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 


Salicylates 


need for the utmost in quality has led many phar- 


maceutical manufacturers to the J. T. Baker Chemical Co., 


pioneers of measured purity. 


No chemical company has a higher reputation for quality 


than Baker. For over 30 years, Baker’s C.P. Analyzed 


Reagents have been selected by the nation’s leading chem- 


ists, scientists, and the medical profession for exacting work. 


Likewise, many of the best-known ethical products, pre- 


scribed by physicians and dispensed by pharmacists, are 


compounded with Baker Chemicals. Of the nationally ad- 


vertised drugs and cosmetics, from cold remedies to facial 


creams, from laxatives to lipsticks, the quality of Baker’s Fine 


Chemicals has a definite part in their popularity. 


There are still hundreds of firms manufacturing drugs and 























cosmetic items who have yet to discover that Baker manu- 
factures fine chemicals as well as laboratory reagents. If your 
company has a product to keep the public well or make 
them well, we invite you to talk your problems over with the 
Boker representative. The quality of Baker’s Fine Chemicals, 


atno price premium, will do the rest of the selling. 


1. BAKER CHEMICAL CO., Phillipsburg, N. J. 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 624 South Michigan Blvd. 
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CHAS. PFIZER € CO..Inc 


MANUFACTURING CHEMISTS 
SI MAIDEN LANE 444 W.GRAND AVE. 


NEW YORK EST. 1849 CHICAGO 
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Kelement Tablets 

Kelement Inc., New York, formerly 
known as the Lee Kelpodine Co., an- 
nounces that ““Kelement”’ tablets now sell 
for 50c for the bottle of 125 tablets,— 
druggist’s wholesale cost price, $4.00 a 
dozen. “‘Kelement” tablets, 500, retail 
list price, $1.50, wholesale cost to the drug- 
gist, $13.20 per dozen. Both wholesale 
prices are less 15% on direct order. 

This product is a concentrate of pure 
giant Pacific Kelp in five-grain tablet form. 
It is recommended in all deficiency 
diseases where there is a mineral shortage 
in the daily diet; in the treatment of hypo- 
thyroidism, and for the prevention of 
goitre. 





Illinois Narcotic Law 

A new uniform state narcotic act be- 
came effective in Illinois upon adoption of 
the measure near the close of the recent 
session of the Illinois legislature. 

The new state law prohibits narcotics, 
their manufacture, sale or possession save 
on specific authority obtained from the 
State Department of Registration and 
Education which is in charge of enforce- 


ment. 


McKesson Thefts Ended 

With the arrest of two shipping clerks 
of the Buffalo division of McKesson & 
Robbins, Inc., and that of the truck driver 
with whom they are accused of having con- 
spired in systematically robbing their com- 
pany, a series of thefts aggregating $15,000 
was ended last week. 

After working on the case for several 
weeks, detectives secured evidence that 
radios, clocks, medicines, and other mer- 
chandise were being diverted from the 
company’s headquarters under a_ well 
organized plan, according to which the 
shipping clerks were said to have delivered 
merchandise to an outside truck driver 
who in turn delivered the goods to “‘cus- 
tomers.” 

As a further development of the case, a 
Buffalo jobber and a pharmacist of the 
same city were taken into custody, charged 
with criminally receiving stolen property. 
At the time of the arrest, $2,500 worth of 
merchandise was recovered from the 
homes of the shipping clerks and the truck 
driver’s automobile. 


Eye Shape Claim Dropped 

King’s Better Vision 
Angeles, will cease advertising, under a 
stipulation with the Federal Trade Com- 


Institute, Los 


mission, that its course is capable of cor- 
recting wrongly shaped eyeballs, near- 
sightedness, farsightedness and other eye 
troubles, and that the course is the out- 
growth of thirty years of scientific re- 
search. It will no longer represent that 
the use of “Eyezone” will change the 
shape of the eyes and prevent the need of 
glasses, or that the use of the ‘‘Spine- 
ometer” affords a competent remedy for 
various organic troubles. 
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Stover Cream to Bullard 

Contracts have been signed by the 
Stover Manufacturing Co., Oakland and 
the E. D. Bullard Co., San Francisco, 
placing national rights for the industrial 
distribution of Stover Protective Cream 
in the hands of the Bullard organization. 

The product will be marketed by the 
distributing house through its nationwide 
string of offices and affiliates as Bullard’s 
Protective Cream. The purpose of the 
product is for protection against the more 
than seven hundred types of industrial 
dermatitis, such as lead poisoning, etc., as 
well as its general usage for protection 
against stains, dyes, infections, including 
poison ivy, poison oak, sunburn, and dirt. 


Plough’s Aspirin Claims 

Plough, Inc., Memphis, vendor of “‘St. 
Joseph Aspirin Tablets,”’ has entered into 
a stipulation with the Federal Trade Com- 
mission under which it agrees to discon- 
tinue advertising that its aspirin is fresh 
because it is wrapped in cellophane, and 
that freshness is an important or even a 
material factor for consideration by pur- 
chasers. The company will no longer say 
that aspirin decomposes under ordinary 
conditions of merchandising and use and 
that it requires wrapping in cellophane to 
protect it from deterioration because of 
moisture in the air. Nor will the firm 
longer advertise St. Joseph aspirin as the 
original genuine pure aspirin. 


Grow Hair Claim to Cease 

Dermolav Laboratories, Inc., New York, 
has entered into a stipulation with the 
Federal Trade Commission under which 
it agrees to discontinue asserting that 
either of its 
Liquid” or “‘Dermolay Scalpfood’’ will 


preparations ‘‘Dermolav 
“grow” hair or cause scalp or skin defects 
to disappear. 


Dr. West Fights 

With reference to the suit of Weco 
Products Co. of California to obtain a 
perpetual injunction against future viola- 
tions of the California Fair Trade contract 
on Dr. West’s products, and to get $15,000 
damages from the Eastern Drug Co., 
Bakersfield, C. L. Stevens, vice-president 
of the company, states, ““Weco Products 
Company of California will continue to 
protect, to the best of its ability and with 
the finest legal talent available, its rights 
under the California Fair Trade Act.” 

Outlining, in a bulletin to California 
druggists, four different court actions 
which the company has taken to protect 
prices under its contracts, Mr. Stevens 
says, “The fight is worth while. N. R. A. 
may be dead but the California Fair Trade 
Act lives. Our attorneys state that the 
N. R. A. decision in no way hurts the 
California Fair Trade Act. On the con- 
trary, it is believed that this decision em- 
phasizes the constitutionality of the Fair 
Trade Act.” 
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California Act Test Soon 


The Max Factor-Kunsman case, known 
as the Fair Trade Law Test Case, is now 
scheduled to come up for hearing before 
the Supreme Court of California early in 
September, according to a new report. It 
was previously believed that the case 
would not be reached until December. 


Jamieson Appoints Jones, Moore 

Jones, Moore Co., of San Francisco, 
have been appointed distributors for C. E. 
Jamieson & Co., for the San Francisco 
area, including Oregon, Washington, Ne- 
vada and Idaho. 


Drug Products Sues 

A suit has been instituted by The 
Drug Products Co., Long Island City, 
N. Y., owner of U. S. Letters Patent No. 
1,980,236, issued to John Torigian, cover- 
ing process for making aqueous soluble col- 
loidal sulphur isotonic and injectable solu- 
tion produced thereby, against the de- 
fendant, Bellevue Laboratories, Inc., New 
York City, for infringement of the afore- 
said patent, according to Harry Noonan, 
President of Drug Product Co. 

Mr. Noonan’s statement continues as 
follows: 

“The Bellevue Laboratories, Inc., is the 
distributor of said alleged infringed prepa- 
ration, which is sold by The Lakeside 
Laboratories, Inc. 

“Further suits will be filed against in- 
fringers as they arise, and The Drug 
Products Co., Inc., will take all necessary 
steps to see that its rights are protected 
in the matter. It will also prosecute and 
file suits against any and all infringers of 
its trade mark Sulisocol under which the 
aforesaid preparation is sold. 

“A number of confusingly similar cor- 
porations and trade names have come into 
existence recently, whereby it has been 
necessary for The Drug Products Co., Inc., 
Long Island City, N. Y., in existence since 
1913, to take necessary legal steps for the 
protection of the drug trade in order to 
avoid confusion and imposition. 

“The former Drug Trade Products, 
Inc., Chicago, TL, has voluntarily, signed 
an agreement whereby it will change its 
name to Consolidated Drug Trade Prod- 
ucts, Ine. 

‘Another concern, Drug Products Co., 
of Pittsburgh, has consented to discon- 
tinue voluntarily its trade name.” 


Norwich Goods Found 

Twelve thousand dollars’ worth of drug 
products. stolen on May 23 from a truck 
carrying merchandise of the Norwich 
Pharmacal Co., of Norwich, N. Y., was re- 
cently recovered in a vacant store at 
1728 Fulton Street, Brooklyn. 

Meyer Sadowsky, 33 year old drug sales- 
man, was arrested and the seizure of the 
stolen merchandise followed his arrest. 
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SPECIALTIES 





made in AMERICA in our 








Essential 
Oils 
Aromatic 
Chemicals 
and a full 
line of 
Cosmetic 
Raw 
Materials 


Always OPEN HOUSE. 
You are cordially invited 
to inspect our complete 


and modern factory 
any time. 


at 








plant at NEWARK, NEW JERSEY 


Antiseptics and Germicides 


Thymol Carvacrol 
Eucalyptol Safrol 
Oil Sassafras (Artificial) 
Chlorthymol Anethol 


* 
x * 


Water Soluble Gums 
Arabic Tragacanth Karaya 


In powder and whole form, pulverized in 
our mills at Newark, New Jersey 


Send for Current Price List 


OrBIS 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 
BOSTON LOS ANGELES 

















CHICAGO PHILADELPHIA 
844 —. 253 Bourse Bldg. 131 State Street 742 So. Hill St. 

\ Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
Filter Paper Stearic Acid Oleo Resins Food Colors / 
Aromatics Essential Oils Perfume Bases Quince Seed \ 
Rice Starch Zinc Oxide French Olive Oil Irish Moss \ 
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Stanco Defends Flit Can 

A temporary injunction was won re- 
cently by Stanco, Inc., restraining a com- 
petitive company from selling or offering 
for sale any insecticides or goods of the 
same descriptive properties as the Flit 
spray can. 

The decision, handed down by Hon. 
Alfred C. Coxe, district judge of the 
United States District Court of the south- 
ern district of New York, restrains the 
defendant from using cans, labels or con- 
tainers which, by imitation or otherwise, 
are likely to be mistaken for Flit. 

Stanco has stated that it will continue 
to bring suit against all who attempt to 
imitate the Flit can. 


Liggett Bankruptcy 

The trustees of the estate of the Louis 
K. Liggett Co., bankrupt, have filed their 
verified final report, and a final meeting of 
creditors will be held July 16 at 3 p. m. 
E.D.S.T. in the office of the referee, John 
E. Joyce. 70 Pine street, this city. 

The trustees, Roy A. Heymann, Chand- 
ler Hovey, and Thomas H. MclInnerney, 
have submitted applications for commis- 
$149,786.55, 


in addition to allowances of $420,524.10 


sions and expenses totaling 


heretofore paid. Their accounts show the 


following data:— 
Total receipts. SE eee ; $36,775,006 .44 
Cash receipts during operation 
of business. . . See 
Total disbursements........ a 
Disbursements in conduct of 
business ee 
Balance...... 


Ar Sey 28,732,695. 55 
36,260,365 .05 
25,921,036 .94 

514,641.39 


The accounts show payments of $224,- 
140.99 to secured, priority and reclaiming 
creditors; $2,752,840.64 representing divi- 
dends of 85 per cent. to general creditors, 
and $3,486,185.40, representing a dividend 
of 68 per cent. to the United Drug Co., and 
the Chase National Bank as trustee for 
bondholders of Liggett Building, Ince., 
whose claims were allowed in the aggre- 
gate of $5,126,743.24 and subordinated to 
the payment of 85 per cent. to all other 
general creditors. Claims proved general, 
including those subordinated, as above 
stated, totaled $8,363,773.06. 


Miss Wall Addresses A. C. S. 

“Training in Chemistry for the Cos- 
metic Industry” is the subject of a paper 
by Florence E. Wall, consulting chemist of 
New York, on the program of the Division 
of Chemical Education, during the 90th 
meeting of the American Chemical Society 
at San Francisco, August 18-23. 


Danco Knighted 


Pierre Danco has been Knighted in the 
Order of Leopold of Belgium by His 
Majesty King Leopold III of the Belgians 
in recognition of services rendered to His 


Majesty's country. 
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F. W. D. A. Convention Change 

There has been a slight change in the 
dates for the Federal Wholesale Druggists’ 
Assn. Convention at Buffalo, N. Y. The 
final dates are Sunday, Sept. 15th, Mon- 
day, Sept. 16th, Tuesday, Sept. 17th, and 
Wednesday, Sept. 18th—Hotel Statler 
headquarters; first business meeting 9.30 
A. M. Monday morning. 


Beauty Culture Convention 

On August 26th, 27th, 28th, and 29th, 
the Co-ordinated Convention of The All 
American Beauty Culture Schools, Asso- 
ciated: the National Association of Beta 
Beta Lambda, and the National Council of 
Boards of Beauty Culture (Examiners 
will meet at the Statler Hotel, St. Louis, 
Mo. 

The Chairman of the Convention Com- 
mittee is Miss Elizabeth Thielen of St. 
Assisting Miss Thielen, by ar- 
rangements for their own units are Dr. 
H. J. Raley, President of The All Amer- 
ican Beauty Culture Schools, Associated, 
and Florence E. Harris, President of the 
National Beta Beta Lambda, and Pres. of 
the National Council of Boards of Beauty 
Culture. 


Louis. 


Bohan Heads Foreign Com. 

Frank A. Blair, president of The Pro- 
prietary Association, has announced the 
appointment of Joseph D. Bohan as chair- 
man of the Foreign Trade Section of The 
Proprietary Association. Mr. Bohan, who 
is export manager of the Centaur Co., 
manufacturers of Fletcher’s Castoria, is at 
present making a tour of South America, 
returning next month. 


Johnston Heads Committee 

A. E. Johnston of Colgate-Palmolive- 
Peet Co., Jersey City, N. J., has been 
elected chairman of the Committee of the 
Toilet Goods Industry succeeding 
Northam Warren who has resigned. Mr. 
Warren’s resignation was due to the pres- 
sure of other matters and the fact that he 
expects to spend a great deal of time in 
foreign countries during the coming year. 


F.D. A. Research 


The Food and Drug Administration of 
the Department of Agriculture has created 
two new research organizations—the vita- 
min division and the pharmacological divi- 
sion—for carrying out more specifically 
the provisions of the Food and Drugs Act. 

The new vitamin division will have as 
its chief Dr. E. M. Nelson, formerly of the 
bureau of chemistry and soils, and the 
pharmacological division will be directed 
by Dr. Erwin E. Nelson, formerly principal 
pharmacologist of the Food and Drug 
Administration. 
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People 
Smiths in Code-Word Snarl 


The arrest of Carroll Dunham Smith, 
president, Carroll Dunham Smith !har- 
macal Co., Essex Fells. and_ his 
De Veaux Smith, in Seattle, August 3, was 
termed an “unfortunate incident” by Car- 
roll Dunham Smith, Jr. 
story in The N. Y¥. Times. 

The younger Mr. Smith appeared dis- 
inclined to answer any questions pertain- 


son, 


according to a 





C. D. SMITH 


He forgot Eleanor 


ing to the arrest of his father and brother. 
The reason for his attitude became ap- 
parent when it was disclosed that he had 
unwittingly ordered the Seattle police to 
apprehend them, the Times story con- 
tinued. 

It seems that the younger Mr. Smith 
received a telegram from the Smiths Satur- 
day afternoon asking that money be sent 
to them at Seattle. The telegram aroused 
Mr. Smith’s suspicions when it failed to 





C. D. SMITH, JR. 
He had Dad jailed 


include the prearranged code-word 
‘Eleanor’. So he wired the police to arrest 
the men who would call for an answer to 
the message. 

Late Saturday night Mr. Smith was in- 
formed at his home that two men, who had 
called at the telegraph office, had been ar- 
rested after a struggle. The police in- 
formed him that the two men had said 
that it was all a mistake, that they had 
only forgotten to include the code-word 
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A NEW MATERIAL 





Plymouth Powder Base No. 


Zinc Stearate U.S.P. 


Cd 
‘ 





for Face Powder! 


PLYMOUTH POWDER,BASE NO. 7 will visibly improve a 
face powder. Extended tests prove that. The experience of several 
different face powder manufacturers shows its conclusive value in 
improving a formula which in each case has been on the market 
for several years. 


As little as 5°% added to your formula will visibly improve its 
appearance and texture. We recommend an amount, according 
to the character of your particular formula, varying from 5% to 
10” 


The microphotographs shown here were made in a well known 
consulting laboratory, under the direct supervision of Professor 
Harry Taub, B.S., A.M., of the purest selected materials. They 
show clearly the essentially superior quality of PLYMOUTH 
POWDER BASE NO. 7 in narticle size. Note the infinitely finer 
particle division and the uniformity of these particles in 


PLYMOUTH POWDER BASE NO. 7 


What the photomicrograph cannot show is the extreme 
whiteness, smooth softness and extreme covering power of 
PLYMOUTH POWDER BASE NO. 7 


This material is not a compound bul a straight chemical product 
produced in our plant. 


Let us send you a sample of this base. Our experience in de- 
veloping this base, in working to find just the right amount to 
incorporate in a formula, is at your disposal. 


For experimental purposes, we will be glad to furnish you with 
an excellent formula incorporating PLYMOUTH POWDER 
BASE NO. 7. 


Face powders are changing. Use our experience to meet new 
conditions. Write today. 


M. W. PARSONS 


Imports and 


Plymouth Organic Laboratories, Inc. 


55 Ann Street New York, N. Y. 
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in the message and that they were Mr. 
Smith’s father and brother. 

Mr.Smith, in return, sent the mysterious 
code-word “Eleanor,” the name of his 
niece, to Seattle, requesting that the police 
check with the men and see if they knew 
it. The situation became more tangled, 
when, according to Mr. Smith, a detective 
who was sent to interview the Smiths at 
the jail forgot the word as he was traveling 
down to see them. 

Consequently, when the Smiths revealed 
the word, the detective, not remembering 
jt, accused them of being imposters and 
wired to Mr.Smith that the men could not 
be his father and brother since “‘they didn’t 
know the password.” 

Mr. Smith, however, was not entirely 
satisfied, and after several other messages 
had been interchanged between him and 
the Seattle police the men were identified 
and released with apologies. 


United Drug’s Novelist 

James Lafayette Hutchison, advertis- 
ing manager of the United Drug Co. in 
Boston, is the author of ‘‘One-Two-Three- 
Four,” a novel which Lothrop, Lee & 
Shepard will publish in August. 





Johnson for Shorter Hours 

Robert Wood Johnson, president of 
Johnson & Johnson, New Brunswick, 
N. J., has advocated that the business men 
of the country institute as quickly as pos- 
sible a system of shorter hours and higher 
wages to absorb the unemployed and give 
the public buying power sufficient to 
absorb the products of industry. Unless 
this is done, he said, there will be ‘‘a per- 
manent army of from 15,000,000 to 25,- 
000,000 persons on the relief rolls.”’ 

If industry reabsorbs the unemployed, 
he said, it should expect the local and 
national governments to live within their 
means. Business men then, he said, might 
expect to make profits out of what they 
otherwise will be paying in taxes. 


Williams Wins at Golf 

The second 1935 golf tournament of the 
Chemical Salesman’s Association was held 
July 16 at Lakeville Country Club, Long 
Island. Victor E. Williams, of Monsanto 
Chemical Co., turned in the best score in 
the class A flight. H. Hermann, of General 
Dyestuffs Corp. was second and Ed. 
Orem, of E. I. duPont de Nemours & Co., 
was third. In the class B flight, A. M. 
Hopper, of Mallinckrodt Chemical Works, 
was first; second, Robert Wilson, of Dow 
Chemical Co., and J. C. McKenna, of 
Diamond Alkali Co., was third. Hugh 
Craig, of the Oil, Paint and Drug Reporter, 
won the prize for the least number of putts. 
Edward Burke, jr., of American Pharma- 
ceutical Co. won the kickers handicap 
award for guests. Frank Ward, L. Doug- 
lass and J. Alvarez, of Grasselli Chemical 
Co. were the winners in the open kicker’s 
handicap. 
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Meyer on Mineral Oil 


Dr. Erich Meyer, of L. Sonneborn Sons, 
Inc., New York, is the author of an article 
in The Journal of the American Pharma- 
ceutical Association, entitled ‘“White Min- 
eral Oil and Petrolatum in Pharmaceu- 
tical and Cosmetic Practice.” This is said 
to make available for the first time data 
on manufacture and the reasons for using 
specific grades in making drugs and cos- 
metics, together with the way they are 
used. LL. Sonneborn Sons, Inc., has re- 
prints of this article which are available 
upon request. 


Wasserscheid Returns 

A. A. Wasserscheid, manager of the 
New York branch of the Mallinckrodt 
Chemical Works, St. Louis, returned Aug- 
ust 9, from a months trip to California, 
accompanied by Mrs. Wasserscheid. They 





A. A. WASSERSCHEID 


stopped at Havana, Cristobal, and Pan- 
ama enroute, and after spending a week 
or so on the Pacific coast started East- 
ward by rail. They visited Yosemite, 
Yellowstone, and Grand Canyon. 
Rapin to France 

Louis Rapin, Antoine Chiris Co., New 
York, sailed for France July 27th for a 
two months trip which will include a visit 
to his company’s plants in Grasse. Mr. 
Rapin also intends to visit Spain and 
Algeria. 





Farquhar on Racket Jury 

Roger V. Farquhar, vice-president of 
T. M. Duche & Co., New York, is a mem- 
ber of the Grand Jury which has been 
chosen in New York to investigate or- 
ganized crime and racketeering. 





Governor Appoints Col. Kimble 

Col. Evan E. Kimble, president of 
Kimble Glass Co., Vineland, N. J., has 
been appointed by Governor Hoffman of 
New Jersey as Cumberland County repre- 
sentative on the South Jersey Transit 
Authority Commission. 





J. K. Lilly Marries 

J. K. Lilly, chairman of the board of Eli 
Lilly & Co., Indianapolis, was recently 
married to Mrs. Lila Allison Humes. 
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Webb to Europe 

R. Righton Webb, W. J. Bush & Co., 
Inc., New York, accompanied by Mrs. 
Webb and their son sailed on the Britannic 
July 29th. Mr. Webb will confer with the 
officials of the parent company in London 
and expects also to visit Grasse and 
Messina. 





Dr. Kremers Retires 

Dr. Edward Kremers, head of the de- 
partment of pharmacy at the University 
of Wisconsin since 1892, has retired at the 
age of 70. He is well known in this field 
for his works on drugs and essential oils. 


McCleod Joins Associated 

Edyth Thornton McCleod, formerly 
with Elizabeth Arden, has joined the staff 
of Associated Merchandising Corp., New 
York, to handle promotion in the cosmetic 
departments of that organizations stores. 








Thomas to Paris 

H. Gregory Thomas, vice-president and 
general manager of Guerlain, Inc., New 
York and Paris, sailed July 26th on the 
Berengaria for a month in Paris. 

While abroad, Mr. Thomas will confer 
with the Paris office of Guerlain regarding 
extensive autumn promotions for America 
of the new Guerlain products. 





Kammers Win Father and Soni 

A.F. Kammer, sr., of Carr-Lowrey Glass 
Co., three times winner of the New Jersey 
amateur golf championship, was on the 
winning end of the New Jersey father-son 
championship for the fifth time, July 9, 
when he paired with his son, Lowrey, to 
win the event in the rain at the Upper 
Montclair Country Club with a thirty-six 
hole score of 81-82-163. 

Previous to today the Mr. Kammer had 
won the championship three times paired 
with his son, Freddie, one of Princeton 
University’s leading athletes of recent 
years. A year ago at Plainfield he paired 
with Lowrey to win the event by eleven 
strokes. 





Silver to Europe 

John A. Silver, vice-president of the F. J. 
Stokes Machine Co., Philadelphia, is on an 
eight weeks’ trip through England and the 
Continent where he will visit a number of 
plants in the various fields served by his 
company and study conditions with a view 
to enlarging Stokes’ manufacturing and 
sales facilities abroad. 





Wright Becomes Consultant 

John H. Wright, formerly vice-president 
and technical director of the Zonite Prod- 
ucts Corp., New York, and secretary of 
the National Association of Insecticide and 
Disinfectant Manufacturers, has resigned 
to enter the technical consulting field. 
He had been associated with the Zonite 
company for the last twelve years. He has 
established offices in the Chrysler building, 
New York. 
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In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U.S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 
e terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 





Deolated Almond HenasoapShampoo HOPKINS’ FACTOLAC 











Meal Indian Gum 
Balsam Tolu _ (Karaya) @ For the preparation of permanent = Ange 
Chalk (Procie Hey a emulsions of both fixed and volatile oils. Quality is remembered 
Chinese Shavings Lavender Flowers Insures complete homogeneous mixture long after price is forgotten” 
Cuttle Fish Bone Olibanum of oils and water without trituration or 
Gum Arabic Orris Root special apparatus. An ideal emulsifier. 
Gum Tragacanth etc., etc. 
HOPKINS’ NEUTRAL WHITE EGYPTIAN HENNA FREE ON REQUEST 
SOAP @ Consists solely of choice Egyptian SAMPLES, PRICES AND PRICE 
@ Powdered, granulated. Contains no leaves. Laboratory tested, absolutely LIST OF HOPKINS' CRUDE 
soap bark, free alkali, free acid or heavy unadulterated. Milled on slow-stone BOTANICAL DRUGS AND LAB. 
metals. Totally free of rosin, sugar and grinders assuring intactness of full color- ORATORY BASIC SPECIALTIES. 
foreign matter. Snow white. ing content. Purely vegetable. 





























J.L.LHOPKINS & COMPANY 220 Broadway New YorK 


MM&R FIXATIVES NOW 
REPLACING COSTLY OILS 


Alert perfumers, observing the rising prices of Vetivert and Canada 
Snake Root Oils, are now using MM&R Standard Fixatives to maintain 
that permanent basic odor which their cosmetics demand. Among 
those preferted are: 


Vetivert No. 612 MM&R 
Snake Root No. 521 MM&R 
Fixative E-Y MM&R 


Their lower price, plus their inbred MM&R standards of depend- 
ability, make them the natural choice of leading perfumers. Your costs 
will be greatly reduced with no sacrifice of quality by using MM&R 
Standard Fixatives. Inquiry, on your letterhead, will bring an ad- 
equate sample. 








MAGNUS, MABEE & REYNARD, INC. 


MAIN OFFICES: 32 CLIFF STREET, NEW YORK 
BRANCHES: CHICAGO — PHILADELPHIA — BOSTON — MEXICO D. F. 


BASIC PERFUME & FLAVOR MATERIALS @ ESSENTIAL OILS @© AROMATIC CHEMICALS @ Est. 1895 
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Charles Weeks Quits Armand 


Charles Weeks, eldest son of Carl 
Weeks. has resigned as secretary and 


treasurer of the Armand Co., Des Moines, 
and moved with his family to San Fran- 


cisco. 


Burgund Wins Henderson Trophy 

The very beautiful trophy donated by 
A. D. Henderson, of Allied Products, to 
the Entertainment the 
Toilet Goods Association, has now changed 


Committee of 
hands, passing from B. J. Gogarty, of 
Commercial Solvents Corp., who was the 
first winner, to that famous golfer—Al C. 
Burgund of the Carr Lowrey Glass Co. 


BURGUND AND CUP 


This trophy— 
Mr. Henderson last year—was played for 
by the 1934 Committee and their guests, 
and anyone who is fortunate enough to 
win it three times, will be its proud pos- 
sessor permanently. 

The tournament took place at the Pine 
Valley Golf Course, in New Jersey, on 
June 11th, and Mr. Burgund’s winning 
score was net 81. 

After the trophy was presented to Al, 
he had it filled with Planter’s Punch— 
from then on, things became rather vague, 
but we do remember that a good time was 


had by all! 


which was presented by 


Financial 


Earnings and Dividends 


BRISTOL MYERS CO. 

Bristol-Myers Co. and subsidiaries re- 
port consolidated net income, after all 
charges, for the three months ended June 
30, 1935 of $456,781, equivalent to 66 
cents per share on the 689,098 shares of $5 
par value common stock outstanding at 
the end of the quarter. This compares 
with earnings of $352,834, equivalent to 
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51 cents per share on 700,280 shares out- 
standing, for the corresponding quarter 
of last year. 

Directors of Bristol-Myers Co. today 
declared the regular quarterly dividend 
of 50 cents per share on the common stock 
and an extra dividend of 10 cents per 
share, both payable September 3 to stock- 
holders of record August 9. 


MONSANTO CHEMICAL CO. 

Net earnings of the Monsanto Chemical 
Co. for the second quarter of 1935 were 
$923,125 or 94.8 cents a share on the 974,- 
133 shares outstanding on June 30. The 
earnings include the earnings of the sub- 
sidiaries of- The Swann Corp. which was 
acquired during the period. Net earnings 
for the same quarter last year were $704,- 
918 or 811% cents a share on the 864,000 
shares then outstanding. Net earnings for 
the six months ending June 30, including 
Swann Corp. earnings, were $1,848,449 or 
$1.90 a share, compared to $1,397,035 or 
$1.5914 a share earned during the same 
period last year. 

The balance sheet as of June 30 shows 
that all outstanding preferred stock of 
The Swann Corp. subsidiaries totaling 
$703,600 was retired during the second 
quarter, as well as all outstanding Mon- 
santo 514 per cent. mortgage bonds in the 
amount of $877,500. 

The balance sheet, the first issued since 
the Swann merger, shows gross assets of 
$34,655,643. Current assets are $12,432,- 
934 against current liabilities of $2,437,843. 
Cash and marketable securities are shown 
at $4,741,434. 

The company has declared an extra 
dividend of 25 cents a share in addition to 
the usual dividend of 25 cents a share, both 
to be paid September 14th to stockholders 
of record August 24th. 


AMERICAN HOME 

American Home Products Corporation, 
this city, has announced a dividend of 20 
cents per share on the company’s stock, 
issued and outstanding, payable Sept. 3, 
1935, to stockholders of record Aug. 14, 
1935. 


LEHN & FINK 

Lehn & Fink Products Company, New 
York City, reports a net profit, after de- 
preciation, Federal taxes, etc., of $94,496, 
for the six months ended June 30, 1935. 
This compares with a net profit of $296,884 
for the corresponding period of last year. 


STERLING PRODUCTS 

Sterling Products, Inc., and Subsidiaries 
report for six months ended on June 30: 
Net profit, after depreciation, Federal 
taxes and other charges, $4,725,913, equal 
to $2.70 a share on 1,750,700 $10 par capi- 
tal shares, compared with $5,037,011, or 
$2.87 a share a year before. Quarter 
ended on June 30: Net profit, based on 
first quarter and six months’ reports, $2,- 
197,530, equal to $1.26 a share, compared 
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with $2,529,383, or $1.44 a share, in 
previous quarter, and $2,263,215, or $1.29 
a share, in June quarter of 1934. 


Obituaries 


Joseph H. Gerathy 

Joseph H. Gerathy, sales executive with 
S. B. Penick & Co., died July 20 in the 
Bridgeport Hospital, Bridgeport, Conn., 
of a heart attack. He was fifty-eight years 
old. 

Mr. Gerathy was born in Ireland, and 
after coming to this country devoted his 
entire life to the drug industry. He was at 
one time associated with the old firm of 
John C. Wiarda & Co. For many years 
he operated a drug brokerage business of 
his own, and was associated also at various 
times with other houses, including Chas. 
L. Huisking & Co., the American Drug- 
gists’ Syndicate, J. L. Hopkins & Co.; and 
was manager of sales for McKesson & 
Robbins, Inc. 


Mrs. G. Barret Moxley 

Mrs. Charlotte Scott Moxley, wife of 
G. Barret Moxley, president of the Kiefer- 
Stewart Co., Indianapolis, died July 5 in a 
hospital in that city. Mrs. Moxley was a 
grand-daughter of Daniel Stewart, founder 
of the Daniel Stewart Co., one of the pre- 
decessors of the Kiefer-Stewart Co. Her 
father was William Scott, at one time 
president of the Stewart company and 
later president of the Kiefer-Stewart Co. 


Adolph L. Tafel 

Adolph L. Tafel, for twenty-three years 
president of Boericke & Tafel, Philadel- 
phia, died July 7, at his Summer home in 
Cape May, N. J., of a heart attack. He 
was sixty-seven years old. Mr. Tafel, 
after graduating from high school, entered 
the firm of Boericke & Tafel, of which his 
father was one of the founders more than 
100 years ago. He was with the firm for 
more than fifty years and became president 
in 1912. 


William J. Sullivan 


William J. Sullivan, for the past 35 
years with Hagerty Bros. & Co., New 
York, died July 21, in his 61st year of a 
heart attack. 


Alfred W. Bush 

Alfred W. Bush, managing director of 
W. J. Bush & Co., Inc., London, died on 
Saturday August 3rd, following an opera- 
tion. 


Robert T. Spencer 

Robert T. Spencer, president of the 
Riegel Paper Corporation, New York, 
died June 25. 
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MORE 
HIDING POWER 





for your powders 





... with no impairment 
of texture 


HE primary duty 
of a powder is to 


impart to the skin a 
monotone effect. 


But a powder can’t do 
this unless it’s opaque, 
unless it effectively cov- 
ers up blemishes and 
equalizes variations in 
skin tones. 


Titanox-A (Titanium 
Dioxide) has the high- 
est hiding power of any 
of the white pigments 
commercially available 
and retains its opacity 
in the presence of oils. 
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Moreover, Titanox-A 
is unusually fine in 
particle size and there- 
fore is an ideal pigment 
for use in powders of 
the finest texture. 


Because it is chem- 
ically and _ physiolog- 
ically inert, Titanox-A 
prevents the formation 
ofirritating salts caused 
by acid exudations from 
the skin. Write or 
telephone the nearest 
office for further infor- 


mation. 


TITAN OX 


TITANIUM PIGMENT CO., INC. 
Manufacturers of TITANOX-A (Titanium Dioxidc) 
TITANOX-B (Titanium Barium Pigment) 
TITANOX-C (Titanium Calcium Pigment) 

111 Broadway, New York, N. Y.; Carondelet Sta., St. Louis, Mo.; 
National Lead Co. (Pacific Coast Branch) 2240 24th St., San Fran- 
cisco, Calif.; Canadian Distributor: Wilson, Paterson, Gifford, 
Ltd.,3552 St. Patrick St., Montreal; 132 St. Helen’s Ave., Toronto 
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- 
Georce Luepers « Co. 


(Established 1885) | 
427-429 Washington St., NEW YORK 
Branches: 


CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





Of interest to all Perfumers: 





OIL OF CARDAMOM 
OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 




















& 
ALMECERIN 
and CEFATIN 


are ready alkali-free bases for the man- 
ufacture of a great variety of superior 
fatty and greaseless creams and oint- 


ments. 


Ask for samples and our valuable 





booklet describing how the manufac- 
ture of creams and ointments may be 
simplified and improved through the 


use of these unique bases. 


For laboratory purposes we recom- 
mend our efficient and low-priced 


Amag Hand Mixer. 


AtceraA LABORATORIES 


115 Broad Street New York, N. Y. 
* 
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Giese s Filtering 
Materials qu 
‘are the Best WV! 











FILTER PAPER 


(Rapid Heavy Linen) 


| 

| ASBESTOS 

- FILTERMASSE 
ASBESTOS DISCS 
‘August Giese & Son 


| 
| 121 East 24th St. New York 
| Established 1870 














VANILLA BEANS 


For over 75 years the recognized 
source of supply 





‘*Look for the Symbol of Standardization”’ 


GUMS 


Arabic Tragacanth Karaya 





All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 
55 Vandam Street New York 
Represented in Chicago by A. C, Drury & Co., Inc. 

















1002 pure white 


THEODOR 
LEONHARD 
"WAX CO., Ine. 


HALEDON, PATERSON, N. J. 
Long Distance Telephone: SHerwood 29-1444 


Western Distributor: 
A. C. DRURY & CO., Inc. 
219 E. North Water St. 
Chicago, Ill. 


Pacific Coast Representative: 
ALBERT ALBEK, Ine. 
515 So. Fairfax Ave. 

Los Angeles, Cal. 
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Books - 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 


b+ 





+45 


MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. Over 500 formulas and procedure of 
manufacture for everything in the cosmetic line. 


Price $6.00 





RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 


Herman Goodman, B.S., M.D. 


In this volume is given in full detail the anatomy of skin, hair 
and nails. Any of the formulas given can be adapted by cos- 
metic manufacturers as a marketable corrective preparation. 


First Trade Edition, $5.00 





THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 


Compilation of about 15,000 selected recipes and processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 





PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 





THE MODERN METHOD OF 
BIRTH CONTROL 


Dr. Thurston S. Welton 


This new book outlines—in simple language, supplemented 
by clear charts and an automatic Calendar-Wheel ‘‘The 
Modern Method of Birth Control,’” based upon the findings 
of Dr. Ogino of Japan andsDr. Knaus of Germany, concerning 
the sterile and fertile periods. 


165 Pages, 65 Charts Price $3.00 





THE SUCCESSFUL HAIRDRESSER 
Kathryn Wilson 


Four hundred pages of vital importance completely covering 
all phases of the beauty profession. 


Price $2.50 





RETAIL SELLING AND THE NEW ORDER 
Kenneth Collins 


Kenneth Collins, who as Publicity Director of Macy’s changed 
the whole pattern of America’s retail advertising, now dis- 
cusses the problems which the retailer faces in the immediate 
future. 


Just Published $2.50 





OUR VANISHING HAIR 
by Charles Nessler 


Mr. Nessler is already well known for his work in the hair 
field and his book will interest all manufacturers of hair 
preparations. 


140 Pages, Cloth $2.00 


DOLLAR MAKERS 
197 Sales Ideas That Worked 
by George T. Eager 
Just 197 page or less-than-page long stories, describing what 
business men have done to move goods. 
197 Pages, Cloth $2.00 


NATIONAL FORMULARY V 
Prepared by Authority of the American Phermaceutical 
Association. 








546 Pages, Buckram $3.50 


MANUFACTURERS’ PRACTICAL 
RECIPES, Jameson 
5,000 recipes for use by manufacturers in the most important 
industries. 50 pages devoted entirely to pharmaceutica! and 
toilet preparations. 
2000 Pages, Price $8.50 








9992 RETAILING IDEAS” 
Emanuel Lyons 
Primarily of interest to retailers but applicable to manufac- 
turers and distributors of retail goods. 
337 Pages, Cloth $3.00 





WHOLESALE ACCOUNTING 
AND CONTROL 
J. Brooks Heckert & Irving J. Stone 


This book presents for you in clear, understandable, usable 
form every step in accounting and executive control for 


wholesale concerns. 
234 Pages $3.00 


WHAT MAKES PEOPLE BUY 
Donald A. Laird 


The new advances in psychology applied to sales and 


advertising. 
237 Pages $2.50 
THE LAW OF DRUGS & DRUGGISTS 


William R. Arthur 


A treatise with text, cases, statues, readings and digests for 
schools of pharmacy, retail, wholesale and manufacturing 


druggists. 








500 Pages $3.00 


> +- 
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101 WEST 31st STREET 


Please remit with order 


NEW YORK CITY 


For other titles, consult our Book Dept. 
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INDUSTRY'S BOOKS 


The Glands Regulating Personality, by Louis Ber- 
man, 341 pages, Garden City Publishing Co., Garden 
City, N. Y., $1.50 net. 

This is the second edition revised of this fairly well- 
known work. It is a study of the glands of internal 
secretion in relation to the types of human nature. 
Most manufacturers of glandular products already have 
this volume in their library. Others will want it. The 
style makes for easy reading and the subject matter 
interests everyone. 


Annual Survey of American Chemistry, Vol. IX, 
1934, Reinhold Publishing Corp., New York, 396 
pages, $4.50. 

It is virtually impossible to keep up with modern 
scientific and industrial progress without the assistance 
of this annual survey. Along with the corresponding 
European surveys, this publication enables the chemist 
to be sure of complete coverage of the literature in his 
own particular field of interest and at the same time 
describes other important work being pushed. 

The twenty-five chapters thoroughly cover the field 
of American 1934. Separate 
chapters are devoted to each of the important sections 
of physical, inorganic and organic chemistry and other 
chapters cover phases of industrial research. 


chemical research in 


Sales and Advertising, by C. A. Gauss, L. I. Wight- 
man, and H. A. Bates, 555 pages (2 vols.) Amer. 
Technical Society, Chicago. 

A practical treatise covering the psychology of selling 
and advertising, analysis of sales, advertising and its 
relation to selling, copywriting, typography, mechanics 
of advertising, advertising department systems, and 
the control of advertising and sales expense. 


Economics of Business, by W. J. Graham, 331 pages, 
American Technical Society, Chicago. 
A practical treatise covering the organization of 
society, the development of economic organization, 
modern economic organization, and the principles of 


economics. 


What to do in Cases of Poisoning, by Philip Hamill, 
208 pages, Paul B. Hoeber, Inc., New York, $1.50 
net. 

This is the fourteenth edition of ‘‘Murrell’s Poison- 
ing,” which has been standard since 1881. It has been 
completely revised and many new poisons have been 


added. 
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Aids to the Analysis of Foods and Drugs, by C. G. 
Moor and William Partridge, 322 pages, Bailliere, 
Tindall & Cox, London, $1.50 net. 

This is the fifth edition of this well-known handbook 
in which many changes and additions have been made. 
Crude drugs, unknown drugs and miscellaneous phar- 
maceuticals are included. 


The Nitrogen System of Compounds, by E. C. 
Franklin, 339 pages, Reinhold Publishing Corp., New 
York, $7.50 net. A. C. S. Monograph No. 68. 

The object of this monograph is to outline the so- 
called nitrogen system of compounds and to bring to 
the attention of chemists the remarkable extent to 
which the compounds of nitrogen simulate in their 
properties and behavior the analogous compounds of 
oxygen. 


Diagnosis and Treatment of Skin Diseases, by J. H. 
Swartz and M. G. Reilly, 316 pages, The Macmillan 
Co., New York, $3.50 net. 

This book gives special attention to the details of 
treatment of skin diseases. In addition to excellent 
descriptions of each disease and valuable diagrams for 
differential diagnosis, there is an unusual wealth of 
detail in the paragraphs on treatment and nursing care. 
There is also a very interesting chapter on the care of 
the normal skin. 


Retail Price Cutting and Its Control by Manu- 
facturers, by Albert Haring, 247 pages, Ronald 
Press Co., New York, $3.50 net. 

This book provides a practical, sound analysis of the 
whole problem of pricing goods as it effects the inter- 
relations of manufacturer and retailer. Thus significant 
points in the relationship are analyzed economically and 
legally, and analysis is made of actual price main- 
tenance plans to use, as an aid to deriving principles 
and policies. Thus the manufacturer may, if he chooses, 
guide himself to a sane plan for his own business. 


Counterfeit, by Arthur Kallet, 95 pages, The Van- 
guard Press, New York, $1.50 net. 

This is the most recent of the wave of ‘‘consumer”’ 
books. It is shorter, snappier, and dramatized with 
photographs, thus making it probably one of the most 
effective of this school of iconoclastic treatises on buy- 
ing. Among the advertising and merchandising prac- 
tices ‘“‘exposed”’ are included laxatives, vitamin prod- 
ucts, mouth washes, tooth pastes and various headache 
remedies. Every drug manufacturer would do well to 
add this to his collection. 


243 














9). 








o--0-0-0-O-Oh! 


ce Cream / 








« = 


244 


And there’s a sure profit in satisfying this young 
man’s appetite. He and his brother and sister Americans 
under the age of fifteen years comprise a hungry army of 
36,056,876 ice cream-demanding warriors. 


In attempting to capture this market for your product 
remember that economical, efficient packaging is a first 
essential. Packages like these shown to the right are filled 
and sealed on Stokes & Smith Equipment. 


Similar S & S semi-automatic or fully automatic equipment, 
with automatic carton feed, bag inserting and automatic 
filling devices, for the production of sixty packages per 
minute can probably be suited to your particular needs. An 
S & S Engineer is at your disposal for the asking. Conven- 
ient payment terms are available. Write for information. 


STOK E(SS)MITH © 


PAPER BOX MACHINERY 






PACKAGING MACHINERY 
4912 Summerdale Ave., Philadelphia, U. S.A 
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PRODUCTION FORUM 


END-POINTS 


It is sometimes very difficult to per- 
suade a manufacturer to scrap existing 
plant and to substitute automatic equip- 
ment for it, but when he does the results 
are likely to be amusing. Once he gets 
bitten by the automatic bug he becomes 
highly critical of everything that isn’t 
operated automatically. In a recent in- 
stance a manufacturer complained of the 
cumbersome method employed for charg- 
ing a big mixer which required charging 
only every two days. The operation re- 
quired about half an hour and because of 
scant head-room only a make-shift con- 
trivance could be employed. ‘It should 
be done with a conveyor,” the manufac- 
turer insisted, and then he proceeded to 
theorize on the number of different con- 
veyors that could be used for the purpose. 
In this particular instance a conveyor 
installation could not have cost less than 
$1500 and the cleaning of the conveyor 
between runs of different material would 
have taken longer than the time required 
to load the mixer by the make-shift 
method. This is a good example of failure 
to consider the end-point in equipment 
installation. Somewhere along the line 
there’s a place where possible economies 
cannot offset the investment of one addi- 
tional dollar. Similarly in many opera- 
tions—such as inspection for instance— 
the worker must be present at all times 
whether he does anything or not. So 
what’s the good of trying to mechanize an 
operation which the worker might just as 
well be doing while he is on hand? 


POWDER BOX SEALER 


You will recall that a while back we 
mentioned the need for a machine that 


would seal plug bottom face powder 
boxes. It’s here already. New Jersey 
Machine Corporation have just developed 
an automatic face powder box sealer 
which should find very wide employ- 
ment. This machine takes the box, in- 


serts the plug in the proper place and then 
dusts off the deck ro remove all traces of 
loose powder and finally applies a round 
label over the entire bottom. Speeds up 
to seventy or eighty per minute can be 
obtained. As the glue is first applied over 
the entire surface of the bottom label or 
seal, the gluing job done by the machine 
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By Francis Chilson 


Production Engineer 


should be very smooth and absolutely 
tight. We haven’t any idea of how much 
the machine will cost but the savings to 
be made by eliminating hand sealing of 
face powder 
will pay for 
short time. Here’s one machine that the 
trade certainly needs. It should be good 
because the firm has had a lot of experi- 
ence. We'd like to call your attention also 
to the fact that this company has a depart- 
ment for developing special equipment and 
will take a shot at constructing a machine 
for any purpose. More anon. The ad- 
dress of the company is 1620 Willow Ave., 


Hohoken, N. J. 
MILLER’S IMPROVED SHEETER 


A recently developed Sheeting Attach- 


boxes in the average plant 
such a machine in a very 


ment for a semi-automatic wrapping ma- 
chine literally “hands”’ single sheets cut- 
to-size from rolls to its operator. The 
Sheeter is attached to and synchronized 
with the wrapping machine in such a way 
that each time a package is wrapped a 
sheet is simultaneously cut and placed so 
that it may be conveniently set into the 
wrapping machine with the next package. 





Greater speed of handling and avoidance 
of the use of more than one sheet at a 
time are claimed, plus the advantage of 
using wrapping material in its cheaper 
roll form. 

Although this equipment has only been 
on the market for a comparatively short 
time it is creating widespread interest. 
From all reports it is not only thoroughly 
efficient but low in price and rapidly find- 
ing its way into the drug and cosmetic in- 
dustry for a variety of wrapping jobs. 
Miller Wrapping Machine Co., 18 S. 
Clinton St., Chicago, makes it. 


DRYING 

We'd like to call attention to one little 
element in drying processes which is gen- 
erally overlooked especially in building 
home-made dryers. We refer to the prac- 
tice of building very long shelf dryers 
heated with one set of coils and exhausted 
with an individual fan. This is of course 
the cheapest way to build them but it is 
not by any means the way to secure rapid 
drying for the reason that the saturated 
air from the last lot of granulations put in 
is drawn over those which have been in the 





MILLER SHEETER 
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New Machines—New Economies 














New RB-2 Rotary Tablet Ma- 
chine. Capacity—400-500 


” omanat 
per minute. 





URING the past four years we have modernized our complete line 

of Tablet Machines and auxiliary equipment.  [IIlustrated is our 

RB-2 model for making practically all kinds of tablets up to 3” in 

diameter—including special shapes and those having engraved and embossed 
letters and designs. 


Cleanliness is promoted by dust guards which house the upper punches, 
pressure roll, bearings and drive mechanism. A new cam arrangement mini- 
mizes capping and reduces part wear. Rugged semi-steel construction length- 
ens the life of the machine and facilitates operation. A spring-controlled 
Automatic Excess Pressure Release and Pressure Equalizer insures smooth 
and uninterrupted operation. Numerous other improvements increase the 
value of this modern machine to the user. 


We have also expanded our consultant laboratory service on the prep- 
aration of materials and formulas, selection of equipment, plant 
layout, and the proper manufacturing technique to use to improve 
processes. 

A laboratory staff which includes an expert tablet maker and coater, 
as well as chemical and mechanical engineers, is available to consult 
with you on your tablet making and other pharmaceutical processes. 


Write for Catalog 33-T 


Are you on our mailing list for PROCESS NEWS? 
Ask for sample copy. 


FISToKES MACHINE COMPANY 


Pharmaceutical Equipment Manufacturers Since 1895 


5932 Tabor Road Olney P. O. Philadelphia, Pa. 
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New and improved No. 21 


Granulating Mixer. 





| Ss | 


New No. 43-A Oscillatir 


Granulator 















New No. 38 Drying 

(Electrically - heat 

automatic temperature 
trol). 


New Coating Pan 
I-A Stand. 





Section of Pharmaceutical 
Demonstration Labora 
tory. 
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closet for some time and the moisture is 
taken up by the drier granulations, thus 
slowing down the cycle. That’s the trouble 
with the average hot room. Even though 
provision is made for exhausting the satu- 
rated air, each new lot of wet granulations 
that is put in increases the humidity of the 
air and retards the drying of granulations 
which were already partly dry when the 
new lot was put in. The way to overcome 
the difficulty is to have the drying closets 
or even the drying room in compartments 
in which the lots can be kept separated 
and from which the saturated air can be 
drawn off, without affecting the drying of 
other lots. This isn’t a difficult task. One 
heating element and one distributing fan 
can be used, but the exhaust fan should be 
fed by from individual 


compartments. 


PUMPS 


- We are always impressed when we visit 
the complete lack of 


ducts coming 


a new plant by 


standardization of its pumping equip- 
ment. Apparently pumps are bought 
without any real thought to performance 
and operating costs. One plant we visited 
recently had forty pumps of different 
sizes and types and they represented 
fifteen manufacturers, some of which we 
had never heard of. Such a condition 
would not exist if all pumps were bought 
from reliable manufacturers who are fa- 
miliar with the pumping problems of the 
trade. After making an extensive survey 
of the requirements of this and allied in- 
dustries, Beach-Russ Inc. decided to do 
something about it and are going to put 
on a drive to persuade you of the advan- 
tages of standardizing on the pumps of one 
outstanding manufacturer whose products 
have been among the best for thirty-six 
years. Incidentally this firm has just de- 
veloped a high efficiency wet vacuum pump 
that operates on the rotary principle. It is 
surprisingly small and compact and we'll 
give you more data on it later. 


A NEW BOTTLE WASHER 


The U.S. Bottlers Machinery Company 
have just perfected a new fully automatic 
high speed bottle washing machine for 
handling large outputs, which is known as 
their A W D Washer. This machine is 
adapted to handle a large variety of sizes 
in containers and is particularly adapted 
for handling the larger sized round bottles 
and flask types, from 8 oz. to quarts. 
With a few minor changes it can be 
adapted to handle a wide variety in sizes 
and shapes of containers. 

The machine is fully automatic in its op- 
eration. It is simply necessary to place 
the bottles or containers in the feed chutes 
and the feeding mechanism automatically 
feeds the bottles into the cups on the 
flights. One set of size of cups handles the 
whole range of containers. 

The bottles are then conveyed in an 
inverted position to a point directly over 
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the twin water sprays, each row of bottles 
receiving two blasts of water on the inside 
and outside sprays are also furnished when 
desired. 

Each progression discharges a row of 
bottles as well as feeding a row of bottles. 
The bottles are discharged onto a specially 
designed discharge tray into a horizontal 
position. The tray then travels down, 
making one quarter of a turn, setting the 
bottles upright on an even level with the 
discharge conveyer. Discharge fingers or 
pushers, push the bottles from the dis- 
charge tray onto the conveyer belt. 

There is no element of chance involved 
or present in this washing equipment— 
everything is positive. 
automatic washing equipment depended a 
great deal upon the uniformity of the 
package handled, but with this washing 
machine every action is positive. Bottles 
are handled all the way through auto- 
matically, starting with the actual feeding 
into the machine and do not require any 


Heretofore some 


manual attention whatsoever during the 
whole process. 

All shafts are of stainless steel construc- 
tion and are run through ball bearing 
flanged units. All contact points of the 
washing water are of bronze construction, 
thereby eliminating any possible chance 
of corrosion or rust forming in the pipes 
and manifold after the water has passed 
through the filter. A water filter is pro- 
vided which insures only clean water 
going into the bottles. Where warm water 
washing is desired it is equipped with a 
Sylphon Water Heater, Mixing Chamber 
and Temperature Control, so that any de- 
sired temperature of water can be ob- 
tained for washing purposes, by mixing 
steam with cold water. 

The machine is equipped with a U. S. 
Vari-Drive which allows the synchronizing 
of production with any other operation in 
line. Any speed from 40 to 180 per minute, 


or even greater is obtainable. The drive 





is equipped with a safety slip clutch which 
protects the machine and attendant as well 
and also with a limit switch so that in the 
event the discharge conveyer is stopped 
for some reason, the machine will dis- 
charge a double row onto the conveyor 
and automatically shut off the motor, 


thereby eliminating jams and breakage. 


SOLUTION AND DIFFUSION 


In a previous article on the extraction of 
crude drugs under vacuum we mentioned 
the importance of the solution and diffu- 
sion rates. Through the courtesy and co- 
operation of F. J. Stokes Machine Co. we 


were able to conduct some extraction 
tests under vacuum, using equipment 


similar in design and principle to that used 
by Grove’s Laboratories. In brief, we used 
a rotary vacuum extractor, mandrake 
being the drug utilized for the experiment. 
The drug was ground to about the usual 
percolation mesh—about twenty. The 
extractor was charged in the usual way 
and a twenty-nine and a half inch vacuum 
drawn on it to exhaust the air and gas 
from about and in the cells. Alcohol was 
sucked in, instantly saturating the drug 
and the vacuum was broken when all the 
alcohol was in. Observed through a glass 
observation the simply 
boiled through the drug, which had no 
a_ particle 


door, alcohol 
buoyancy whatever—hardly 
floated to the surface. 

Then we started the agitator and mixed 
the drug for twenty-four hours, taking off 
samples of the percolate at the end of 
every hour. These samples were evapo- 
rated to dryness, the dry residue weighed 
and the percentage of dry matter cal- 
culated. 

The curve shows very strikingly the re- 
sults of the vacuum method. It also shows 
how the rate of diffusion tends to de- 
crease as the menstruum becomes more 


loaded or concentrated. The curve show- 











U. S. BOTTLE WASHER 


The Drug and Cosmetic Industry 


247 




















The New “Cinati Junior” 


Vacuum Filling Machine 


his latest addition to the Kiefer line of Vacuum Filling 
Machines has already proven very popular. It is being used 
for castor oil, turpentine, shampoo—fills light and heavy 


products of all kinds—neatly—accurately! 







An Excellent Machine for a Production of 


25 to 50 Gross a Day FINELY MADE 


EASY 
TO OPERATE 


SHIPPED 
COMPLETE 
READY TO 

OPERATE 


Write for full 


details 


Handles a variety of small bottles or cans. ARL 
Changed in a couple of minutes for different Taga 


sizes. Quickly cleaned. 








The KARL KIEFER MACHINE CO. Cincinnati 


P. Jorgensen A. J. Sterling M. C. Finn T. C. Kelly 
311 California St. 225 Broadway, Room 1209 10HighSt. 292 W. Adams St. 
San Francisco New York City Boston Chicago, Ill. ‘ 




























bi REBUILT and NEW 


Improve your EMULSIONS 


LIQUIDATION and SUSPENSIONS 


Equipment of former Crystal Chemical Co. 
Z BT department 














> ne ee reese Ree 

l F. J. Stokes No. 15A Powder Filler with automatic EMULSIONS: ‘Gel tee dl: cee ol ee 
conveyor and capper attachment. : wae ; : ae 

1—Robinson Unique No. 8, motor driven Powder Mixer tions, liquid creams, emulsified tonics and medicines. 
and Sifter. Homogenizing improves and stabilizes emulsions of all 

1—Stokes gear type Tube Filler, motor driven. types. 

1—Stokes Closing and Clipping Machine, motor driven. 

9 av Af ‘ t 4 or > Sifte 1 1 

: 4 and 100 lb. Fowder Miners snd eee SUSPENSIONS: Milk of on a ee 

orld Improved motor driven Labeling Machine. S 7 idee 

1—Fowler nine spout Bottle Filler. powder, colloidal sulfur, lotions and medicines. Homo- 
Bucket Elevators, Sifters, Dust Collectors, etc genizing secures better dispersion and improves suspen- 

1—Kiefer Visco Filling Machine, motor driven sion of solids. 

4—Coprer Percolators, 22” top diameter x 54” high. : 

2—150 oa 100 gallon, sceete jeckered, copper Kettles SOLUTIONS: Cough medicines, proprietaries, 

1—Stokes No. 99 Tube Filling, Closing and Clipping mouth washes, lotions. Homogenizing secures better 
Machine. di t ib ti d ] ° f di d f 

Te yy ea ee ee istribution and solution of medicaments and perfumes. 

2—Colton and Stokes Rotarv Tablet Machines 

2—Stokes style F automatic Jar Fillers The Manton-Gaulin Homo- 


genizer is more effective and 
less expensive than a colloid 
mill. Sizes are available from 
twelve to several hundred 
gallons per hour. SEND 
FOR CATALOG. 


The Manton-Gaulin 


_ Manufacturing Co., Inc. 
| EVERETT :: MASS. 


This is only a partial list 


WE HAVE WHAT YOU WANT 
SEND US YOUR INQUIRIES !! 







TEIN — BRILL 
CORPORATION 
Agent for George G. Rodgers Co. 


183 Varick St. New York, N. Y. 
Cable Address: -Bristen Tel. WAlker 5-U892-3-4 
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ing the percentage of solid matter shoots 
up sharply to the end of the second hour. 
After that it levels off and after twenty- 
two hours additional mixing the dry re- 
sidual content of the percolate increased 
by about two and a half per cent. 

Now compare this twenty two hour in- 
crease with the lower curve showing the 
yield of the second wash after only two 
hours of mixing. The results are almost 
equal. In other words, the second wash 
with fresh menstruum yielded as much in 
two hours as the first one did in twenty- 
two additional hours. Had we known this 
would be the result we would have run off 
the entire first wash at the end of two 
hours and added the second. Had this 
been done the yield of the second wash 
would undoubtedly have been five per 
cent. The last curve shows the yield of 
the third wash after two hours of mixing. 

We are engaged in running another test 
now and each of the three washes will be 
run off at the end of the second hour of 
mixing. In other words we hope to prove 
that it is possible to exhaust, the drug com- 
pletely within an eight hour working 
cycle. 

This method of extraction is very fast, 
thorough, clean and economical and it has 
many incidental economies such as_ the 
prevention of alcohol losses. 

Old timers are often skeptical of the 
method because they point to the few 
drugs like cascara in exhausting which one 
doesn’t want all of the soluble constit- 
uents because any yield over and above a 
given amount is useless. They will con- 
cede that by a combination of vacuum 
and mixing one can take out all of the 
soluble constituents of a drug but they 
can’t see how any part can be taken out 
It simply re- 
solves itself into a question of how long 


as desired. This is easy. 


the apparatus is run and how many washes 


are put through it. We hope to be able to 
take out of cascara all that is active in two 
washes at most—perhaps we may be able 
to do it in one. 


FILTERED AIR 


A new color folder on the cleaning of 
bottles with filtered air, illustrating the 
Safeway Bottle Cleaner manufactured by 
The Karl Kiefer Machine Co.,Cincinnati. 

According to the Kiefer organization, 
cleaning bottles with filtered air—air that 
is absolutely pure and free from dust, oil 
and moisture—is the only safe, positive 
method. 

The Safeway Bottle Cleaner has been 
operating successfully over a period of 
years in many plants bottling medicines, 
food products, lotions, oils—and during 
the last year in liquor plants. 


HEATING 


In an English publication we saw men- 
tioned a method of heating kettles which 
eliminates the steam jacket and does not 
utilize a coil. The kettle consisted of a 
single shell tank inside of which was sus- 
pended a double walled cylinder or tube. 
This was supported by the steam and con- 
densate pipes which passed through the 
shell of the outer tank. 
vantage of such an arrangement is that 
the entire heating element is suspended in 
the material requiring heat and no loss of 
heat by radiation from the outside wall of 


The obvious ad- 


the tank is possible. In other words the 
material entirely surrounds the heating 
element just as it does in the case of a coil 
heated tank. much 
easier to clean than a coil because it has 
straight sides. Inasmuch as such an ar- 
rangement might interfere with 
agitation in a mixing tank we wonder if it 


This, however, is 


proper 


wouldn’t be possible to design a mixing 
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kettle in which the heating element would 
function as agitztor also. Such an ar- 
rangement would obviously speed up heat- 
ing and prevent hot spots and burning 
which occurs when coils are used as the 
heating medium. Heat transfer would be 
very efficient because the moving heater 
would not have a chance to build up an 
insulation of baked on material as occurs 
with coils and also in many instances with 
smooth jackets. Imagine then a _ top 
driven inter acting agitator made of piping, 
fastened to a hollow shaft. At the bottom 
of this agitator there would have to be 
another hollow shaft or bearing through 
the off. 
Stuffing boxes to prevent steam leaks 
would have to be provided at the top and 
Or, as an alternative, a 


which condensate could run 


at the bottom. 
rigid double arm agitator could be used so 
that the ends could be extended through 
the top and the bottom of the tank, mak- 
ing it possible to have the stuffing boxes on 
the outside of the container. We have a 
hazy recollection of having seen a kettle 
constructed like this somewhere. If any 
of you can put us right we’d like to hear 


from you. 


SHRIVER PRESENTS 


T. Shriver & Company asks you to send 
for literature on their new Shriver Dia- 
phragm Pump. This pump is intended for 
pumping valuable materials such as essen- 
tial oils, viscous materials such as petro- 
latum, ointments and creams, abrasive 
materials such as tooth pastes, and corro- 
sive materials such as hydrochloric and 
the various other acids and alkalis han- 
dled by the trade. This pump is particu- 
larly recommended for materials that are 
difficult to handle economically on other 
types of pump, but the price of the pump 
is such that you can use it for any type of 
installation and for any product. 


SEND FOR A COPY OF 

Cut Packaging Costs With Fillers, a new 
bulletin just issued by Stokes & Smith Co., 
4918Summerdale Ave., Philadelphia, deal- 
ing with methods of filling various dry ma- 
terials which have saved money for S & S 
customers. . . . Hy-Speed, a new catalogue 
just issued by Alsop Engineering Co., 
39 West 60th Street, New York dealing 
with complete plants for liquid processing 


and handling including fillers, labelers, 
pumps, filters, tanks, bottle Washers, 


mixers, etc. . . . TAG a bulletin on ther- 
mometers, hygrometers, barometers and 
other control instruments issued by C. J. 
Tagliabue Mfg. Co., Park & Nostrand 
Ave., B’klyn, N. Y. .. . THE PUMP de- 
scribing their new diaphragm pumps just 
issued by T. Shriver & Co., Harrison, 


N. J. 
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Something NEW in Tablet Coating Pans! 


The new electric direct drive stand for copper or galvan- 
ized iron tablet coating and polishing pans is the first im- 
portant departure in the design of such pans in many years. 

The new Colton Direct Drive Coating Pan is a complete 
self contained unit having its own direct drive mechanism 
mounted on the base, thus eliminating all belts and shaftings 
and making a pan much quieter in operation and very much 
easier to operate. The shape of these pans and the angle 
at which they are set are correct to give finest results in 
coating and polishing and are based on Arthur Colton’s many 
years of experience of building such equipment for the drug 
industry. 

These pans are made of copper or galvanized iron in a com- 
plete range of sizes and capacities to suit your requirements. 
Polishing pans can be lined with canvas at a small extra cost. 






Send for our new circular 
THE NEW ELECTRIC DIRECT 
DRIVE STAND 


ARTHUR COLTON 
COMPANY 


2620 East Jefferson Ave. Detroit, Michigan GALVANIZED Imo Pan 


“U. S. STONEWARE” 
PORTABLE 


TANKS_ 


are so sturdy that they 
can be mauled with a 
hammer. For mixing 
and storing medicines, 
liniments, lotions, acids 
and alkalies, they are 
unsurpassed. 


Permanently corrosion- 
proof all the way 
through. They do not 
depend upon a brittle, 
applied coating. 

Besides, they are the 
most durable and in- 


expensive corrosion- 
proof tanks on the mar- 








No. 4 STAND WITH COPPER PAN 











Liquidating Equipment Purchased from 
the Crystal Chemical Building, N. Y. 


One Stokes Automatic Powder Filler 
One Day Size D, sifter and mixer, belt driven 
One Stokes 16-shelf atmospheric dryer 
One 100 Ib. Sifter and Mixer 

One Stokes Rotary Tablet Machine 
One Day 15 gal. pony mixer 

One Stokes Drug Mill, belt driven 

One Day 8-gal. pony mixer, belt driven 
One Houchin-Aiken plodder 

One Houchin-Aiken foot press for soap 
Two small Straub mills 

One 3-roll 12” x 24” granite mill 

One Straub Quaker City No. 10 Mill 
One Colton suppository press 

One small 5-gal. mass mixer 

Two 20’ U. S. belt conveyors 

One 30’ U. S. belt conveyor 

One Kar! Keifer rotary rinser 

One 500-gal. cast iron jacketed kettle 





Three small Straub grinders 

One 50-gal. galvanized iron percolator ket. 

One motor driven revolvator, with 10’ lift 

Three copper coating pans, 24” x 30” 7 ' 

sa ile They Last Forever 


and many other items used in this plant 








“See First first” ;' SEND FOR BULLETIN No. 404 
a ea THE U. S. STONEWARE CO. 
First Machinery Corp. ev ton ci 50 CHURCH ST. NEW YORK 


Tanks . kettles - mixers - filters . stills . piping - valves 





“We purchase your surplus equipment” 
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Cut Costs—use ABBE Blutergess Turbine Sifters! 








56 CHURCH ST. 


Automatic and self-feeding, they require no labor. Completely 
dustless in operation, they eliminate material losses (an 1m- 
portant factor in sifting powdered extracts and expensive 
chemicals). Uniformity is assured because the sifting cloths 
cannot stretch; the material is thrown through the cloth in- 


ABBE ENGINEERING CO. 


COrtlandt 7-1115 NEW YORK 


stead of sliding around on it. 


Here are the reasons why Abbé Blutergess 
Turbine Sifters are rapidly replacing all 
other makes: 

1. 


i) 


. They feed themselves automatically. 


Because Abbé Sifters are the FASTEST, LEAST EXPEN- 
SIVE and MOST EFFICIENT Sifters in existence. 

They are dustless in operation. 

They cost very little to operate because no large, expensive 
bolting cloths are required. 

They do not clog even with sticky powders. 

They require very little floor space. 


They can be used for any powder: face, talcum, baby, dental, 
shaving and soap powders; powdered gums and powdered drug 
extracts. 


START SAVING NOW WITH ABBE 
SIFTERS .. . 3 SIZES 








BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO @ AKRON @ LOUISVILLE @® LOS ANGELES @ CLEVELAND @ PITTSBURGH @ DETROIT 
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The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 


37, 2 


MODEL-S: IMPROVED 
WORLD 
LABELER 


Economic Machinery Company 
WORCESTER, MASS. 


Makers of complete line of automatic and 


semi-automatic labelers. 








ll 
A LABELING Problem? 


#ig-Speed 





«LABELIT» 




















The latest development in la- 
bel pasting equipment. Applies a smooth coat- 
ing of glue to labels of all styles. Gear driven 
for utmost dependability; completely covered 
for cleanliness; instantly disassembled for ease 
of cleaning; quick, easy adjustments for smooth 
operation on different labeling jobs. Motor 
driven, sturdy, efficient, inexpensive. 

















Write for NEW catalogue 


ALSOP ENGINEERING CORP. 


Mfrs. of filters, rinsers, fillers, mixers, tanks, filter discs, etc. 


39 West 60th Street New York, N. Y. 
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BETTER BALANCE 


DAY RO-BALL 








CINCINNATI 





DAY RO-BALL Stabilized Gyrating Screens 


FEATURING 
SMOOTHER PERFORMANCE 


14 STANDARD SIZES 
A Standard Machine For Every Screening Problem 
















ae 5x 
wSas a ae 


SCREEN NO82 } PAT. APPL'D FOR 


ron itficee 





















Actual Performance 
has proven 


ERTEL 
ASBESTOS 
FILTER SHEETS 


to be the best 


A Trial Order Will Convince You 


Circular sheets available in any size up to 


23’’ diameter—Squares up to 24’ 


Manufacturers of 


Asbestos filters, asbestos filter sheets, pumps, portable 
mixers, glass lined tanks, stainless steel or special alloy 
tanks, portable and semi-automatic vacuum bottle 
fillers and other equipment. 


—Ertet ENGINEERING CORPORATION 
120 EAST 16th STREET, Dept. B NEW YORK CITY 








THE J. H. DAY COMPANY 


Factories and Principal Offices 


Branch offices in principal cities O HI Oo 








SUPPOSITORY and 
LIPSTICK MOLDS 


Furnished in special composition white metal or brass 
in sizes ranging from 36 to 144 according to your re- 


quirements. 


Presses for rouge and compact cakes. 


HIGHEST GRADE MACHINISTS, Inc. 


163 W. 22nd Street New York City 

















FREE wert nrie 


Kimpak d 
CREPE WADDING = | 


KIMPAK is unexcelled for protection of liquids. Meets all Postal 
regulations. Comesin rolls, sheets and pads of various thickness. 
Economical. Write on your letterhead for free sample portfolio. 


KIMBERLY-CLARK CORPORATION, Neenah,Wis. 


Sales Offices: 8 South Michigan Avenue, Chicago; 
122 East 42nd St., New York City; 510 West Sixth St., Los Angeles 
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—like ‘‘New England’”’ 
Drives and Stirrers! 


The combination illustrated is positively the most 
efficient on record for that particular job. Likewise 
the combination of a New England Drive and Stirrer 


positively provides you with the most efficient agitation. 


The enthusiastic testimony of users permits this ‘‘posi- 


tive’’ claim. 


The reason is sound—these 
agitators are ‘made to go to- 
gether’ by Engineers who have 
given years to the study and 
practice of agitation as used by 


many industries. 





WRITE FOR THIS 
NEW 
BULLETIN 340 


NEW ENGLAND 
TANK & TOWER CO. 


MAIN OFFICE & WORKS - EVERETT, MASS. 
NEW YORK OFFICE - SO CHURCH ST. 





REBUILT 
EQUIPMENT %& 


Every item shipped from our shops is | 
overhauled and definitely guaranteed 














5—Filling and Weighing Machines. 
10—World Improved, Ermold, National Labelers. 
2—Karl Kiefer Visco Jar Fillers. 
1—Rogers 6’ copper Vacuum Pan. 
2—Capem 4-head automatic Screw Cappers. 
1—U. S. 22-spout rotary Vacuum Filler. 
8—80-qt. Read, Hobart, Century Mixers. 
3—Coombs Gyratory Sifters, 20’’, motor driven. 
1—Karl Kiefer 5-spout tray-type Vacuum Filler. 
Dry Powder Mixers, 100 to 4000 Ibs. 
Colton Tube Fillers, Closers, Clippers. 
12” dia. Disc Filters, 4, 10, 20 plates. 
New high-speed and back-geared Portable Agitators. 
Pony Mixers,—Laboratory, 8, 15, 40 gallons. 
New Glass-Lined Tanks, 10 to 500 gallons. 
Tablet Machines—2 Stokes DD Rotary; Stokes D Rotary; Stokes 
Rotary B; Mulford single punch; Stokes ‘*M’”’ single. 
Copper and Aluminum steam-jacketed Kettles, 25 to 300 gallons. 
Miscellaneous—Drug Mills, Filter Presses, Pulverizers, Jacketed 


Mixers, Ointment Mills, Screens, Revolving Pans, Dryers, 
Pumps, etc. Send for latest printed lists. 





What have you for sale? Send us your list. 


Consolidated Products Company, Inc. 
20-21 Park Row = : New York City 
Shops: 335 Doremus Ave., Newark, N. J. 


Aug. '35: 37, 2 


1—Package Machinery Co. Cellophane Wrapping Machine. 








QUALITY | 
Guarded LF, 1 


BY BARNSTEAD STILLS 


Like E. R. Squibb & Sons, you can guard the purity, taste, color, and 
uniformity of your products by preparing them with chemically and 
bacteriologically pure distilled water—from Barnstead Stills. 
Whether you need '4 or 5,000 gallons of distilled water per day there is a 
Barnstead Still exactly suited to your requirements. 

These stills have been developed and improved for over sixty years. 
Over 25,000 are in use. They are fully automatic. Operating expense is 
negligible—will not noticeably affect production costs. 

Write, giving gallons required and heating medium available. We'll 
send catalogs, price lists, and show how little it will cost you to use 
Barnstead-Distilled water. 


Barnstead 


STILL & STERILIZER CO. Inc. 
5 Lanesville Terrace Forest Hills Boston, Mass. 
ORIGINAL AND SOLE MANUFACTURERS OF “BARNSTEAD STILLS” 
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Ageing of Perfumes 


It is well known that the quality of a 
perfume depends as much on the length of 
time it has been allowed to age as on the 
quality and composition of its various 
ingredients. In former years the maturing 
was accepted as a matter of course, but 
today economic conditions demand the 
minimum of expenditure and the quickest 
possible turnover. For this reason, the 
question of reducing the period required 
for ageing and the problem of suitable 
fixation with which it is closely connected, 
are the subjects of much discussion. 

One of the first and most important 
steps is the improvement of the odoriferous 
qualities of the alcohol used, which is 
usually accomplished by the addition of 
resinoids.!_ For instance, Resinoid Ben- 
zoin softens the alcohol and adds an under- 
tone faintly reminiscent of vanilla, while 
Resinoid Labdanum imparts a distinctly 
A little rectified oil of Cognac 
gives molasses alcohol, provided the 
alcohol is treated and stored properly, a 


amber note. 


fine top note usually found only in grain 
alcohol. It should also be observed that 
alcohol of 180-182 proof will be more satis- 
factory than alcohol of 190 proof as the 
small water content renders the alcohol 
softer, more mellow, and more receptive to 
delicate aromatics. 

For floral lotions and eau de cologne, the 
use of alcohol treated with .1°0% Resinoid 
Benzoin Siam, .1°% Resinoid Balsam Tolu, 
and .05°% Extrol Olibanum, plus an addi- 
tion of 4°; distilled water, is recom- 
mended. Oriental perfumes of a light 
type require alcohol containing .1°% 
Resinoid Labdanum, Resinoid Orris, and 
Balsam Peru. In heavier Oriental types, 
alcohol should be used to which .05°¢ Ex- 
trol Opopanox, .05°  Resinoid Orris, .1%, 
Resinoid Labdanum, .05°% Extrol Lib- 
anotol, and .05°¢ Balsam Peru have been 
added. 
fumes of the same type require alcohol 
treated with .1°% Resinoid Labdanum, 
Resinoid Oak Moss, Balsam Peru, .05°, 
Resinoid Orris, .05°; Resinoid Vetiver. 


W. Rehdern Seifens. Ztg, 60 (1933), 139 


Fougere, orchid, and other per- 


After storing the alcohol so prepared for 
four weeks, the basic ingredients of the 
perfume should be added. The mixture 
should than stand for another week before 
the ingredients which give the bouquet and 
top notes are added. In perfumes which 
contain a large proportion of synthetic 
ingredients the addition of tinctures 
(Ambergris, Musk, Civet, and Castor- 
eum) will be found useful in reducing the 
chemical sharpness and producing warmth. 
The production of highly concentrated 
extracts such as Extiol Castoreum and 
Extrol Civet, has considerably simplified 
the preparation of these tinctures. The 
extrols are readily soluble in alcohol and 
tinctures can therefore be prepared with 
no trouble and in the shortest possible 
time. Recent research has, moreover, re- 
sulted in the production of excellent sub- 
stitutes for some of these otherwise very 
costly materials (Ambergris W. art., Mus- 
caro W. art., Civet Paste W. art.), making 
it possible to use them much more gen- 
erally. 

Another method of speeding up the 
maturing process is to dilute the perfume 
compounds immediately after their com- 
position, with 2 to 3 parts of alcohol which 
has previously been treated with Oil Cog- 
nac as suggested, store, and then reduce 
the primary extracts further. 

The various processes of artificial age- 
ing, most of them based on the application 
of compressed air or carbon dioxide at cer- 
tain temperatures, were until recently 
often recommended, but practically all of 
them have lately been discarded as they 
did not give the desired results. However, 
recent experiments seem to indicate that 
very good results can be obtained by pass- 
ing the perfume through a colloid mill. Of 
interest is also a process patented by 
J. Langlin which provides for the addition 
of small quantities of kaolin, tale, calcium 
carbonate, ete. and subsequently, a pro- 
longed treatment with compressed air, 


carbon dioxide or oxygen. 


Liquid Shampoos 


Lately there has been an increased de- 
mand for liquid shampoos. These sham- 
poos are mostly based on soaps made from 
coconut oil or from mixtures of coconut 
Coconut 
oil soaps lather freely in almost every kind 


oil with olive oil, castor oil, ete.! 


of water, have excellent cleansing proper- 
ties, and rinse off easily. They may, how- 
ever, be found to be too drying and there- 
fore irritating to the scalp. To counteract 
this, additions of olive oil and other mild 
oils are made. Another satisfactory base 
for shampoos is hydrated palm kernel oil 
which has all the advantages of coconut 
oil without its disadvantages. Especially 
mild shampoos are made from olive oil, 
frequently with the addition of a small 
quantity of coconut oil because soaps 
made from olive oil only do not lather as 
well. Instead of these potash soaps, some 
manufacturers prefer mixtures of coconut 
oil soap plus small quantities of sodium 
oleate or castile soap. The addition of 
sodium soap retards the hydrolysis of 
potash soap and tends to prevent ran- 
cidity and to keep the mixture clear. As 
time is required for the settling of liquid 
shampoos, the usual procedure is to allow 
the fresh solution to remain standing for 
one or two days at a fairly low tempera- 
ture. The product is then filtered and 
stored for some time in vertical containers 
where it is allowed to settle, after which it 
is bottled. 

To prevent rancidity, the use of borax, 
hydroquinone, benzoic acid or their deriva- 


The best 


method however is the exclusive use of 


tives is often recommended. 


first-class pure raw materials and accurate 
saponification. 

It is generally recognized that perfumes 
used in these products must be very care- 
fully selected not only as to odor but also 
as to their effectiveness and stability. We 
have made a careful study of this kind of 
soap and have worked out a series of per- 
fumes especially suited for it. 


H. Kranish, Soap 9 (1933) No. 10, P 19 





601 West 26th Street 





RESINOIDS AND EXTROLS 
SCHIMMEL & COMPANY, INC. 
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PERFUMERS' SHELF 


Lily-of-the-Valley 

The lily-of-the-valley flower is found in 
shady spots throughout Europe, Northern 
Asia. and North America, where it blooms 
in the spring. It is not only one of our 
most popular flowers but also one of the 
favorite perfume aromas developed by the 
pertumer today. The odor is an essen- 
tially agreeable flower perfume to many 
people, but there are some in whom it 
produces a sense of oppression. Lt is not 
only used in perfumes and toilet: waters 
but also finds a place in the perfuming of 
creams and lipsticks. When used in this 
type of cosmetic, however, care should be 
taken that the quantity of aldehydes such 
as hydroxycitronellal, anisic aldehyde and 
cinnamic aldehyde is reduced, due to their 
tendency to irritate the skin. This does 
not apply to every skin, however, but it is 
known for example that some people can 
eat strawberries without effect, while 
others react perceptibly to the acid which 
this fruit develops. This simile draws the 
same comparison with the aldehydes men- 
tioned, but a rule of thumb recommenda- 
tion to follow in any perfume material is 
the more susceptible the 
oxidation the the 


However, the 


to say that 
aromatic to greater 
tendency to smart the skin. 
aromatic chemical manufacturer has pro- 
vided the perfumer with dihydroxy- 
citronellal which can be replaced with 
little change in odor and prevent the 
smarting sensation to a large extent. 
There are some exceptions to this rule 
but as a general axiom it will be of assist- 
ance to one making an odor for cosmetics 
and lotions. As mentioned in a previous 
article, the oil of lily of the valley up to the 
present time has not been extracted from 
the flower in commercial quantities, due 
to the fact that the yield is infinitesimal 
and the product obtained is of inferior 
On the other hand, the perfumer 
lily of 


the valley and muguet types which 


quality. 
has been successful in developing 
very 
closely resemble the flower, by the use of 
such products as phenylacetaldehyde, hy- 
droxycitronellal, ionone, rhodenal, indole, 
absolute jasmin and rose, anisic aldehyde 
Many 


products are also used in greater yaria- 


and cinnamic aldehyde. other 
tions, such as farnesol (which is naturally 
present in the oil) and aldehydes such as 
Co. Cy and Cj. 


As in the 


Various types and shades of lily-of-the-val- 


case of gardenia there are 
ley scents. One is the heavy type such as 
the Haarmonn & Riemer type which has 
been world famous as a lily of the valley 
synthesis. This type of lily is very heavy 
in character and is not only valuable when 
used alone but also when blended with a 
fancy type bouquet where a light flower is 
desired, with a heayy, sweet background. 
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Lighter types such as mugantheme ( Naef 
and Isoflor (Descollonges), are also ex- 
tremely popular and are distinctly differ- 
ent in odor characteristics, imparting an 
entirely different note to the perfume ma- 
terial in which they are used, in contrast 
to the Haarmonn & Riemer heavy type. 
The perfume lily-of-the-valley still retains 
its popularity as one of the important 
scents, and either the heavy or the light 
type may be used, depending on the ma- 
terial which the perfumer wishes to mar- 
ket. Both = are 


popularity. 


received with equal 

Of prime importance to the perfumer in 
compounding lily-of-the-valley is the pur- 
ity of his ingredients, which is indispen- 
able in obtaining a lily-of-the-valley odor 
approximating the flower. The jasmin 
note should be obtained by the use of such 
aldehyde, 


materials as amyl, cinnamic 


linalool and linalool acetate, benzyl ace- 


PO/AIRIFUL 


tate and absolute jasmin. Phenylacetic 
aldehyde, and phenylacetic aldehyde di- 
methylacetal will help to impart the leafy 
fragrance. while a very fine methy! ionone 
or alphamethyl! ionone will greatly con- 
tribute to the heavy violet characteristics 
noticeable in the flower. 

Where the product is being made for 
perfume or toilet waters indole plays an 
important part, since this valuable aro- 
matic imparts that sweet heavy scent 
noticeable in so many flowers such as 
magnolia, honeysuckle, lilac and peony. 

Lily-of-the-valley is very rarely used 
alone in face powders or taleums, except 
in the combination with other materials, 
marketed as a light flower bouquet. A 
good lily-of-the-valley and muguet is essen- 
tial to 
new odors are being developed, and should 


not be overlooked when new compositions 


every perfume laboratory where 


are being created. 




















“This odor will make madam very elusive.” 
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Want Better Creams? 


We offer: 


TEGIN for greaseless creams; PROTEGIN X for nourishing creams; 
NIPAGIN M and NIPASOL M, the ideal preservatives, for all 


creams and lotions requiring a preservative. 


h. Goldschmidt Corp. 


147 Waverly Place New York 
515 S. Fairfax Ave., Los Angeles @ 325 W. Huron St., Chicago 











x Pt Fk FS Ps PS Fs Ps FS Fs Bs BG Bs PS Ps Bs FG FS BG BS Ns Fs BG BG FS FG BG BG BG BG Bs Gh BG BG BS Ps ly 
Q 


i 
i 
te a ! 
ummec pecia 

! 

for‘ Creams -.- + Jasmin Petals 4145 B | 
for Powders ---- Jasmin D | 
j 

] 

j 


Consult us for other floral speccalties 
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THE COMPOUNDERS’ CORNER 


Cosmetic Treatment of the Skin 

Skin ailments are not always serious and 
milder troubles are seldom referred to 
physicians. Excessively oily skin or mild 
acne may even be considered as mild varia- 
tions of the normal properties of the skin. 
On the other hand, these simple conditions 
may be made worse by faulty treatment. 
In the removal of blackheads, for example, 
fatty material not completely removed 
may give rise to local inflammations. 

The epidermis consists of flattened cells 
containing sulfur compounds, probably 
keratin, and is not readily penetrated by 
water, mineral oils and many other sub- 
stances. Pigment cells lie underneath the 
top skin. Both layers serve to protect the 
body from external influences. The dermis is 
made up chiefly of fibrouscells and contains 
blood vessels‘as well as fat and sweat glands 
which open through the epidermis. Various 
substances, applied with or without mas- 
sage are absorbed through the pores; they 
may be absorbed either unaltered or may 
undergo chemical change. 

Dry skin is a result of deficiency of water 
and fat in the horny layer and may be 
caused by too frequent washing with soap 
and water; treatment consists of the ap- 
plication of fatty materials. Dryness, how- 
ever, increases the sensitivity of the skin 
and irritation should be avoided. For this 
reason glycerine, vanishing creams and 
fat-free creams in general should be avoided 
and fatty creams should not include per- 
fumes that may cause irritation. A good, 
neutral fatty cream and a mild powder are 
the most effective. 

Blackheads are not only unpleasant in 
appearance but they are also possible de- 
velopment centers for bacterial infection. 
They are caused by stopping of the fat 
glands through hardening of the epithelial 
cells, or by failure of the gland itself to 
the 
blackhead followed by a mild phenol prep- 


function. Mechanical removal of 
aration is a recommended treatment. 

Enlarged pores are sometimes due to 
flabbiness of the tissue, so that astringent 
lotions may be useful. 

Freckles are caused by small pigment 
accumulations in the lower cells of the 
epidermis. Caustic and poisonous mer- 
cury chloride is best avoided, being re- 
placed by bleaching agents such as hydro- 
gen peroxide which probably do not pene- 
trate beyond the epidermis. 

For wrinkles, which are caused by 
lessened elasticity of the dermis, numerous 
remedies, many absurd, haveJbeen sug- 
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gested. Permanent results cannot be ob- 
tained by means of creams alone; surgical 


treatment seems to be most effective. Al- 


though massage is more effective than 
creams, some of the latter have a lubri- 


cating, astringent and stimulating effect 
which may prove of value. Certain gland- 
ular preparations taken internally under 
medical direction are undoubtedly bene- 
ficial and they have proven to be of some 
use when applied externally in well-com- 
pounded creams. They are more likely 
to be harmful, to users and to the trade in 
general, when prepared without sufficient 
technical knowledge and pushed by means 
of extravagant claims. 


Bentonite 

Because of its extremely small particle 
size, bentonite has exceptional absorbing 
powers and assists in the production of 
both oil-in-water and water-in-oil emul- 
sions. It gives stable emulsions with many 
different liquids including water, oils, tur- 
pentine, alcohol, glycerine, creosote, ben- 
zine, gasoline, etc. and these emulsions can 
be readily diluted. It also helps in the dis- 
persion of solids in liquids and prevents 
their separation and settling. It is effect- 
ively used in pastes and creams as a dis- 
persing agent. 


Some of the more important uses of 
bentonite are the following: as an ab- 
sorbent, penetrating and gelatinizing agent 
in pharmaceutical and cosmetic products; 
in dentifrices, laxatives, beauty clays, 
antiseptics, etc.; for the emulsion, sus- 
pension and dispersion of pigments, oils, 
waxes and creams; as an excipient in 
pomades; in dry shampoos, face and other 
powders. 

In general, bentonite is dispersed to the 
extent of 6 to 7% in water and the dis- 
persion is mixed with the oil to be emul- 
sified; a mixture containing 2.2% of ben- 
tonite, 31.1% of water and 66.7% of oil 
may easily be made. Some oils can be in- 
corporated to the extent of 80°. 


Bath Preparations 

Additions to the bath are expected to 
have either a direct or an indirect effect 
upon the skin and thus favorably affect the 
whole organism. In many cases the prep- 
aration consists merely of a perfume com- 
bined with salts intended to soften the 
water (soda, borax, disodium phosphate). 
The perfume selected should be a slight 
irritant and thus increase blood circula- 
tion. Two sharply different groups of prep- 
arations are those intended for cosmetic 














“Should | use a depilatory or buy some pyrethrum?”’ 
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EESWAX 


Pure White, Sunbleached 
Discs, Bricks, Slabs 
Pure Refined, Yellow 

Extra Light Yellow 
Medium Yellow 
Dark Yellow 


why not try 
ISCO EXTRA LIGHT YELLOW 


for your next order? 


PRO DUGTS 


ESTABLISHED 18'© 
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purposes and those primarily for medical 
purposes. 

Toilet borax consists of pure, powdered 
borax with the addition of about 1°% of a 
suitable perfume. Other bath salt mixtures 
are: borax 50° and sodium bicarbonate 
50¢,; trisodium phosphate 20°% and pow- 
dered borax 80°; disodium phosphate 
50°%, borax 10°¢ and sodium bicarbonate 
10%; 
carbonate 10°, borax 89°); tetrasodium 


ammonium chloride 1°;, sodium bi- 


pyrophosphate 20°7, sodium bicarbonate 
10°%, borax 40%. 

Acid bath salts include the following: 
boric acid 2°;, sodium chloride 10°, acid 
sodium phosphate 88%; sodium chloride 
50°;. boric acid 40°%, mannite 10°. Bath 
salts containing a large proportion of so- 
dium chloride lessen the lathering power 
of soaps. 

Crystallized bath salts often consist of 
crystals of soda, sodium sulfate, sodium 
chloride, disodium phosphate, sodium thio- 
sulfate. Crystallized sodium carbonate 
and sodium sulfate effloresce and fall to a 
powder while rock salt is difficult to dis- 
solve. Bath salts are also made in granular 
form, as pellets and in small sticks. To 
prepared colored bath crystals, dissolve 
ammonia soda in about double the amount 
of water (45°), add the required coloring 
material and allow the solution to crystal- 
lize in flat pans. Or dissolve 20 kg. of di- 
sodium phosphate in 10 kg. of water (90°), 
6.25 kg. of borax in 10 kg. of water (100°) 
or 5 kg. of crystallized borax in 10 kg. of 
water (100°) and allow to crystallize after 
the addition of dyestuff. It is best to filter 
the solution before allowing it to crystallize. 

Suitable dyes include 1 to 1.5 g. of 
liter of 
1 to 2 g. of auramin per liter of 


malachite green per water for 
green; 
water for yellow; | to 2 g. of rhodamine 
per liter of water for orange; 0.1 g. naph- 
thol yellow S and 1 g. 


ponceau 4R_ per 


g 
liter of water for red; 2 g. of methyl violet 
per liter of water for violet. In general, 
basic colors may be used for tinting bath 
salts since this group of dyes is most stable 


to alkalies. 


Beside bath salts, use is also made of 


bark, 


Most important of these are wheat 


powdered plants (leaves, roots 
fruit 
bran, almond meal, camomile, rosemary, 
thyme, lavender, 


juniper, eucalyptus, 


arnica, peppermint, pine needles, ete. 
Kither the powdered drug is added directly 
to the bath water or an infusion is made by 
pouring boiling water over the herb pow- 
der and this is then added to the bath. The 
herbs are often packed in muslin bags 
Which are immersed in the bath. 

Some drugs irritate, others soothe the 
skin and selection can be made from a large 
number according to the purpose in mind. 
The normal weight to be added to the bath 
is between 250 and 1.000 g. of the pow- 
dered herb. 

Sodium perborate is the material almost 


exclusively used in the preparation of 
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oxygen bath salts; catalysts are frequently 
added to facilitate liberation of oxygen. 
Among these are blood, yeast and fibrin 
and especially commercial hemoglobin 
which allows the water to remain clear; 
others are saponins, heavy metal salts 
with gum arabic, calcium borate, etc. A 
good product can be made by mixing 
500 g. of anhydrous sodium carbonate 
with 100 g. of a 3% hydrogen peroxide 
solution. The liquid is absorbed by the 
carbonate with the formation of a dry 
powder. This can be perfumed with ma- 
The 
preparation is entirely stable when stored 


terials stable to hydrogen peroxide. 


dry, but immediately liberates oxygen 


when dissolved in water. 


Bath Oils 


These products consist of perfumes and 
emulsifier and are either milky or clear in 
appearance. They contain large propor- 
tions of perfume materials and the emul- 
sifiers usually used are potassium oleate 
soaps, linseed oil soaps, ammonium lino- 
leate, triethanolamine 
the oleate and linoleate), triethanolamine 
laurylsulfonate, glycol derivatives, mu- 


soaps (especially 


cilages, pectins, sapamins, saponins, tur- 
key red oil, ete. 

One of the most important of these emul- 
sifiers is the potash linseed oil soap which 
in combination with alcohol forms clear 
solutions with essential oils or liquid per- 
fume compositions. When the thick solu- 
tion is poured into water, milky, stable 
emulsions are formed. Modern prepara- 
tions are often made with triethanolamine 
oleate or linoleate, or with turkey red oil 
(mixed with oleate soaps if necessary 

Formulas: Potassium linseed oil soap 
(44% fatty acid) 30 parts; perfume com- 
position 40 parts; alcohol 95“ 30 parts. 

Pine needle oil 40 parts; sodium sulfo- 
ricinoleate 40 parts; water 20 parts. Color 
Mix the 


the emulsifying agent 


with fluoresceine as required. 
perfume oil with 
and add the water very slowly, preferably 
in an emulsifying machine. More water 
may be added if desired and pine needle 
oil replaced by other perfume. 

Bath milk: Pine needle oil or perfume 
70 parts; triethanolamine oleate 18 parts; 
the 


triethanolamine oleate in the warm per- 


distilled water 160 parts. Dissolve 
fume and add the water very slowly at the 
lowest possible temperature in an emul- 
sifying machine. Seifensieder-Zeitung No. 


Dit, LOSS: 


Hair Dye 

The following are tested recipes for hair 
dye: Boil for 1 hour 50 g. bismuth sub- 
nitrate, 100 g. tartar and 500 g. of water. 
Decant the supernatant liquid and again 
boil the residue with 400 g. of water. Unite 
the two solutions and add enough caustic 
soda solution to produce a weakly alka- 
line reaction. Rub to a smooth paste a 
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mixture of 25 g. of precipitated sulfur and 
60 g. of glycerine, adding the paste to the 
bismuth solution. Add 
1000 ee. 


The second recipe consists of two solu- 


water to make 


tions, the first consisting of bismuth sub- 
distilled 
water 50 g., aleohol 700 g. and suflicient 
ammonia. 


nitrate 50 g., rose water 200 g., 
The second solution contains 
60 g. of sodium thiosulfate and 200 &. of 
water. The hair is first brushed with the 
first solution and then with the second. 


Oil-Soluble Antiseptics 

Benzoic acid may be used where an oil- 
soluble antiseptic is required; it is freely 
soluble in oil and has high antiseptic prop- 
erties. In addition, oxyquinolin benzoate, 
which has been demonstrated to be far 
more antiseptic than the corresponding 
sulfate, is soluble in some oils, such as 
olive (5%). Oxyquinolin base is also use- 
ful in the same way. These substances 
should be considered when oil-soluble anti- 


septics are needed, as in burn preparations. 


Zinc Oxide as a Sun Screen 

Although the present season of strong 
sunlight is more or less on its way out, we 
mention recent tests that may be useful in 
the future formulation of suntan prepara- 
tions. A paste of U.S.P. zine oxide was 
prepared by dispersing 20°% by weight of 
the pigment in a refined white petrolatum. 
A portion of the forearm was then covered 
with a thin layer of the paste. An adjacent 
area was likewise covered with unpig- 
mented petrolatum. These areas, along 
with a section of uncoated skin were ex- 
posed for three minutes to the light from 
a quartz mercury arc. The exposure was 
sufficient to produce very marked red- 
dening on the uncoated skin and on that 
portion covered with unpigmented petro- 
latum. The skin coated with the zine 
oxide ointment was unaffected. 

Certain modifications in this formula- 
tion are possible: brown pigment should 
be added to the zinc oxide to make a more 
attractive coating and this pigment mix- 
ture could then be compounded with a 
greaseless base to produce a smooth cream 


or lotion. 


Preserving Halibut Liver Oil and 
Vitamin A 

In a recent investigation reported in the 
literature, it was found that the use of an 
anti-oxidant retarded the absorption of 
oxygen by halibut liver oil and deteriora- 
tion of the oil and the vitamin A it con- 
tained. Addition of .03°% of hydroquinone 
lessened the rate at which oxygen was ab- 
sorbed by the oil and the rate at which 


vitamin A potency was lowered. The use 


of maleic acid which has been recom- 
mended for the same purpose did not 
prove effective. 
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Sun 
Bleached 


Beeswax 


We extend a cordial invitation to buyers of beeswax and those interested in seeing the process of trans- 
forming the crude beeswax into the pure sunbleached product, to visit our bleachery at Sayville, Long Island. 
Here, under ideal conditions, crude beeswax is bleached, without the use of any chemicals, to the pure 
product which has proved so satisfactory to many cosmetic manufacturers. 

Koster Keunen, a name famous in Europe as sunbleachers of beeswax for over 80 years, has now been 
established in the United States for four years. 


Represented in New York and Represented in the Middla West 
netinte KOSTER KEUNEN » 








Wallace A. Bush Chemical Walter H. Jelly & Co., Inc. 
Corp. SUNBLEACHED and YELLOW BEESWAX : oe ne oe Pt 
300 Fourth Ave., New York, N. Y. - ‘ 
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INVESTIGATE 


FALBA Italian 


FOR SALES IDEAS 


Many manufacturers have found in Falba (the ( 
first absorption base) a quick, easy way to make a 


fine cream or ointment. 


But Falba has many qualities to form the basis 
for effective sales and advertising not fully appre- Fifty years of practical experience has proved to the master 
ciated by many who believe they know Falba. . in teh 
perfumers throughout the world that Italian Talc is the 
FALBA has remarkable skin heal- only one that possesses all the features necessary to produce 

ing properties 


a fine powder. 
FALBA is definitely absorbed, car- 


rying with it medicaments They have found it uniform and reliable and therefore 
FALBA makes whiter, lustrous a! ere . 
they insist on Italian Talc exclusively. 
creams Y 
FALBA overcomes the harsh effects 
of other greases and cosmetic Exclusive representatives of the 
materials | Italian Producers 


FALBA is the heart of Lanolin, | 
concentrated Oxycholesterins 


Talk to us about Falba. We have some interest- Chas. Mathieu, Inc. 


ing therapeutic data which you may use to your 
real advantage. 120 Liberty St. New York City 


Pfaltz & Bauer, Inc. We welcome your inquiries and will be glad to send 


300 PEARL STREET ° NEW YORK CITY samples 
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Vitamin Absorption Through the 
Skin. Dr. P. S. Astrow and Dr. R. A. 
Morgan, reporting in “The American 
Journal of the Diseases of Children,” 
scribe the application of viosterol to the 
tails of rats which were fed on a rachitic 
diet. The rats did not get rickets. A con- 
trol group fed on the same diet had ap- 
plied to their tails an oil that did not con- 
These rats did develop 


de- 


tain vitamin D. 
rickets. 

Getting the 
through the skin from oils is not a very 
efficient method. In order to get the same 
effect as one dose administered orally, it 
was necessary to apply to the skin an 
amount of the vitamin sufficient for forty- 


vitamin into the body 


five doses. 
that 
interior 


Treating Paralysis. The liana 
twines around jungle trees of 
British Guiana soon may come into use in 
a treatment of paralysis. This possibility 
was mentioned in a report of the British 
Medical Research Council, which found 
that a toxin prepared from the bark of a 
liana species proved effective in combating 
certain types of paralysis. 

Cancer Control. Dr. Hendry C. Con- 
nell, of Kingston, Ontario, has revealed 
new biological discoveries which are hoped 
might eventually lead to control of car- 
cinoma cancer. He said he had produced 
products, called “‘ensols,” one of which 
had arrested development of carcinoma 


cancer. They are produced by growing 
harmless organisms on protein media 


which are liquefied in the process. They 
are non-pathogenic and of the proteolytic 
type. In the liquid there is an active sub- 
stance which can be separated from other 
constituents and made sterile; this has the 
power of liquefying protein similar to the 
base but has no effect on protein of other 
types. An “‘ensol’’ produced from a car- 
cinoma base has a specific action on car- 
cinoma tissues and this has been demon- 
strated in repeated laboratory tests. Dr. 
Connell said that such an “ensol’’ is being 
used upon patients with carcinoma pro- 
nounced incurable without producing in- 
flammatory reaction. ‘There is a remark- 
able and immediate improvement in the 
patient’s general condition; apparently the 
growth of the carcinoma is arrested and 
the process reversed to one of retrogres- 
sion.” 
Antiseptic Action of Mercuro- 
chrome. On the whole, mercurochrome 
solutions are as effective as iodine in 
bringing about skin sterilization, accord- 
ing to Justina H. Hill, w riting in the 
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Journal of the American Medial Associa- 
tion. General conclusions are the follow- 
ing: (1) There is urgent need for standard 
methods of studying the in vivo action of 
antiseptics for special uses. (2) In regard 
to the action of antiseptics applied to the 
skin, it is shown that under conditions of 
practical use no antiseptic studied can 
invariably sterilize heavily infected skin; 
aqueous solutions of antiseptics are not as 
a rule suitable for skin 
sterilization; both the 2°% tincture (mer- 
curochrome in 35° % water, 55°% alcohol 
and 10°% acetone) and the 2% 
mercurochrome solutions are bactericidal 
and bacteriostatic on human skin. The 
2% tincture of mercurochrome is superior 
to the aqueous solution on the skin, as has 
been proved previously. Only the tincture 
has been advocated for preoperative skin 
sterilization; if comparisons are to be made 
between the bacteriostatic action of prepa- 
rations of iodine and mercurochrome on 
the skin, the order of efficacy, according to 


preoperative 


aqueous 


3 


j 
— 





ADVANCING THERAPY 


the results of experiments is as follows: 
first, the 2% tincture of mercurochrome; 
second the 7% tincture of iodine, not re- 
moved with alcohol; third, the 2% aqueous 
solution of mercurochrome; fourth, the 7% 
tincture of iodine, removed with alcohol. 
(3) In regard to the use of antispetics in 
wounds, it is shown that: it is improbable 
that a single application of any known 
antiseptic will sterilize a heavily infected 
wound; there is evidence that while both 
the tincture and the aqueous solutions of 
mercurochrome are bacteriostatic in heav- 
ily infected wounds, the aqueous solution, 
under the the 
superior to the tincture of mercurochrome 
and to the other antiseptics tested, in that 
it keeps the bacterial count lower and does 


conditions of tests, is 


not interfere with phagocytosis. 
Anesthetic. From his experience in 
1200 cases, E. de Meuson advocates as an 
anesthetic a mixture of scopalamine, 
eukodal and ephetonine. This is prepared 


“I told John that he shouldn't speak of ergot as a crude drug.” 
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Alkaloids Glycerine C.P. Quince Seed 

Bay Rum Halibut Liver Oil Quinine 

Moeie acid Gums Resorcin U.S.P. 

Camphor Kaolin Spermaceti 

Chalk Precip. U.S.P. ,anoline utghenr Rencip. 
Magnesia Carbonate Thymol 

Cocoa Butter Menthol Wax—Bees, U.S.P. 

Cod Liver Oil Mineral Oil U.S.P. Witch Hazel 

Gelatine U.S.P. Heavy Russian Zinc Oxide U.S.P. 
Petrolatum Zinc Stearate U.S.P. 


Sole U. S. Representatives for 
Shipkoft’s OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


INCORPORATED 


155 VARICK ST., NEW YORK, N. Y. 


Cod Liver Oil in the Service of Surgery 





Prominent scientists have recently 
carried out important tests with 
Cod Liver Oil in the treatment of 














wounds that are otherwise difficult 


to heal. 
The result was that fever and pains & & y i 
subsided more quickly. The Cod 

Liver Oil, which was applied in pe 

both liquid and salve form, proved A A A BRAN D lit; 
to have a marked cleansing and nest Aedicina Lua Y 


healing power. Burns, scalds, and 
y I ’ ’ 





complicated bone-fractures healed 


in a far shorter time when treated The recognized standard, known 
with Cod Liver Oil. Blood poison- for its high vitamin contents. Guar- 
ing (the septic process) was also anteed the finest Norwegian non- 
successfully treated by the same freezing medicinal cod liver oil. 
means. 


Sa Ae Wine aia ie ee 
Cod Liver Oil has demonstrated a a 


that, in addition to containing . : : : 
‘ Pere wn: ° For Spot Delivery or direct shipment from Norway 


iodine and fattv-acid values, the 
proportion of its A to its D vitamins 











is an exceptionally favourable one. BRODR. AA RSAETHER a, 
World-famous AALESUND, NORWAY 
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by Merck in ampuls containing .005 g.. 
Olg.and .025 g. of each drug, respectively. 
Ephetonine, synthetically obtained from 
ephedrine, is an excitant of the respiratory 
center. and thus counteracts the paralyz- 
ing action on this center of scopalamine 
and eukodal. On the eve of the operation, 
05 g. veronal is given orally and repeated 
3 hours before the operation. Two ampuls 
of the anesthetic mixture are injected sub- 
cutaneously an hour and a half, and one 
ampul three-quarters of an hour before the 
intervention. This anesthetic should. be 
used prudently in cases of grave renal 
lesions: it is especially indicated when in- 
halation anesthetic might be dangerous, 
as in pulmonary tuberculosis and cardiac 
affections. 
Colloidal 
L. M. Reinhold records 10 cases of strep- 
tococcal or staphylococcal septicaemia in 


patients aged from 12 to 27, 


Copper in Septicaemia. 


treated in- 
travenous injections of colloidal copper. 
The injections should be given in doses 
ranging from 5 to 20 ce. daily, repeated 
every day or every two days. These in- 
jections should be continued for 4 or 5 
days after the temperature has fallen, so 
that the total duration of treatment is 
about 10 days. The cases treated were 
acute osteomyelitis and puerperal fever. 

Garlic Preparations. Garlic is used in 
affections of the respiratory tract and in 
hypertension. A tincture prepared by ex- 
traction with 80°; alcohol, or an extract 
prepared with a hydroalcoholic menstruum 
1:1 or 1:2 with 95° alcohol) is used. A 
juice may be prepared from 800 g. of garlic 
with 200 cc. alcohol and 1000 cc. water. A 


? 


solution of garlic essence (2°7) in olive oil 


can be used hypodermically. In bron- 
chitis. the following formula is recom- 


mended: garlic essence .5—2°,. gomenol 
10—20°;. a mixture of equal parts of 
10‘ Os 


camphor with guaiacol 5 olive oil 


to make 100 ce. 
Strophanthin in Angina Pectoris. 

E. Edens betieves that angina pectoris is 

the 


heart following increased irritability and 


most commonly due to anemia of 
spasm of the coronary blood vessels. He 
has given strophanthin—.3 mg. strophan- 
thin is given daily (in severe cases twice 
daily) for three days with an interval of 
one day. The attacks became less fre- 
quent and less painful, and stopped alto- 
gether in a short time. He also states that 
intravenous injection is better than intra- 
muscular or oral administration. 


Mandelic Acid in the Treatment of 


Urinary Infections. Rosenheim used 
mandelic acid as a therapeutic agent that 
might replace the ketogenic diet in the 
treatment of urinary infections. It ap- 
pears to be effective in cases of urinary 
infection unassociated with urinary ob- 
struction. He treated 12 cases of urinary 
infection. 6 of which 


were pyelitis of 


pregnancy. His object was to obtain a 
high urinary concentration of the acid at 


apH favorable to its bacteriostatic action. 


The routine method adopted has been to 
give 12 g. of mandelic acid daily in divided 
doses, while the fluid intake is limited to 
one quart. At the same time the acidity 
of the urine is increased by the administra- 
tion of ammonium chloride. Improve- 
ment in the successful cases mostly began 
after a few days on mandelic acid, and the 


urine usually became sterile within from 


ten to twenty-one days. <A_ striking 
feature of the treatment has been the 


rapid improvement in the clinical condi- 
tion of the patients. The toxic effects dis- 
appear rapidly. Of the six cases of urinary 
infection, unassociated with pregnancy, 
all have been clinically improved, while 
three have been cured. 

Therapeutic Application of Female 
Sex Hormones. Kaufmann (Deutsche 
medizinische Wochenschrift, 1935, 61, 
861) outlines the possibilities and limita- 
tions of the therapeutic application of 
estrogenic and corpus luteum hormones. 
In primary amenorrhea, hormone therapy 
produces results only in exceptional cases; 
the administration of corpus luteum hor- 
mone is often unnecessary in the treat- 
ment of secondary amenorrhea, large 
doses of estrogenic substance being suffi- 
cient. Administration of adequate 
amounts of estrogenic substance in a com- 
short the 


symptoms of abolished ovarian function. 


paratively period counteract 
Finally, since glandular cystic hyperplasia 
of the endometrium develops under the 
influence of a relative oversupply of fol- 
licular hormone and a deficiency of the 
corpus luteum hormone, the hemorrhages 
can usually be arrested by the administra- 
adequate amounts of 


tion of corpus 


luteum hormone. 


New Medicines 


Medicinal Chlorophyll. Based on 
original research of Prof. Emil Burgi, Dr. 
F. Wilhelmi has developed a number of 
medicinal which 


types of chlorophyll 


should be of interest. Type “C” copper 
compound, powdered is soluble in water or 
alcohol less concentrated than 70°;. Its 


pure chlorophy!l content is 50 to 55°;. 
Sodium compounds are all water soluble 
and free from copper; type “G”’ liquid has 


a pure chlorophyll content of 2°;, 


type 
“HL paste contains about 8 to 10°; of pure 
chlorophyll while type “FEF” powder has a 
pure chlorophyll content of 12 to 13¢. 
The magnesium compound, type R.E.S. 
powdered is free from copper, completely 
absorbable by the body and has a pure 
chlorophyll content of 6 to 8°¢. 

It is necessary to use a chloroform repre- 
the this 


is found especially in 


leaf green; 
quality the 
“R.ES.” which is free from copper and 


senting unchanged 


type 


naturally free from foreign coloring sub- 


stances, but possesses unchanged the 
original color and fluorescence of the 
chlorophyll as found in the plant. Pfaltz 


& Bauer, Inc., N. Y. 
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Nembutal sedatic, hypnotic and anti- 
spasmodic is now being offered in the form 
of an elixir in 4 ox. and | pint bottles and 
incorporated in suppositories. Each sup- 
pository contains 2 grs. of Nembutal; the 
drug is readily absorbed, producing quick 
sedation and sleep. Abbott Laboratories. 

Cofron Tablets are a convenient, effec- 
tive and economical source of iron and 
copper; they are recommended for pre- 
venting and correcting nutritional anemia 
in infancy and childhood and for secondary 
anemias in both children and adults. Same 
Manufacturer. 

Neonal Sodium, the sodium salt of 
butyl ethyl barbituric acid, is a new form 
of Neonal. 
three times as active as barbital as a hyp- 
notic and sedative and therefore requires 
The duration of 


This new product is about 


much smaller dosage. 
action is intermediate between that of the 
long-acting and short-acting barbiturates. 
Same Manufacturer. 

Map is pure crystallized myo-adenosine 
phosphoric acid (muscle adenylic acid). 


It is said to be useful in overcoming 
ischemia and anoxemia of the heart 


musele by increasing coronary circulation 
and improving the collateral circulation. 
It also relieves spasms of the peripheral 
vessels and is suggested for use in angina 
pectoris and gangrene. One to three mils 
may be given by intramuscular injection 
daily, or 1 to 2 mils intravenously in heart 
Dr. Georg Henning, Berlin- 


Tempelhof. 


infarct. 


Phenyl Aspriodine is acetyl iodosalol 
and is recommended for use as an intes- 
tinal and urinary antiseptic. W. Martin- 
dale, London. 

Anthesin, the N-diethyl leucinol ester 
of p-aminobenzoic acid is a local anesthe- 
tic. For infiltration anesthesia, use a .2 to 
.25°, solution 10 to 20 drops of 
adrenalin solution (1:1000) to each 100 ce. 


of solution; for spinal anesthesia 5 to 6 ce. 


with 


of a 5°, solution is mixed in the syringe 
1 ce. 


from the spinal canal. 


with about of spinal fluid, aspired 
Puncture between 
the third and fourth limber vertebrae and 
inject slowly. For surface anesthesia, a 


10°, solution is painted over the mucosa; 


a 2°; solution is used in ophthalmics. For 
neutral anesthesia use a .2 to .25°¢ solu- 


tion with 14 drop of adrenaline solution 
1:1000) per cc. Sandoz Chemical Works. 

Antetestin is a combination of gona- 
dotropic hormone and testicular extract. 
It is sold as tablets or ampoules; dose is 1 
to 2 tablets three times a day or one intra- 
muscular injection. Gedeon Richter, Ltd., 
London. 

Calbrolact is a molecular combination 
of calcium bromide 33% and calcium lac- 
tate 66°; allow 
bromide therapy to be supplemented by 
Dose: two to six tablets 


Ltd. 


which is intended to 
that of calcium. 
daily. Chas. Zimmermann & Co.. 


London. 
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MILK OF MAGNESIA 

We were very much interested in your comments on milk of mag- 
nesia published in a recent issue. Do vou mean to infer that most 
manufacturers of milk of magnesia use the double decomposition 
process or that the bulk of the milk of magnesia sold is made by this 
process? Inasmuch as the oxide process is just as official as the 
double decomposition process what difference does tt make? Chicago. 

Evidently our comments must have been somewhat mislead- 
ing. When we referred to the bulk of the business being manu- 
factured by the double decomposition process we were thinking 
of the very old established brands which were made this way for 
many years before the oxide process became official. These 
old, established manufacturers already had equipment installed 
for making the milk by the old method. We doubt very much 
however, that any one of them would use the double decompo- 
sition process again if they had to replace their equipment to- 
morrow. There are far more manufacturers making milk by the 
oxide process than there are making it the other way. We know 
of no new installation in recent years for making milk of mag- 
nesia by the double decomposition process, while on the other 
hand there are any number making it the oxide way. The oxide 
process has many advantages. Vastly less space and tank capa- 
city is required; less equipment is needed; it is very much faster; 
less water is needed (a very important factor in localities where 
water rates are high) and considerably less money is tied up in 
work-in-process. All the equipment needed for making an ex- 
cellent milk by the oxide process is a steam jacketed kettle, a 
high speed portable agitator, a homogenizer or a colloid mill. 
The water is heated to about 180°, the oxide is rapidly stirred 
in and the mixture is then homogenized. Indeed, some manufac- 
turers omit the latter process. Another element which makes the 
manufacture of milk of magnesia by the double decomposition 
process somewhat hazardous is the question of taste. When 
milk is made this way the sulfates made as a by product of the 
reaction have to be washed out or the finished product will have 
an unpleasant taste. This requires very considerable amounts 
of water. Making milk by the oxide process obviates this danger 
when the fine quality oxides that are now available are employed 
in their making. You can be assured that in using the oxide 
process you can make an absolutely pure magnesium hydrate 
insofar as official requirements are concerned and you will have 
less difficulty in keeping it uniform than you would have using 


the alternative process. 


GLYCERYL-MONO-STEARATE 


In this country we have some difficulty in getting hold of glyceryl 
monostearate, the use of which is recommended in Chilson’s Modern 
Cosmetics. Do you know if we can substitute stearic acid for it? 
Gordon, New South Wales. 

You can make substantially the same types of cream with 
stearic acid that you can make with glyceryl monostearate, but 
you can’t make them the same way, nor can you use the same 
Moreover the texture and appear- 
You can for in- 


proportions of ingredients. 
ance of the creams will not be exactly similar. 
stance substitute stearic acid for glyceryl monostearate by using 
more of it and by including a sufficient amount of an alkali such 
as potassium hydroxide, or triethanolamine to saponify a suffi- 
cient amount of it to make a stable emulsion. Triethanolamine 


creams more nearly approximate the appearance of glycery! 


monostearate creams than the potash creams. 


SKIN ANTISEPTIC 


I wish to make a skin antiseptic by using a solution of gentian 
violet. What percentage must I use to comply with the law? What 
percentage of methylene blue can be used for the same purpose? 
New London. 

Gentian violet solution 1:500 will suffice for the first product. 
‘Methylene blue is not ordinarily used for this purpose and at alll 
events the literature shows it has been discredited. 
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Inquiries must be addressed department on the 


letterhead of firms. Inquiries from private 


AMPULS THANK YOU 


We are always pleased when some of our readers write in and 
correct us when we make a mistake, which, God knows, is often 
enough, and we wish to express our appreciation to our friends 
Kimble Glass Company for checking us up in connection with our 
recent comments on ampul filling. Mr. J. J. Moran’s letter follows:— 

On page 776 of the June, 1935, issue of ““The Drug and Cos- 
metics Industry” there is a short article on methods of cleaning, 
filling and sterilizing ampuls in which appear several statements 
contrary to good manufacturing practice. 

In this article it is stated that it is not necessary to wash 
ampuls before filling. However, users of ampuls have always 
washed them before filling. Ampuls may contain:— 

1. Ordinary dust. 

2. Fiber from the cardboard or paper packing used in shipping 

empty ampuls. 

3. Glass chips—from the tubing used in making ampuls; pro- 
duced during manufacture; or from the end of the stem due 
to handling after manufacture. 

The firms using ampuls employ many methods of washing. 

The most commonly used are— 

1. Blowing out ampuls with steam. 

2. Flushing with a 1% solution of sodium metasilicate. 

3. Flushing with distilled water. 

It is also necessary to sterilize ampuls before filling with prod- 
ucts which won’t stand sterilization. Aseptic technique is then 
employed in filling. 

The method of filling recommended in the article mentioned 
above is not the best method. If the ampuls are filled as de- 
scribed, the outside is wet. The flame may char some of the 
contents giving black specks in the solution. More leakers will 
probably be produced by this method because the liquid may 
prevent a good seal. 

Most firms use a needle to fill the ampuls. 
stem can be kept dry, and better seals obtained. 
from charring are also avoided. 


PATENT PROTECTION 

I have developed something entirely new which is applicable to the 
cosmetic field. I have not yet applied for patents because to do so 
would force me to disclose the formula, the publication of which 
would cause the product to be made all over and I haven't the funds 
to do the necessary checking up. I want to sell it directly to a reputable 
manufacturer but I feel in the absence of a patent application I 
should have some protection. Isn’t there some way of protecting my- 
self so that in the event of legal difficulties later on I shall have proof 
that I was the originator of the product? Boston. 

You can protect yourself by writing the formula and all the 
necessary descriptive data about it on a large sheet of paper. 
Fold this paper carefully and put a piece of adhesive tape over 
the open side so that it won’t come open and then mail it to your- 
Be sure postmaster stamps date legibly 


In this way the 
Black specks 


self by registered mail. 
on it. This is almost as good as a patent; it proves definitely that 
on a certain date you had the idea. But since real protection 
can only come from a patent, I should immediately apply for one 
the instant you talk with your first prospect about your product. 
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QUESTIONS 


individuals cannot be considered. This service 


is limited to the trade only. 


CLARIFYING LIQUID SOAP 


What tvpe of filler and what kind of filter aid would you recom- 
mend for filtering liquid soap? Is a centrifuge effective in clarifying 
such a product? If tt is, tt would save a lot of time which now is 
devoted to aging, chilling and filtering. Angola, Ind. 

It isn’t necessary to use a filter aid for liquid soap when you 
age and decant it and then run it through a pressure filter having 
pulp paper or asbestos pads, because the flocculent sludge which 
causes turbidity will settle to the bottom of the tank again, and 
by decanting the supernatent liquid you will not disturb it. Then 
if, as you imply, you also chill the soap you will have no difficulty 
from turbidity. Centrifuging it not effective in clarifying soaps 
because the flocculent material which causes cloudiness is ap- 
proximately the same specific gravity as the liquid itself and 
therefore the centrifuge will not throw it out. Centrifuges are 
effective only when there is a fair difference between the gravity 
of the suspended solids and the vehicle; and the greater this 
difference is, the more effective they are. There is another reason 
why a centrifuge could not supplant aging and filtration, which is 
that a gradual saponification continues long after the soap is ap- 
parently finished whereby the harder soaps are formed and pre- 
cipitated. It is obvious, therefore, that even if a centrifuge did 
produce a brilliant liquid at the time it was made, the product 
would become cloudy in the bottles due to the formation of these 


harder soaps. 


TINTED CREAMS 


How can I make a tinted foundation cream? The usual white 
product is satisfactory enough in making face powder adhere better, 
but if does not provide a good basic color. Evansville, Ind. 

We have long felt that foundation creams and lotions would 
enjoy even greater popularity if they were sold in a series of 
shades, similar to those for face powders. The woman who has 
carefully selected the correct shade of powder to match her skin 
may be very much disappointed when she tries it in connection 
with a white base. An effective color will be developed by mixing 
one to two per cent. of pigment into the liquid cream batch. The 
dry color mixture may be made in the following proportions: 
Peach, 59% precipitated chalk, 40°, golden ochre and 1°¢ of 
brilliant pink lake; rachel, 75% precipitated chalk, 25¢% golden 
ochre: flesh, precipitated chalk 90° ‘O> golden ochre O55 ( and bril- 
liant pink lake .5°7; naturelle, precipitated chalk 757, golden 
ochre 24°(, brilliant pink lake 1°¢; ochre, 54°¢ precipitated 
chalk, 3°, brilliant pink lake, 43¢¢ golden ochre; suntan, 36% 
precipitated chalk, 58¢¢ golden ochre, 6°¢ brilliant pink lake. 
To make the cream, melt 22 parts of stearic acid with 2 parts of 
cetyl alcohol. Dissolve 1 part of potassium hydroxide in 64 parts 
of water, add 10.5 parts of glycerine and heat to 70°C. Slowly 
add aqueous solution to the melted stearic acid, stirring thorough- 
ly. When the mixture is completely emulsified, add one or more 
parts of any of the above pigment mixtures, according to the 
shade desired. Continue stirring until quite thick. Add .5 part 
of perfume at 40° C 
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TOOTH PASTE MIXERS 


What is the proper type of machine for mixing tooth paste? Our 
experience ts that ordinary equipment beats so much air into it that 
the product is altogether too fluffiv and this is especially true of soaps 
containing a fair percentage of soap. Of course one can run the 
product through a mill to remove the entrapped air bul we wish to 
avoid doing this if possible. Chicago. 

The trade uses three types of mixers. Perhaps the most gen- 
erally used type is the familiar pony mixer. One of the large 
firms employs double-arm, tilting mass mixers. Another one uses 
large enclosed tanks having flat blade, interacting agitators. It 
is also the practice to employ variable speed drives or multi-speed 
starting rheostats so that the speed of mixing can be suited to the 
various phases of the process. One large firm is doing quite a bit 
of work with comparatively high speed mixers under vacuum. 


SWEATING 

We have been having quite some difficulty with our creams crack- 
ing away from the sides of the jar and sweating. What causes this 
and how can it be overcome? Louisville. 

Shrinkage is usually caused by evaporation or the escape of 
entrapped air caused by too rapid mixing. If caused by evapora- 
tion you had better check your closure and especially the liner. 
If caused by mixing, slow down your mixer or change the shape 
of the agitators so that it won’t beat so much air in. If the sweat 
is oil it is a sign that your cream requires better emulsification 
or a better emulsifying agent. If the droplets of sweat are water, 
then the chances are that it is condensation caused by capping 
the cream when it is still hot with cold caps. 


SULFONATED OILS 


Last August you stated that sulfonated oils require neither an 
anti-oridant nor a preservative. In October you reversed yourself 
and said that both were necessary. Which is right? Los Angeles. 

Thanks for checking us up. When we answered the first ques- 
tion we did so in the knowledge that all good quality sulfonated 
oils have or are supposed to have a sufficient amount of anti- 
oxidants and preservatives. Subsequent experience showed us 
that this was not always the case, so when we got the second 
query on the same subject we told our subscriber to put both in 
and thus be on the safe side. 


STARCH GLYCERITE 


We would like a quick and satisfactory method of making glycerite 
of starch. Our efforts result in a very prolonged stirring at 140° F. 
Vay other ingredients be added to hasten gellification or is a higher 
temperature feasible? San Francisco. 

Apparently you misread the Pharmacopoeia directions which 
call for a temperature of 140° Centigrade and not Fahrenheit. 
Bring the temperature up to the required reading and you can 
make the glycerite easily. Be careful not to burn it as it discolors 


easily at the higher temperature 


BUTYL STEARATE 


Can butyl stearate be used in creams? If so what is its effect and 
how much should we use? Hollywood. 

Butyl stearate makes the skin soft and flexible without being 
greasy. It is non-hygroscopie and hence never causes the forma- 
tion of moisture beads which is sometimes noticeable in glycerin 


creams. Three to five per cent is recommended. 


TOXICITY 


Last month we sent out a call for help on the toxicity of the higher 
aliphatic alcohols. Our distress signal was promptly noticed by 
Dr. “Eagle Eve” Forman, Chief Chemist of Compagnie Parento, 
who kindly sent us quite an extensive paper on the subject. Having 
been away from the tread mill for quite some time, we did not have an 
opportunity to dig into the literature Doe sent us before the Press 
Department started to holler for copy. But we'll give you a summary 
of the dope nert month. (Thanks Doe). 
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A BUSINESS 


aoe its very inception, S. B. Penick & Company has devoted as much attention to 
the scientific aspect of botanical drugs as to the commercial phase. For only by 
intense devotion to conditions affecting our products, only by skilled laboratory con- 


trol, could we hope to sell drugs of unquestioned purity and strength. 


Because we have made it a Creed as well as a Business, we rank today as leaders in 


our chosen field . . . leaders in the fullest sense of the word. 


To deal with S. B. Penick & Company, whether in the purchase of rare drugs, or standard 


articles, is to be assured of the highest quality, the quickest possible service. 
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RAW MATERIAL MARKETS 


GUM ARABIC 


The Possible 
Price Trend 
Of This Material 


Now that collection of the new crop of 
gum arabic is practically complete, specu- 
lation as to the possible trend of prices 
over the months ahead is being heard in 
various quarters. 

To go back a bit there was practically 
no carryover stocks from the 1934 crop. 
The new crop therefore came on more or 
less of a bare market in the Sudan, with 
the result that with the turn of 1935 prices 
were advanced substantially. How much 
of this situation was due to speculation 
and how much to actual stocks going into 
consumption it is difficult to say, but at 
any rate the advance in quotations repre- 
sented some 30 to 35 per cent. Since that 
time there has been but a very slight reces- 
sion in prices and the current market is 
quite firm at prevailing levels. 

The new crop production is considered 
normal when consumption for the last few 
years is compared. Weather conditions 
during the late collection period improved 
to such an extent that the rain damage 
reported in the early part of the collection 
period has, to a large extent, been over- 
come. 

There is also some discussion in the 
trade as to what effect an Ethiopian war 
would have on shipments from the Sudan 
and we mention this here for what it may 
be worth. We merely draw attention to 
this because it is being talked about. It 
was stated by the larger importers that as 


the Sudan is one of England’s most valued 
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Photos courtesy Das Drogisten-Fachblatt 


Early and rather quaint method of producing Olive Oil 


possessions they will stand for no inter- 
ference with their trade, but as war is 
always more or less of a generally un- 
settling influence, stocks may be delayed 
and prices affected. 

There is also the subject of exchange to 
be considered in predicting the likely price 
trend of any raw material from a foreign 
country and as this is probably the most 
uncertain and difficult to predict it must 
suffice to say that its influence must be 
considered. 

The future price trend will depend to a 
great extent on consumption over the next 
six or eight months, or until such time 
after the turn of 1936 as a new crop can be 
collected. The 


opinion in the trade here seems to be that 


general concensus of 
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prices will remain firm with a tendency to 
advance as the current crop moves into 
consuming channels and until such time 
as definite reports on the next collection 
season are available. 

There was a decided increase in the 
quantity of imports of gum arabic into the 
United States during the first 5 months of 
1935, the total amounting to 1,844 tons as 
compared to 1,415 tons during the similar 
period of 1934. Total exports from the 
Sudan during May increased sharply to 
2.308 tons compared with 1,533 tons in 
May, 1934. Total shipments during the 
period January-May 1935 totaled 9,578 
tons, as compared to 11,350 tons during 


the same period of 1934. 
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GROUP 
From N. Y.Q. Packaging 
Department 


Here are 63 N. Y. Q. girls—trained to handle the packaging of N. Y. Q. products. Each 
one is thoroughly familiar with the importance of cleanliness, accuracy, and uniformity. 
Each one has a thorough knowledge of what she is doing—and why she is doing it. 
We are proud of these N. Y. Q. girls! They are an integral part of the fine organization 
that has been built up by N. Y. Q. over a long period of years. We salute the girls of 
N. Y. Q. You can depend upon the uniformity, cleanliness and accuracy of every product 


packaged under the N. Y. Q. label. 


/ MANUFACTURERS OF Oa 
Bismuth Subcarbonate Iodoform 
Bismuth Subgallate Menthol-Y 
Bismuth Subnitrate Morphine Alkaloid 
and other Bismuth Salts Morphine Sulphate 
Brucine Alkaloid Opium Gum 
Brucine Sulphate (Gran. and Powd.) 
All Salts of Potassium Iodide 
Cinchona Alkaloids (Cryst. Gran. and Powd.) 
Codeine Alkaloid Quinine Sulphate 
Codeine Phosphate and other Quinine Salts 
Codeine Sulphate Strychnine Alkaloid 
Iodine Resublimed Strychnine Sulphate 








~\ Thymol Iodide a 


Specify N. Y. Q. on your orders 


THENEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT 
403 North First Street, St. Louis, 
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CLOVE OIL 


The situation in this oil is one of inherent 
strength. In fact some dealers have al- 
ready adyanced prices to $1.00 per pound 
although other quarters still named the 
prevailing schedule of 90c. The strength 
in this item is attributed for the most part 
to the position taken by the spice. 
the 


Legislative Council in Zanzibar establish- 


Ordinances have been passed by 


ing a new and stronger Clove Growers’ 
Association, penalizing the adulteration, 
and regulating the marketing and export 
of cloves. The transfer or assignment of a 
clove exporter’s license is prohibited, and, 
if necessary the British Resident has power 
to restrict the number of licenses. Power 
is given to any member of the Licensing 
Authority to inspect the premises of ex- 
porters and the cloves stored therein, and 
to call for and examine the books. 
Zanzibar produces about 80 per cent. of 
the world’s supply of cloves. It is cal- 
culated that there are approximately 3144 
million clove trees, occupying approx- 
imately 16,000 acres in Zanzibar Island 
and 32,000 acres in Pemba Island. The 
exports of cloves last year amounted to 
218,000 cwt., the average exports for the 
past five years having been 192,000 cwt. 
The Clove Growers’ Association con- 
tinued to make advances in the form of 
harvesting loans to assist growers to com- 
mence harvesting operations and also 
against the security of cloves deposited in 
Free storage for six 
Legislative 


Government stores. 


months is also provided. 
measures were enacted last year, and were 
brought into force on October 1, for the 
purpose of establishing a minimum stand- 
ard (or condition) for cloves and to set up 
grades permitted for export. The essen- 
tials of the Decrees are that the cloves 
must not contain more than 16 per cent. 
and 5 cent. extraneous 


moisture per 


matter. 
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Large stone crusher for producing Olive Oil 


BASIC FORMULA NUMBER 5 COMPLETELY 
DENATURED ALCOHOL ADVANCES 


A new and higher price schedule has 
been announced by distillers covering the 
anti-freeze grade of completely denatured 
alcohol formula number 5. The higher 
prices for the coming season are based on 
the increased cost of raw materials and 
labor. 

New methods of marketing intended to 
increase the widespread distribution of 
this popular product have been instituted 
by the distillers. Distillers are quoting 
49c per gallon in drum carload lots and 
the plan is to sell only to qualified jobbers 


on a consignment basis. To give service 





The Drug and Cosmetic Industry 


to the dealer trade representative groups 
of jobbers throughout the country will be 
appointed as agents, who will carry this 
grade of denatured alcohol on consign- 
ment and will be given compensation of 
20 per cent. of the dealer price for storing, 
selling and delivering the material and 
guaranteeing collection of the accounts 
created. The retail dealers price was 
established at 80c per gallon. 

There were no changes in any of the 
special formula alcohols. The schedule for 
the third quarter of 1935 will be an- 
nounced in late August. 

Under a recent order by the Treasury 
Department the 
Formula 5 after December 31, it is under- 
stood that distillers have the option of 
using either Formula 5A or Formula 10. 


discontinuing use of 


IODINE 


Competition brought about sharp re- 
ductions in various iodine preparations. 


The following schedules are now being 
quoted: 

Iodine resublimed U.S. P. 25 Ib. jars. 
Potassium Iodine U. 8S. P. Crystal, 
Granular or Powder 100 lb. box 

Sodium Iodide U.S. P., 25 lb. jars 


During late trading tincture of iodine also 


$1.65 per lb. 





9- 


1 ) 

2 te * * 
registered a decline to the basis of $2.10 
per Ib. 


The above quotations are for prompt 
shipment only, no contracts being entered. 


The New Method. Olive Oil being turned 
out by modern equipment 
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MANUFACTURER'S 
PRACTICAL RECIPES 


1934 EDITION 


An up-to-date and practical 
guide-book for manufacturers 








By 
LEWIS JAMESON 


Containing over 5,000 recipes for 
Manufacturers in all industries 


Here is a book indispensable to the practical 
chemist and manufacturer; the material tak- 
ing years to collect, is arranged for instant 
availability. The experience and co-operation 
of leading industrial chemists and managers 


have brought the work completely up-to-date. 


The new edition is priced at $8.50 


THE LAW 


DRUGS and DRUGGISTS 
William R. Arthur 


Professor of Law, University of Colorado 


A Treatise With Text, Cases, Statutes, Read- 
ings and Digests For Schools of Pharmacy, 
Manufacturing Druggists, and Wholesale and 


Retail Druggists. 
Part I 


STATE AND LOCAL LAWS 


Part II 
FEDERAL STATUTES AND 
REGULATIONS 

Covers all important Federal and State legis- 
lation relating to: 
Manufacturers 
Harrison Anti-Narcotic Act 
Domestic and Household Remedies 
Patent or Proprietary Remedies 
Prescriptions 
The Druggist 


About 500 pages 
Maroon Fabrikoid 


DOB WN 


$3.00 del’d. 





Just published 


What Makes 
People Buy 


by DONALD A. LAIRD 
Psychological Laboratory, Hamilton, N. Y. 





230 pages, 514x 8, $2.50 





What simple motives 
really control buying? 
What is the successful 
salesman like? 

READ— 


A New Approach to Increase 
Sales and Lower Costs 


A NEW and radically different 
slant on the consumer's un- 
conscious desires in marketing— 
what he buys, why he buys it, how 
he buys it! Heretofore, merely the 
surface of the customer's mind has 
been scratched; this book digs into 
the deeper layers and lays bare the 


usually hidden workings. What Goes on Deep Down in 


the Average Customer's 
Head? 
Selling in Step with What He 


nows 


From the scientific laboratories 
Laird brings the newest advances in 
psychology and psychoanalysis— 
shows, in his clear, entertaining 
style, how few and fundamental the 
motives that really control buying 
are—translates them into practical 
applications of particular value to 
the salesman in shaping his work 
and personality. 


Woman's Peculiarities as a Pur- 
chaser 


A Salesman’s Guide to the Mind 
of the Purchasing Agent. 


What the Sales Manager Needs 
and 12 other helpful chapters! 














A Manual of 
PHARMACOLOGY 


and its applications to 
THERAPEUTICS AND TOXICOLOGY 


by 
TORALD SOLLMANN, M.D. 


Professor of Pharmacology and Materia Medica in the School 
of Medicine of Western Reserve University, Cleveland 


) New drugs and new conceptions of drugs 
have appeared with great rapidity the past few years. 
In the Fourth Edition of Dr. Sollmann’s book these 
many important new drug facts strike the eye in every 
section! 


Some idea of the many important new features is 
given in this list of entirely rewritten subjects: Ars- 
phenamine fate; barbiturates; bismuth; cinchophen 
toxicosis; gold iodine compounds in roentgenography; 
liver extract; mercury; morphine addiction; morphine 
fate; peristalsis; nitric vapors; pituitary; quinine and 
plasmoquin; hormones; temperature regulation; thal- 
lium; vitamines. 


1237 Pages, Illustrated. Price, in cloth, $7.50 net. 
Write for booklet of complete table of contents. 
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101 WEST 31st STREET 


Please remit with order 


NEW YORK CITY 


For other titles, consult our Book Dept. 
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MEDICINAL PLANTS 
OF MONTANA AND 
THE YELLOWSTONE 

PARK 


The wide variations in the surface con- 
ditions of the state of Montana give rise 
to endless environments suitable for a vast 
array of plant life. From the low level 
plains of the east to the canyons and 
slopes of high mountains of the west, 
plant life is distributed according to mois- 
ture, altitude and climate. Climatic con- 
ditions from subtropical to those of ex- 
tremely low temperatures are met with 
according to the directions of the slopes of 
the canyons and their topography. 

Starting with the Lewis and Clark expe- 
dition of April 28, 1805, the state has been 
visited by scores of noted botanists and 
collectors. The extensiveness of the state 
made it impossible for most of these to get 
more than a partial.glimpse of the array of 
plant life. 

Since 1907 specimens of the medicinal 
plants growing within the state have been 
collected and localities listed where such 
plants are found growing. While the sur- 
vey is not complete, it is sufficient for 
making collections for class and laboratory 
use in the School of Pharmacy. Below is a 
list of the most commonly known medic- 
inal plants found in Montana. 
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Indian Cannabis 8 ft. 10 in. high grown in 
State University Medicinal Plant Garden, 
Montana 


Aug. ’35: 37, 2 





Wild Hyoscyamus Niger (Henbane) found growing in Montana 


Althea 


Angelica speciés 


*Y arrow 

*Aconite 
Calamus 

*Arnica flowers 


*Uva ursi 


Caraway 


*Berberis Conium “e 
Black mustard Goldthread 

*Echinacea Digitalis 
Coriander Male fern 
Stramonium Fennel 

*Delphinium *Geranium 
Lupulin Iris versicolor 
Hydrangea Juniper 
Hydrastis Lobelia 


Orris Lycopodium 


Blue flag 


Malva *Raspberry 

Melilot White mustard 
*Peppermint Tansy 
*Horsemint Arbor vitae 

Catnip Trifolium 


Veratrum viride 
Mullein leaves 
Virburnum opulus 


Ginseng 
Podaphyllum 
Agaric 
*Balsam poplar buds 
Wild cherry 
*Pulsatilla 
Cascara sagrada 
*Indicates growing in Yellowstone Park. 
Pictures and story 
Mollett, State University of Montana. 


courtesy C. E. 


BUCHU ADVANCES SHARPLY AS PREDICTED 


In a feature article in our July issue we 
pointed out the possibility that buchu 
would advance in price, stating therein our 
specific reasons for such a trend. The 
spot market has already reflected the con- 
ditions of inherent strength in this item, 
the advance of 7c per pound placing this 
material at a price range of from 40c to 
42c per pound as to quantity. There are 
no indications that the market will soften 
for some time to come. 

The South African buchu leaf industry 
is now being reorganized with the view of 
extending foreign markets for this import- 
ant medicinal herb, the world supply of 
which is produced chiefly in the Union of 
South Africa, according to a report to the 
Commerce Department’s Chemical Divi- 
sion from Commercial Attache Samuel H. 
Day, Johannesburg. 

Dried buchu leaves are exported from 
South Africa each year to the extent of 
about 100 tons, the report states. The 
United States is one of the Union’s most 
important markets for this product though 
in recent years demand for the shrub has 
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grown substantially in Japan where it is 
used as an ingredient in certain medicinal 
preparations. 

Under the reorganization scheme li- 
censed buyers will collect the dried leaves 
from farmers and native gatherers in 
Forest Reserves and Crown lands of the 
Cape Western Province where the buchu 
plant is found. These buyers will be re- 
quired under the new regulations to sub- 
mit formal tenders instead of purchasing 
indiscriminately as heretofore, the report 
states. 

The 
ticularly the short broadleafed variety, 
has 
months. 
chiefly as a medicinal, South African dis- 
tillers are said to be using considerable 
quantities in the manufacture of certain 
grades of brandies, according to Mr. Day. 


demand for buchu leaves, par- 


increased substantially in recent 


While buchu leaves are valued 


Imports of buchu leaves into the United 
States have averaged about 50 tons per 
annum during recent years, practically all 
of which came from the Union of South 
Africa, the report shows. 











UMS 


| SUPERIOR QUALITY 


We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 
Tragacanth 
Karaya 


Arabic 


Direct connections in 
* country of origin 


FRANK-VLIET CO,, Inc. 


160 Water Street New York, N. Y. 
Telephone: JOhn 4-1915—1916 


VISCOMETER 


TESTED CUMS 











IN BRAZIL.... 


eapil Pofumista 


—is the only publication devoted exclusively 
to the Toilet Goods, Perfume and Cosmetic 
Industry in Brazil. 


Official Organ of the Association of the 
Brazilian Perfumers. 


Circulating in all South American Republics. 


Send for advertising rates and for 


sample copy. 


CAIXA POSTAL 2894 


RIO DE JANEIRO - BRAZIL 
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STEARATE OF 
MAGNESIA 


Light, Great Adhesiveness. 
Pure White. Immeasurable 
Fineness. Heavy if desired. 
Dusts out under the puff 
like the finest pollen. Made seg 


to satisfy most exacting “<9 
requirements. ALUMINUM 
STEARATE OF —_.. 

ZINC — 
Odorless, Impalpable. Pure 
White. Water Resisting. 
Great Adhesiveness. Light 
or Heavy as desired. High- 


est standard of Purity and 
Uniformity. 


CALCIUM 


MAGNESIUM 


Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1 337-4797 


CHEMICAL PRODUCTS CO. 


55 =33rd Street Brooklyn, N. Y. 
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ne SL eee 
What an ideal HOTEL 

for your CONVENTION! 


Unequalled facilities and perfect location directly on the 
Boardwalk—Just a few minutes from the World’s largest con- 
vention hall—Convenient to all transportation—Ample parking 
space and private garage. Complete Hotel Service. 





Spacious Sun Decks—Large Swimming Pool 
Bar—Grill— Cocktail Lounge 
Many activities and enjoyment for all with Golf, Fishing, 
Tennis, Horseback Riding right along the Beach and all avail- 
able to Convention Guests. 


Write for Special Rates and outline on arrangements to 


e catia 


ATLANTIC CITY, NEW JERSEY 
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MINT OILS 


There has been no change in the price 
position of peppermint oil during the past 
month. The market, however, continued 
to reflect the possibility of a very satisfac- 
tory production this year. The price 
range on natural oil was from $2.35 to 
$2.70 as to quantity and seller with the 
range on redistilled oil $2.60 to $2.95. 

The situation on spearmint oil is di- 
ametrically opposite to that in peppermint. 
Spearmint always more or less sold at 
higher levels than peppermint but receded 
last year to lower levels. It now seems 
that spearmint will again regain its price 
position as it has steadily been tending in 
that direction. The current spot range is 
from $1.90 to $2.00 per pound which has 
been pointed out in some quarters as still 
a low price when comparisons are made 
with past years. The crop this year is 
expected to be quite small and it is pri- 
marily because of this fact that this oil is 
steadily regaining its former price position, 

The value of peppermint oil exports for 
the first 4 months of 1935 was the greatest 
for the past 5 years, although the quantity 
exported fell below that of 1932. Spear- 
mint oil exports were the lowest since 
separate statistics were shown, according 


to the Department of Commerce. 


COD LIVER OIL 


Although the market moved through 
another quiet period with the slow demand 
typical of this time of the year, importers 
reported conditions indicated a contin- 
uance of the firm price tendency. Prices 
on spot were unchanged at from $26.00 to 
$27.00 per barrel as to seller and quantity. 

Exports of Norwegian oil up to July 6, 
1935 were reported as 35,201 barrels as 
compared with 37,744 barrels in the cor- 
responding period a year ago and 38,586 


barrels in the similar period of 1933. This 





Courtesy Perfumery and Essential Record 


A Patchouli Plantation 


rather large exportation in 1935 was in 
spite of the fact that production of steam 
refined medicinal oil this year is consider- 
ably smaller than last year. This is one of 
the primary reasons why the shipment 
market has remained firm throughout the 
season of small world consumption. 

Although the producing season has not 
entirely closed it is estimated that total 
production will be somewhere close to 
59,930 hectol. This is only slightly in 
excess of the very poor oil yield of 1931 
which amounted to 58,950 hectol. and is 
over 21,000 hectol. short of the average 
for a full season’s oil yield. 

Consular Clerk Arnlioth G. Helthberg, 
Bergen reports that cod liver oil produc- 
tion in 1935 is far below that of 1934, 
namely 1.4 million gallons as against 2.0 
million gallons. The oil content of the 


livers is somewhat higher than in 1934 and 





Collecting Cultivated Mushrooms 
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this accounts for the better production 
figures than the poor fisheries would seem 
to justify. 

The final figures for the Lofoten fisheries 
in 1935 show a catch of 55,100 tons as com- 
pared with 87,100 tons in 1934. The total 
quantity was not much more than half the 


average catch for the last 15 years. 


WORMSEED OIL 


This is another oil which has price 
strength as its outstanding characteristic. 
It is very firm at prevailing levels. There 
has been an exceptionally good export 
demand of late and the new crop prospects 


are not any to encouraging. 


ESSENTIAL OILS FROM 
MUSHROOMS 


So much as is known about essential oils 
in fungi is chiefly due to Aye’s investiga- 
tions. By steam distillation, he obtained 
from several species .00125 to .035 per 
cent. of such oils. It may be convenient to 
state that the process of steam-distillation 
is far to drastic for any species of fungus 
and that the results shown represent 
merely a very low fraction of the figures 
which can be obtained by a careful and 
controlled imitation of the processes car- 
ried out by Nature. 

Investigation has shown that the greater 
part of the essential oil in fungi exists in 
glucosidal combination in the stems and 
cap, while another portion, rather small in 
quantity, is combined in the wax-like 
cover of the outside surface of the cap. 


273 











VMicKESSON 


CITRIC ACID U.S. P. 


Representing: Hawaiian Pineapple Company 


COD LIVER OIL 


Representing: Isdahl & Co., Ltd., A/S 


ALKALIES 


Representing: Solvay Sales Corporation 


DIGITALIS LEAVES 
(ALLEN) 


Representing: Stafford Allen & Sons, 
London, England 


Acetanilid Flowers Insect, Japanese 
Agar Agar No. 1 
Chloroform U.S.P. & Tech. 


Quinine Sulphate 


Lycopodium 
Paradichlorbenzene 


McKESSON & ROBBINS, 


INC. 
NEW YORK - BRIDGEPORT - MONTREAL 











Rivista Italiana 
delle Essenze, 
dei Profumi Seventeenth 
e delle 


Piante officinali 


Official Organ 
of the Fenachimici 














Director: Dr. E. Fenardli 


Producers of Aromatic Substances 


for Perfumery: 
Manufacturers of Articles used in 
the Perfumery Trade: 








Editorial This is the Periodical in which to 
Ofice Advertise effectively in Italy. 
Via Make Use of its Advantages. 
S. Vincenzo Sample Copy and Tariff on Request. 








Year of Publication 





N38 -- Milano -- P. 0. B. 850 -- Tel. 31-216 
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2051 DRUGGISTS 
IN CHICAGO KNOW— 


that the leading drug men of the country stay 
at Hotel Sherman when they visit Chicago. 
Business men like the Sherman—they like its 
convenient location close to stores, offices, 
theatres, and all business contacts—they like 
its comfortable rooms—fine food and mod- 
erate rates. Remem- 
ber — you can drive 
your car right into 
Hotel Sherman. 


Tay 


1700 ROOMS — 1700 BATHS from ‘25° 


CHICAGO 


HOME OF THE 
INTERNATIONALLY FAMOUS 


COLLEGE INN 


featuring the ICE CARNIVAL on 1000 feet of REAL ICE 













Founded 1854 
FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


bd 





Your inquiries are invited 








GUMS 
Arabic, Tragacanth, Karaya 


Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC. N. J. 
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Prices 


Because of some special conditions in the price structure, 
the 50 commodity index for August increased slightly to 66.6 
as compared with 66.4 in the previous month. 

Two changes in price caused the medicinal chemical index to 
decline to 74.3 in August from 74.9 in July. Bismuth metal, 
which more or less determines the prices of bismuth com- 
pounds, dropped to 90 cents from the previous quotation of 
$1.20 and mercury metal declined 50 cents to $71.00 a flask. 

Four changes in the components of the botanicals price index 
resulted in a very slight increase, from 69.6 in July to 69.7 in 
August. Three decreases were overbalanced by the continued 
increase in buchu which rose from 33 cents in July to 40 cents 
in August. Balsam tolu decreased 2 cents to 38 cents, digitalis 
also lost 2 cents to be quoted at 23 cents and rhubarb went 
back one cent to 24 cents. 

The essential oil index recovered ground lost in July and 
stood at 50.7, the same as in June. Lemon oil, because of the 
Italian situation, jumped from the previous $1.05 to $1.45; 
four other items were lower. Anise declined from 52 cents to 
50 cents, bergamot lost 5 cents to be quoted at $1.25, cassia 
declined from $1.50 to $1.40 and peppermint continued to de- 
cline, reaching $2.35. 

The cosmetic raw materials index was off a little, the August 
figure being 71.1 compared with 71.4 in the previous month. 
Balsam copaiba increased one cent to 19 cents, balsam Peru 
was 15 cents lower at $1.45, balsam tolu declined 2 cents to 
38, candelilla wax was one-half cent higher, reaching 12 cents 
and stearic acid lost one-half cent, the double-pressed grade 
selling for 1114 cents. 
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BISMUTH METAL AND 
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of $2.35 per lb. 
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1926 Average Prices Equal 100 









































1928 1929 1930 1931 1932 1933 1934 1935 
T] 
| | 

— 

PRCT ot 
Local new business was practically at a 
standstill during the past two weeks. 


the minor salts was reduced to the basis 


During late trading the price for metal 


also declined 20c per pound to 90c in ton 


Because of a keener desire on the part 
of sellers to move material, quotations on 


lots. 


bismuth salts have been reduced from 10c 
to 15c per pound as follows: 


level of the base price. 


The salts preceded the metal in the 
decline and brought subcarbonate, sub- 
gallate and subnitrate close to the new 


Subcarbonate, 25 lbs. one delivery. $1.40 per lb. n . es eata < ‘ 
Subgallate, 25 Ibs. one delivery. . iS eae These prices are all bulk basis, and are 
Subnitrate, 25 Ibs. one delivery Lae for prompt shipment only, no contracts 


During late trading subsalicylate, one of being entered. 
15 Botenicals—Weighted Index 
1926 Average Prices Equal 100 
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Farmers in Japan still maintain their firm 
attitude. Reported lack of rain has re- 
tarded the peppermint crop, it is said. 
From four to six weeks must elapse before 
anything will be definitely known as to 
possible production which will depend to a 
large extent on weather conditions during 
that period. 


SANTONIN 


The scarcity of material in all markets 
was the attributing factor in the sharp 
advance in this product. The new price 
level ranged from $70 to $75 per pound 
representing a price advance of $35 per 
pound over previously quoted schedules. 


15 Medicinal Chemicals—W eighted Index 
1926 Average Prices Equal 100 
1928 1929 1930 1931 1932 1933 1934 1935 
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THE WILSON LABORATORIES 
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4221 So. Western Ave., Chicago, IIl. 






also 





816 First Ave., New York 
24 Oregon Ave., Philadelphia 

869 Folsom St., San Francisco 

1807 E. 9th St., Los Angeles 

619 Clark Ave., St. Louis & 








LET US SOLVE YOUR 


COLO - PROBLEMS 


ANILINE COLORS 





For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 


We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WA lker 5- 0210,0211 | 



































ynonymou 
with American 


Osten netic 
ISERMANN 


LYMAR 


An odor of outstanding freshness, with a final note of ingra- 
tiating and persistent sweetness. For Perfume, $22.00 per |b. 
For Powder, (Lymar F. P.), $12.50 per lb. For_Cream, 
$11.00 per Ib. 















Samples on request 


Van Dyk & Co. 


Incorporated 1904 


Pioneer American Manufacturers of 
Aromatics 


Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 











PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 
Manufacture and Distribution 


Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 


903 West Houston St., New York 
‘IF IT’S A DRUG—WE HAVE IT” 








Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place New York 
ESTABLISHED 1851 


Chicago Philadelphia Los Angeles 











SPECIALTIES: 


Cholesterol Nucleinic Acid 
Cholic Acids and Salts Sodium Nucleinate 
Lecithin Sodium Cholate 


Glutamic Acid and Salts 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 














GUMS 


Arabic — Karaya — Tragacanth 
Carob (Locust Bean Powder) 


AGAR.AGAR 


Strip — Cut — Powder 


GELATINES (U.S.P.) 


All Processing and Grading done on our 
own Premises under Laboratory Control 


T. M. DUCHE & SONS, INC. 


117-119 Hudson Street, New Yo rk 
BOSTON—177 State St. 61 W. Kinzie St., CHICAGO 














276 The Drug and Cosmetic Industry Aug. ’35: 37, 2 








PROMPT SERVICE... 
QUALITY PRODUCTS 


*TWO REASONS why an increasing number of companies 

depend on us to manufacture their 

Lipsticks Creams Lotions 
Powders Mascara 


Dry Rouge 
Creme Rouge 
Send for a sample of any product in which you are inter- 
ested and find out first hand how well we can meet your 
own requirements. 
SOLO LABORATORIES, INC. 
347 West Austin Avenue, Chicago, Ill. 








\ SEYDEL CHEMICAL CO. 
: Jersey City, N. J. 
Phone—Bergen 3-7047 





Sodium Benzyl! Succinate 
(MOBENATE) 


For relief of pain due to muscle spasm. 


Freely soluble and non-toxic. 


Literature on request 





ae 


ABBOTT Quality 
DRUGS AND 
CHEMICALS 


= ANESTHETICS 


Procaine Hydrochloride . . . Benzocaine 


= ANALGESICS 


Cinchophen . .. Neocinchophen 


= ANTISEPTICS 


Acriflavine . .. Chloramine 


= HYPNOTICS 
Barbital . . . Phenobarbital 


= ALKALOIDS AND DRUG EXTRACTIVES 
Berberine . . . Colchicine . . . Ephedrine 
... Hydrastine 

For Quotations Address: 

CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 














| Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 
producing the delicate odor of fresh 


LILY VALLEY ESCAROM 
iy 
Ui 
6 
Lily of the Valley Bells. 


gpwin SEEBACH Co 


920 Broadway, New York 


A high grade flower oil faithfully re- 








Cosmetic 
Certified 


COLORS: ¢erces 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. 


* 
Saponine Chlorophyll 
& 


INTERSTATE COLOR CO,, INC. 


7 Beekman Street New York City 

















BENZOL PRODUCTS COMPANY 


237 South Street, Newark, N. J. 










Manufacturers of Fine Chemicals 





ANTISEPTICS 
OXY-QUINOLIN BASE 


Oil soluble 


OXY-QUINOLIN SALTS 


Water Soluble 
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——— 
GERANIOL 


for Soap 












In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 
Business Established in 1869 




























Professional 


Service 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 
BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 
FoRMULATION AND STANDARDIZATION 


oF MEDICINAL OR COSMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
emical Engineers 














LAWALL & HARRISSON 


Charles H. LaWall Jos. W.E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Deus s and Water Analyses 

— Testimony 
214 South 12th Street Philadelphia, Pa. 














PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 


Foop, Druc, anp Cosmetic PropBLEMs— 
Compuiance wits OrriciaL REQquIREMENTS— 
Meetinc New anv ANTICIPATED COMPETITIONS 
wiTH IMPROVED AND New Propucts 


39 West 38th Street :: New York 








H. A.Sen, Ph.D. E. B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
ne Extracts Toilet Preparations 
Foods pices 


rugs 
Proprietary sialcinn Special Formulas 
Pyrethrum Insecticides 


Lab's: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 











FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production conirol methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0487 
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Patents 


era [ae 


Z.H, Pov acne 
TRADE-MARK ey 


Sisy. sia NM 
REG. PATENT ATTORNEY PROF. ENGINEER 
WHAT IS YOUR INVENTION? 
Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 


















Classified 








|| 
Rates—All classifications $1.00 | 
an issue for 20 words or less; || 
additional words 5c each. i 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. ! 


THE DRUG & COSMETIC 
INDUSTRY | 
| 


101 West 31st St. New York 











Classified 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 253 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





FOR SALE—Rebuilt Nig rg and homogenizers, 
all sizes from 50 gal. to 800 gal. Write for — 
Address Otto Biefeld Co., Watertown, Wis 





Situations Wanted 





CHEMIST desires position in Research, Produc- 
tion, Sales, Control, Analytical or Development 
department. Experienced with fats, oils, soaps, 
cosmetics, drugs and foods. Moderate salary to 
start. Box 1011, DRUG & COSMETIC IN- 
DUSTRY 





POSITION WANTED by man with 32 years ex- 
perience in production, laboratory manufacturing 
purchasing, credits and collections; at home or 
abroad; also as Foreign Branch Manager; foreign 
promotional propaganda; setting up foreign lab- 
oratories, production, sales, credits, market studies, 
etc. Experienced in manufacturing chemists line, 
medicinals and cosmetics. Box 1000, DRUG & 
COSMETIC INDUSTRY. 





CHEMIST (Ph.D.) 15 years experience in pharma- 
ceuticals, cosmetics and toiletries, chemistry, de- 
sires position. Good research man and analyst. 
References. Box 1006, DRUG & COSMETIC 
INDUSTRY. 





COSMETIC CHEMIST, ten years research ex- 
perience in emulsions colloids and general cos- 
metic formulation, wants Eastern connection in 
manufacturing concern with suitable experimental 
and expansion possibilities. Box 1001, DRUG & 
COSMETIC INDUSTRY. 





CHEMIST, 26 years experience in cosmetic and 
perfume manufacture, desires position. Formerly 
with several of the largest cosmetic firms. Perfect 
knowledge of French and German. Box 1002, 
DRUG & COSMETIC INDUSTRY. 





Young man, 11 years experience in the granulation 
and compressing of tablets, closely related with 
general manufacture of pharmaceutical specialties 
and cosmetic preparations, desires position. Box 
1005, DRUG & COSMETIC INDUSTRY. 


CHEMIST, 15 years experience in Cosmetics, 
Soaps, Pharmaceuticals. Has had charge of equip- 
ping, managing, purchasing of well-known national 
products. an supply excellent references. Box 
992, DRUG & COSMETIC INDUSTRY. 
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Business Opportunities 





recat ELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. Formu 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 





WHAT’S YOUR TROUBLE? 

Get a tested formula and make the things you 
want. Cosmetic Chemist, long experience, can 
help you. Tell me what you want, I send you 
finished samples and prices before you buy. Fast 
permanent wave solutions. Finger wave lotions 
and powders, Almond lotion, white and with sheen, 
Lipstick, Eye shadow, Perfume oils, many popu- 
ular odors, Lather and Brushless creams, and 
others. — analysis. Cosmetic Chemist, 114 S. 
Third St., St. Louis, Mo. 





CHEMIST: Experienced in the manufacture of 
Toiletries, Creams, Hair Tonics, Cosmetics, etc. to 
join a reputable going manufacturing concern now 
dealing with the Chain stores and Jobbing trade. 
Big opportunity to right party. Investment $5,000 
for expansion purposes. State your experience when 
replying. References exchanged. Principals only. 


Box 1009, DRUG & COSMETIC INDUSTRY. 





DISTRIBUTOR WANTED 
German concern desires Exclusive Distributor for 
its unique Phosphorus-Arsenic-Iron-Sulfate Medic- 


inal Mineral Water. Lucrative proposition. Box 
1010, DRUG & COSMETIC INDUSTRY. 





We manufacture a full line of commercialized cos- 
metics and household chemicals on a cost plus 
basis. Small or large demand promptly taken. 
Box 997, DRUG & COSMETIC INDUSTRY. 





AMPOULES Chemist, many years experience 
manufacturing full line of intravenous and intra- 
muscular injection products, desires to interest 
sales organization capable of financing and selling 
such items. An excellent opportunity for progres- 
sive manufacturer. Box 1003, DRUG & COS- 
METIC INDUSTRY. 





Thoroughly experienced SALESMAN with execu- 
tive ability wants to represent drug manufacturer 
in Chicago territory. Well acquainted with drug 
outlets in Middle West. Box 984, DRUG AND 
COSMETIC INDUSTRY. 





Situations Wanted 





COSMETIC CHEMIST & PLANT MANAGER, 
many years experience in manufacturing complete 
line » f cosmetics, both syndicate store and better 


grades. Can develop new products and design new 
packages. Box 996, DRUG & COSMETIC 
INDUSTRY. 





COSMETIC CHEMIST, 6 years experience in cos- 
metics, drugs and also with consulting laboratory. 
Complete knowledge of French, Portugese and 
Italian. B.S. Degree. Thoroughly familiar with 
all State and Federal Food & Drug Laws. Box 998, 
DRUG & COSMETIC INDUSTRY. 
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Meet Me at—~ 


ittle 


Every day, at luncheon, cocktail hour, dinner or 
after the theatre you are sure to meet a friend or 
acquaintance at the Little Venice. 


CULCE 


Cc 


For many years known, wherever cosmetics are made 
or sold, as Ernest's, the Little Wenice is more than 
ever the rendezvous of out-of-town business men 
in the trade and the regular meeting place of those 
in the city. 

A table d’hote lunch at 75 cents and dinner at $1.25 
that you will talk about to your friends. 


Music at dinner 
After theatre entertainment 


Ask for Henri 


A) on a 


196 West 13th St. New York, N. Y. 


One block from 13th St. entrance of express station 
on 7th Ave. Subway. 














justed. 


YES .. WE EVEN 
WELCOME 
FAULT- FINDERS 


Vr. L. S. Peace, New England 
publisher is not a fault-finder. 
Bul as a frequent visitor to 
New York, his letter makes_a 
point of interest. 


***While I don’t think I’m easy to please, I have 
only praise for your service... but doesn’t your 
satisfaction subject you to 
fault- 


guarantee of 100°; 


unreasonable demands by chronic 


finders?”’ 
*From the private files of the McAlpin 


Well, our answer is that we have yet to be embarrassed. Never 
have we had a complaint that wasn’t instantly and easily ad- 
The entire McAlpin staff is ‘‘on its toes,” day and night, 
to maintain 100% service in every detail. So, if you’ll pardon our 
‘**‘We even welcome fault-finders.” 


pride, we repeat, 
JOHN J. WOELFLE, Manager 


from from from 
$950 54.00 5450 
SINGLE DOUBLE TWIN-BEDDED 


FREE: An interesting folder fully describing ALL 
the features of Hotel McAlpin. Please write for it. 


HOTEL M°ALPIN 


“‘The Centre of Convenience’’ 
BROADWAY at 34th STREET, NEW YORK CITY 
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“White Mineral Oil and Petrolatum in 


Pharmaceuticals and Cosmetics — 


A reprint of an address delivered before the American Pharmaceutical Association, 
which will be found a guide to the proper selection and use of White Oil and Pet- 
rolatum, is now available. Copies will be sent to those interested. 











WHITE 
PETROLATUM MINERAL OIL 5 SPECIALTIES 


Daugherty Brand—U.S.P. rat for Cosmetic Use 
KAYDOL ORZOL 
U.S.P. Heavy U.S.P. Heavy 














city SONO-JELL—complete } 

Regular Types byconnel .: 4 ! series for liquefying cleans | 

Amber Ex. Lt. Amber a | are ae | ing creams, pomades, oink | 
q 





Cream White Lily White ERVOL BLANDOL rea agi ous 
Snow White Alba White U.S.P. Light U.S.P. Light Te saa 
; DP. SP. 


— q CARNATION KLEAROL TRI-OL—base for soapless oil | 


shampoos. 





Special Types 
DEO - BASE — ligbt hydro- 


carbon distillate refined to 


Fonoline Series 
(soft consistency) 


Didshacts Seta complete freedom from{kere 4 


(low viscosity) osene odor. 











és _— = jg" mts at 
Refiners of White Oils and Petrolatums 


Refineries: Petrolia, Pa. and Franklin, Pa. 


New York Office Los Angeles Office Chicago Office 
88 Lexington Avenue 215 West 5th Street 820 Tower Court 


STOCKS CARRIED IN PRINCIPAL Chites 
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